
vi 
 

TABLE OF CONTENT 

STATEMENT OF ORIGINALITY  ......................................................................... i 

ACKNOWLEDGEMENT ......................................................................................... ii 

ABSTRACT ............................................................................................................... iii 

PREFACE  ................................................................................................................. iv 

TABLE OF CONTENS  ........................................................................................... vi 

LIST OF TABLE  ................................................................................................... viii 

LIST OF FIGURE  ................................................................................................... ix 

LIST OF APPENDIX  ............................................................................................... x 

CHAPTER I INTRODUCTION 

1.1. Background Research ........................................................................................ 1 

1.2. Formulation of Research  .................................................................................. 4 

1.3. Purpose and Contribution Research .................................................................. 5 

1.3.1. Purpose Research ........................................................................................ 5 

1.3.2. Contribution Research ................................................................................ 5 

CHAPTER II LITERATURE REVIEW, FRAMEWORK AND 

HYPOTHESIS  

2.1. Literature review ............................................................................................... 7 

2.1.1. Consumer Behavior  ................................................................................... 7   

2.1.2. Tourism  ...................................................................................................... 8 

2.1.3. E-WOM or Electronic Word of Mouth .................................................... 10 

2.1.4. Destination Image  .................................................................................... 12 

2.1.5. Visit Decision  .......................................................................................... 13 

2.2. Previous Research ......................................................................................... . 15 

2.3. Framework .....................................................................................................  20 

2.4. Hypothesis  .....................................................................................................  20 

CHAPTER III RESEARCH METHOD 

3.1. Research Time and Place  ............................................................................... 21 

3.2. Research Design .............................................................................................. 21 

3.3. Data Collection Techniques ............................................................................ 21 

3.4. Definiton and Operational variables ................................................................ 22 

3.4.1. Definition of Variables ............................................................................. 22 

http://digilib.mercubuana.ac.id/



vii 
 

3.4.2. Operational Variables ............................................................................... 23 

3.5. Population and Sample Reasearch  ................................................................. 26 

3.5.1. Research Population ................................................................................. 26 

3.5.2.Research Sample ........................................................................................ 26 

3.6. Method of Analysis  ........................................................................................ 27 

3.6.1. Descriptive Analysis ................................................................................. 27 

3.6.2. Evaluation Measurement (outer) Model ................................................... 27 

3.6.3. The Stuctural Testing Model of Hypothesis Testing (inner model) ......... 28 

CHAPTER IV RESULT AND DISCUSSION 

4.1. Overview of Research Objects  ....................................................................... 30 

4.1.1. Object of Research .................................................................................... 30 

4.1.2. Subject of Research .................................................................................. 31 

4.2. Descriptive Statistics ....................................................................................... 31 

4.2.1. Gender ....................................................................................................... 31 

4.2.2. Age ............................................................................................................ 32 

4.2.3. Level of Education .................................................................................... 33 

4.2.4. Occupation of Respondent ........................................................................ 33 

4.3. Descriptive of Respondents answer................................................................. 34 

4.3.1. E-WOM (Electronic Word of Mouth) ...................................................... 34 

4.3.2. Destination Image ..................................................................................... 35 

4.3.3. Visit Decision ........................................................................................... 36 

4.4. Data Analysis Method Partial Least Square (PLS) ......................................... 36 

4.4.1. Measurement Evaluation (Outer Model) .................................................. 37 

4.4.2. Structural Model / Hypotesis Test (Inner Model) ..................................... 42 

4.5. Discussion ....................................................................................................... 45 

4.5.1. The influence of E-WOM on Visit Decision ............................................ 45 

4.5.2. The influence of Destination Image on Visit Decision ............................. 46 

CHAPTER V CONCLUSION AND RECOMMENDATION 

5.1.Conclusion ........................................................................................................ 48 

5.2.Recommendations ............................................................................................ 48 

References ................................................................................................................. 50 

Appendix ................................................................................................................... 55 

http://digilib.mercubuana.ac.id/



viii 
 

 

http://digilib.mercubuana.ac.id/




