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ABSTRAK

Pergeseran gaya hidup ke arah gaya hidup sehat dengan slogan“back to
nature” telah menjadi tren untuk global society of the world. Pangan organik
dianggap unggul karena nutrisi dan kandungan anti oksidan lebih tinggi. Kualitas
lebih bagus dalam jangka penyimpanan yang sama dengan pangan konvensional.
Akan tetapi, makanan organik masih menjadi produk yang belum terlalu menarik
perhatian konsumen di Indonesia. Sebagai contoh perbadingan penjualan beras non
organik dengan beras organik yang sangat jauh cukup menjadi bukti bahwa produk
organik masih sulit diterima oleh pasar lokal.

Penelitian ini membahas mengenai pengukuran intensi pembelian seseorang
terhadap produk organik. Studi kasus yang diambil adalah beras organik dengan
merek Bionic Farm. Peneliti menggunakan 190 responden dari tiga kota yaitu Jakarta,
Tangerang dan Bandung. Analisa dilakukan dengan teknik analisa SEM (Structural
Equation Modeling) menggunakan software Lisrel 8.80.

Hasil penelitian ini menujukkan bagaimana variabel — variabel dalam attitude
toward buying (health conciousness, product price dan environmental conciousness),
subjective norm, percheived behavioral control dan past experiencess mempengaruhi
intensi pembelian makanan organik seseorang.

Kata kunci : health cociousness, product price, environmental conciousness, attitude
toward buying, subjective norm, percheived behavioral control, past experiences dan

purchase intention.
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ABSTRACT

Lifestyle changes to helathy lifestyle with a slogan “back to nature” had been
a new tren for global society of the world. Organic food be trusted better than
konventional food because it have a lot of nutrition and higher antioxidant. But,
organic food not included to an interested food for indonesian consumners. For
example, the comparation sales between organic rice and non organic rice is too far.
1t is a real proof that organic food was still difficult to accepted by local market.

This study discusses about the people purchase intention measurement of
organic food. The case study taken from market of organic rice by Bionic Farm.
Researcher used 190 respondent from three area. There are Jakarta, Tangerang and
Bandung. Data were analyzed using analys techniques SEM (Structural Equation
Modeling) and software by Lisrel 8.80.

The result of research shows the variables like attitude toward buying (health
conciousness, product price and environmental conciousness), subjective norm,
percheived behavioral control and past experiencess were influence toward purchase
intention of organic food someone.

Key word : health cociousness, product price, environmental conciousness, attitude
toward buying, subjective norm, percheived behavioral control, past experiences dan

purchase intention.

iX

http://digilib.mercubuana.ac.id/



DAFTAR ISI

HALAMAN SAMPUL ..o 1
HALAMAN JUDUL .....oooiiiiiiiieeeee e i
SURAT PERNYATAAN KARYA SENDIRI ...........ccccooiiiiiiiiiiiienee i1
LEMBAR PENGESAHAN SKRIPSI ......ccccooiiiiiiiiceceeeeeen v
KATA PENGANTAR ...t v
ABSTRAK ...ttt viii
DAFTAR ISIL... .ottt X
DAFTAR TABEL ......oooiiiiii e XV
DAFTAR GAMBAR ........oooiiiiiieee e XVi
DAFTAR LAMPIRAN ..ottt Xvil

BABI PENDAHULUAN

A. Latar Belakang Masalah ............ccccooeioiniiiinininee 1
B. Rumusan Masalah ........ccccocoiiiiiniiniice 16
C. Tujuan dan Kontribusi Penelitian.........c..coceveevinviniinennennn. 17
1. Tujuan Penelitian .........cccoovieviniinieniniiinicenicseeeeen 17
2. Manfaat Penelitian ...........cccoceeeieiiinininininieicieicene 18

BAB Il KAJIAN PUSTAKA, RERANGKA PEMIKIRAN DAN HIPOTESIS

A. Kajian Pustaka........cooccoeviiiiiiiiiniice e 19
1. Teori Planned Behavior ...............cccccoeceevenouenceenencncnnnnn. 19
a. Sejarah Teori Planned Behavior............................ 19

b. Perkembangan dan Penjelasan Teori Planned

X

http://digilib.mercubuana.ac.id/



B.

