ABTRACT

This study aims to to examine and analyze the influence of image
brands and product quality of the decision the purchase drink tea in packs
brand tea bottles sosro in indonesia. (a case study on the consumer they
get milk to drink a small plastic bottle full of tea leaves are set sosro in
kecamatan kebon jeruk , west jakarta). Technique the sample collection in
this research the convenience of sampling. Respondents in this research as
many as 100 respondents from the customers tea in sub-district kebon
jeruk sosro bottle , west jakarta. It is an approach that in use on of this
research is structural equation a model (shem) with a tool it is anticipated
that analysis smart-pls.

The results of the test which has been these chareges in the future
after do our tests structural models such as linking banks/efforts whatever
survives this test a hypothesis (inner religion a model) shows that brand
shots would take off and the product quality and increase of the decision
of pt indofood acquired misp shares. Variable image brand have had a
positive impact and significant of the decision the purchase. The product
quality variable have had a positive impact and significant of the decision
of the purchase.
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ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis Pengaruh Citra
Merek dan Kualitas Produk Terhadap Keputusan Pembelian Minuman teh dalam
kemasan Merek Teh Botol Sosro di indonesia. (Studi kasus pada konsumen
minuman Teh Botol Sosro di kecamatan Kebon Jeruk, Jakarta Barat). Teknik
pengambilan sampel dalam penelitian ini yaitu Convenience Sampling.
Responden dalam penelitian ini sebanyak 100 responden dari konsumen Teh
Botol Sosro di kecamatan Kebon Jeruk, Jakarta Barat. Pendekatan yang di
gunakan pada penelitian ini adalah Struktural Equation Model (SEM) dengan alat
analisis Smart-PLS.

Hasil penelitian yang telah didapatkan setelah melakukan pengujian Model
Struktural/Uji Hipotesis (Inner Model) menunjukkan bahwa Citra Merek dan
Kualitas Produk Terhadap Keputusan Pembelian. Variabel Citra Merek
berpengaruh positif dan signifikan terhadap Keputusan Pembelian. Variabel
Kualitas Produk berpengaruh positif dan signifikan terhadap Keputusan
Pembelian.
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