
 

 

vii 

 

DAFTAR ISI 

 

SURAT PERNYATAAN KARYA SENDIRI......................................................... i 

LEMBAR PENGESAHAN SKRIPSI .................................................................... ii 

ABSTRACT ............................................................................................................. iii 

ABSTRAK ............................................................................................................. iv 

KATA PENGANTAR ............................................................................................ v 

DAFTAR ISI ......................................................................................................... vii 

DAFTAR TABEL .................................................................................................. ix 

DAFTAR GAMBAR .............................................................................................. x 

DAFTAR LAMPIRAN .......................................................................................... xi 

BAB I  PENDAHULUAN ...................................................................................... 1 

A. Latar Belakang Penelitian ............................................................................ 1 

B. Rumusan Masalah Penelitian ....................................................................... 8 

C. Tujuan Penelitian dan Kontribusi Penelitian ............................................... 8 

1. Tujuan Penelitian ...................................................................................... 8 

2. Kontribusi Penelitian ................................................................................ 9 

BAB II KAJIAN PUSTAKA, RERANGKA PEMIKIRAN DAN HIPOTESIS .. 10 

A. Kajian Pustaka ............................................................................................ 10 

1. Pemasaran ............................................................................................... 10 

1. Keputusan Pembelian ............................................................................. 11 

3. Gaya Hidup ............................................................................................. 16 

4. Kelompok Referensi ............................................................................... 18 

5. Citra Merek ............................................................................................. 21 

C. Hipotesis ..................................................................................................... 31 

BAB III METODE PENELITIAN........................................................................ 32 

A. Waktu dan Tempat Penelitian .................................................................... 32 

B. Desain Penelitian ........................................................................................ 32 

C. Definisi dan Operasional Variabel ............................................................. 33 

1. Definisi variabel penelitian..................................................................... 33 

2. Operasional Variabel .............................................................................. 33 

http://digilib.mercubuana.ac.id/



 

 

viii 

 

D. Pengukuran Variabel .................................................................................. 35 

E. Populasi dan Sampel Penelitian ................................................................. 36 

1. Populasi .................................................................................................. 36 

2. Sampel .................................................................................................... 36 

E. Teknik Pengumpulan Data ......................................................................... 37 

F. Metode Analisis Data ................................................................................. 37 

BAB IV ................................................................................................................. 42 

HASIL DAN PEMBAHASAN ............................................................................. 42 

A. Gambaran Umum Perusahaan ...................................................................... 42 

B. Statistik Descriptif ........................................................................................ 46 

C. Hasil Uji Kualitas Data ................................................................................. 53 

1. Evaluasi Measurement Model (Outer Model) ........................................... 53 

2. Struktural atau Uji Hipotesis (Inner Pengujian Model) ............................. 60 

D. Pembahasan ................................................................................................ 64 

1. Pengaruh Gaya Hidup terhadap Keputusan Pembelian .......................... 64 

2. Pengaruh Kelompok Referensi terhadap Keputusan Pembelian ............ 65 

3. Pengaruh Citra Merek terhadap Keputusan Pembelian .......................... 65 

BAB V ................................................................................................................... 67 

SIMPULAN DAN SARAN .................................................................................. 67 

A. SIMPULAN ............................................................................................... 67 

B. SARAN ...................................................................................................... 68 

1. Bagi Perusahaan ..................................................................................... 68 

2. Bagi Peneliti Selanjutnya ....................................................................... 69 

DAFTAR PUSTAKA ........................................................................................... 70 

LAMPIRAN .......................................................................................................... 73 

 

 

 

 

 

http://digilib.mercubuana.ac.id/