BORAVIOF ..ot

c. Perbedaan Behavioral Intention dengan Behavior

2. Purchase INtention ...............coceeveeececneeccncucneenenecnnenn,
a. Definisi Purchase Intention .............................
b. Pengukuran Purchase Intention.......................
3. Attitude Toward Buying ...........ccccceeeeeveeeieenieeneaneennnn.
a. Definisi Attitude Toward Buying .....................
b. Pengukuran Attitude Toward Buying ...............
c. Health Conciousness.............ccceeeeeecvescueeeeeene.
d. Product Price ...........cccocoemveieceaniieieiieeieene,
e. Environment CONCiOUSNESS ..........cceveueeeeueennnne.
4. Subjective NOFM ..........cccceeeiioiiiiiiiiiieiieeseee e
5. Percheived Behavioral Control ...............ccccccueeeuvenunnn...
6.  Past EXPEFiencess ...........ccccovemcuieviiniiniieniiiaiieneenneen,
7. Makanan OrganiK..........cccceeveeviiieniinennieneeneneneeeeen
Rerangka Konseptual dan Pengembangan Hipotesis ...............

BAB III METODE PENELITIAN

A.

w

o 0

=

Waktu dan Tempat Penelitian ...........ccoeceeviieiieniieeniienieeenee,
Desain Penelitian ..........coceeeeviiieniiniiieiicciccceceeeee
Variabel Penelitian ...........ccccooeeiiniiniiiiniiniccnieeeeeeee
Definisi dan Operasionalisasi Variabel ...........ccocccvceeviniinnnnne

Populasi dan Sampel Penelitian............cccoceveeviniininncniennne.

xi

http://digilib.mercubuana.ac.id/

23



F.

G.

H.

Teknik Pengumpulan Data ..........c.ccccovveeiiieniiieeieecee e, 57
Jenis Data Penelitian...........ccoooiiiiiiiiiiiiniiiceee 58
ANalisa Data ........oooeiiiiiiiii e 58
1. Uji Validitas .....oeeeeieeeiiieeiieeceeeee et 58
2. Uji Reabilitas.......ccccooiiriiiiiniiniiiiicneciccceceecee 59
3. Metode Statistik .......ccoevieriiiiiiiiiiee e 60
4.  Tahap — Tahap Dalam SEM.........ccccccceviiiiiiniiiiieene 62
5. Pengujian HIipotesis.......ccceoveeriiienirriiieniieiesieeceeee e 69

BAB IV HASIL DAN PEMBAHASAN

A.

Gambaran Umum PT Bionic Natura..........ccecceeveeviieneennennnen. 71
1.  Gambaran Umum Produk Bionic Farm.......................... 71
2. Gambaran Umum Pemasaran Produk Bionic Farm........ 72
Hasil Uji Statistik Deskriptif.......c..cooeeviniininiiniiniiiiiicnene 72
1. Deskripsi Responden Berdasarkan Jenis Kelamin.......... 74
2. Deskripsi Responden Bedasarkan Usia............ccceeneeee. 75

3. Deskripsi Responden berdasarkan Pendidikan Terakhir 76
Hasil Uji Asumsi dan Kualitas Instrumen Penelitian............... 77

