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PENGARUH MEDIA EXPOSURE, GROWTH, DAN NILAI PASAR
TERHADAP CORPORATE SOCIAL RESPONBILITY (CSR)

(Studi Pada Perusahaan Manufaktur Yang Terdaftar Di Bursa Efek
Indonesia Periode 2012-2014)

OLEH :
Mella Apriyani
43211120317

ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis apakah media
exposure, growth, dan nilai pasar berpengaruh terhadap corporate social
responbility pada perusahaan manufaktur yang terdaftar di Bursa Efek Indonesia
periode 2012-2014, baik secara simultan maupun secara parsial. Sampel yang
digunakan sebanyak 47 perusahaan manufaktur yang terdaftar di Bursa Efek
Indonesia. Pemilihan sampel dilakukan dengan cara purposive sampling dan
analisis penelitian ini menggunakan analisis regresi linier berganda.

Hasil penelitian menunjukan media exposure berpengaruh signifikan
terhadap corporate social responbility. growth berpengaruh positif dan tidak
signifikan terhadap corporate social responbility. Sedangkan nilai pasar dan
berpengaruh negatif dan signifikan terhadap .corporate social responbility

Kata kunci : Corporate Social Responbility,Media Exposure,Growth dan

Nilai Pasar
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INFLUENCES OF MEDIA EXPOSURE, GROWTH, AND MARKET VALUE
OF CORPORATE SOCIAL RESPONBILITY

(Studies in Manufacture Listed in the Indonesian Stock Exchange In Period
2012-2014)

BY :
Mella Apriyani

43211120317

ABSTRACT

This study aims to identify and analyze whether the Media Exposure,
Growth, and Market Value influence to Corporate Social Responbility on
consumer Manufacture listed in Indonesia Stock Exchange 2012-2014 period ,
either simultaneously or partially . The samples are 47 companies listed in the
Indonesia Stock Exchange . The sample selection was done by purposive sampling
and analysis of this study using multiple linear regression analysis .

The results showed the Media Exposure have a significant effect on the
corporate social responbility.Growth not significant positive effect on the
corporate social responbility. \ and Market Value significant negative effect on
the corporate social responbility.

Keywords : corporate social responbility,media exposure,growth,and market

value
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