1. Uji Kecocokan Model Pengukuran untuk Masing-Masing

Variabel Penelitian ......cccoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeenn 77
a. Variabel Health COnciousness...........ueeeeeeeeeeennn. 78
1) Uji Validitas ........coeoeeviieiiienieeiieeieeeeeene 78
2) Uji Reliabilitas ........ccccoeevieniieiieniieiieeee 79
xii

http://digilib.mercubuana.ac.id/



. Variable Product Price.........cccueeeeeeeeiieaaaaaaaann. &0

1) Uji Validitas ........cccveeevveeeiieeieeeieeeee e 80

2) Uji Reliabilitas .......cccoeeeveeienieieeieeieeenee. 82

. Variabel Environmentan Conciousness................. 83
1) Uji Validitas ......cceevveveeienienieiiinicneeicnene 83

2) Uji Reliabilitas ......coceveevveriinienicniinceenee, 84

. Variabel Attitude Toward Buying.......................... 85
1) Uji Validitas ......ccoeveeveevienienieeiinicneeicnens 85

2) Uji Reliabilitas ......coceveevveriiniencnicnecenee, 86

. Variabel Subjective NOrm............ccccccceeveevcueenennne. 87
1) Uji Validitas ......cceeveeveeieneenenienicneeienene 87

2) Uji Reliabilitas ........ccoooeevieniieiieicciieeee 88

. Variabel Percheived Behavioral Control .............. 89
1) Uji Validitas ......ccceeceeveeienienienienicneeicnens 89

2) Uji Reliabilitas ......coceveeveriiniencnicneceee, 90

. Variabel Past EXperiences............c.cccccoccevveeveeneen. 91
1) Uji Validitas ........oeoeeviieiieniieiiecieeieeeene 91

2) Uji Reliabilitas ........ccoooeevieniieiieniiciieeee 92

. Variabel Purchase Intention................c.ccceeueue. 93
1) Uji Validitas ........coeoeeviieiiieniieienieeeeeene 93

2) Uji Reliabilitas ........ccccoeevieniieiienieciieeene 94

Uji Kecocokan Keseluruhan Model pengukuran............ 95

Xiii

http://digilib.mercubuana.ac.id/



3. Uji Kecocokan Model Struktural (Uji T-Value) ............. 99
D. Pengujian Hipotesis Penelitian..........c.cccccvvevvvieecieecciieeeiieenee, 101
E. Pembahasan Hasil Penelitian ...........c.cccocoociniiiiniincninncnnn. 105
1. Pengaruh Health Conciousness Terhadap Attitude
Toward BUYING .........cccceeevieiiiiiieiieee e 104
2. Pengaruh Product Price Terhadap Attitude Toward
BUYING oo 106
3. Pengaruh Environmental Conciousness Terhadap Attitude
Toward BUYING ........ccocuieiieiiiiiieeeee e 107
4.  Pengaruh Attitude Toward Buying Terhadapa
Purchase INention ...............ccceeceeveeeeeeeseeeiiesieeieeeens 108
5. Pengaruh Subjective Norm Terhadap Purchase Intention 110
6.  Pengaruh Percheived Behavioral Control Terhadap
Purchase INtention................c.ccoceeeeeienieacceenoiiieeene 111
7. Pengaruh Past Experiencess Terhadap Purchase

TIECTTTON .o 112

BABYV SIMPULAN DAN SARAN

AL SIMPULAN....eiiiiiie e 114

Bl SATAN et 116

DAFTAR PUSTAKA ..o 121

| DY NAY 1 id 020N T 126
Xiv

http://digilib.mercubuana.ac.id/



Tabel 1.1

Tabel 1.2

Tabel 3.1

Tabel 3.2

Tabel 3.3

Tabel 4.1

Tabel 4.2

Tabel 4.3

Tabel 4.4

Tabel 4.5

Tabel 4.6

Tabel 4.7

Tabel 4.8

Tabel 4.9

Tabel 4.10

Tabel 4.11

Tabel 4.12

Tabel 4.13

Tabel 4.14

Tabel 4.15

DAFTAR TABEL
Perbadingan Pelaku Usaha yang Dibina Ditjen PPHP.... 6

Produk Organik Indonesia Berdasarkan Komoditas dan

LUas AT€a ...cc.uiiiiiiiiiiiiiceeeeeee e 7
Definisi Operasional Variabel...........cc.ccoooveniiiiinnnnnen. 54
Simbol Notasi Dalam Lisrel...........cccoccoeviiiiiiniiiiie 61
Goodness of Fit Index ...............ccccoccevvviiiiiinnininncnnnn, 66
Karakteristik Responden Berdasarkan Jenis Kelamin.... 75
Karakteristik Responden Berdasarkan Jenis Usia........... 75
Karakteristik Responden Berdasarkan Pendidikan......... 76
Uji Validitas Variabel Health Conciousness .................. 79
Uji Validitas Variabel Product Price................ccccuun..... 81
Uji Validitas Variabel Health Conciousness .................. 83
Uji Validitas Variabel Attitude Toward Buying.............. 85
Uji Validitas Variabel Subjective Norm.......................... 87

Uji Validitas Variabel Percheived Behavioral Control.. 89
Uji Validitas Variabel Past Experiences......................... 91
Uji Validitas Variabel Purchase Intention...................... 93

Uji Kecocokan Model Pengukuran (Non Modifikasi).... 95

Uji Kecocokan Model Pengukuran (Modifikasi)............ 98

Hasil Uji Kecocokn Struktural Model Penelitian ........... 100

Hasil Pengujian Hipotesis ........ccccveveeerieeniienieeiienieene. 102
XV

http://digilib.mercubuana.ac.id/



Gambar 1.1

Gambar 1.2

Gambar 1.3

Gambar 1.4

Gambar 1.5

Gambar 2.1

Gambar 2.2

Gambar 4.1

Gambar 4.2

Gambar 4.3

Gambar 4.4

Gambar 4.5

Gambar 4.6

Gambar 4.7

Gambar 4.8

Gambar 4.9

Gambar 4.10

Gambar 4.11

DAFTAR GAMBAR
Negara Asia dengan luas lahan organik terluas .............
Negara Asia dengan luas lahan organik terluas (2) ........
Pelaku usaha organik yang dibina Dijten PPHP

Data Penjualan Beras Organik Bionic Farm ..................
Data attitude konsumen beras organik ...............cocceeeeee.
The Construct of Theory of Planned Behavior

Rerangka Pemikiran Penelitian .............ccccoeeeiiinnenen.
Model Pengukuran Variabel Health Conciousness ........
Model Pengukuran Variabel Product Price....................
Model Pengukuran Variabel Environmental
CONCIOUSTESS ...t
Model Pengukuran Variabel Attitude Toward Buying....
Model Pengukuran Variabel Subjective Norm................
Model Pengukuran Variabel Percheived Behavioral
CONIFOL ...
Model Pengukuran Variabel Past Experiencess .............
Model Pengukuran Variabel Purchase Intention............
Model Pengukuran Konstruk Variable Penelitian (Non
MOAIfIKAST) ....vvieciiecciie et

Model Pengukuran Konstruk Variable (Modifikasi)......

Model Struktural (7-Value)........c...ccoveeeeveecveeecieeeneen,

XVi

http://digilib.mercubuana.ac.id/



Lampiran 1
Lampiran 2
Lampiran 3
Lampiran 4
Lampiran 5

Lampiran 6

DAFTAR LAMPIRAN

Kuesioner Penelitian ...........cccccoeoiiiiiiiiniiiniieenieee, 127

Input Data KUESIONET ........ccceeevvvieeeiiieniieeeiieeeiee e 129

Input Data Kuesioner (2) .......ccccvveeeevveeeceeeniieeeieeeeieeens 134

Model Pengukuran ............cccocceviiiiiiniiinieieeceeee, 140

Model Struktural ..........ccoooiiiiiiiiien 148

Rekap Data Pra Penelitian .........c.cccccveevvieecieeeciieeeien, 150
XVii

http://digilib.mercubuana.ac.id/





