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ABSTRAK 

Pergeseran gaya hidup ke arah gaya hidup sehat dengan slogan“back to 

nature” telah menjadi tren untuk global society of the world. Pangan organik 

dianggap unggul karena nutrisi dan kandungan anti oksidan lebih tinggi. Kualitas 

lebih bagus dalam jangka penyimpanan yang sama dengan pangan konvensional. 

Akan tetapi, makanan organik masih menjadi produk yang belum terlalu menarik 

perhatian konsumen di Indonesia. Sebagai contoh perbadingan penjualan beras non 

organik dengan beras organik yang sangat jauh cukup menjadi bukti bahwa produk 

organik masih sulit diterima oleh pasar lokal. 

Penelitian ini membahas mengenai pengukuran intensi pembelian seseorang 

terhadap produk organik. Studi kasus yang diambil adalah beras organik dengan 

merek Bionic Farm. Peneliti menggunakan 190 responden dari tiga kota yaitu Jakarta, 

Tangerang dan Bandung. Analisa dilakukan dengan teknik analisa SEM (Structural 

Equation Modeling) menggunakan software Lisrel 8.80. 

Hasil penelitian ini menujukkan bagaimana variabel – variabel dalam attitude 

toward buying (health conciousness, product price dan environmental conciousness), 

subjective norm, percheived behavioral control dan past experiencess mempengaruhi 

intensi pembelian makanan organik seseorang. 

Kata kunci : health cociousness, product price, environmental conciousness, attitude 

toward buying, subjective norm, percheived behavioral control, past experiences dan 

purchase intention. 
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ABSTRACT 

Lifestyle changes to helathy lifestyle with a slogan “back to nature” had been 

a new tren for global society of the world. Organic food be trusted better than 

konventional food because it have a lot of nutrition and  higher antioxidant. But, 

organic food not included to an interested food for indonesian consumners. For 

example, the comparation sales between organic rice and non organic rice is too far. 

It is a real proof that organic food was still difficult to accepted by local market. 

This study discusses about the people purchase intention measurement of 

organic food. The case study taken from market of organic rice by  Bionic Farm. 

Researcher used 190 respondent from three area. There are Jakarta, Tangerang and 

Bandung. Data were analyzed using analys techniques SEM (Structural Equation 

Modeling) and software by Lisrel 8.80. 

The result of research shows the variables like attitude toward buying (health 

conciousness, product price and environmental conciousness), subjective norm, 

percheived behavioral control and past experiencess were influence toward purchase 

intention of organic food someone. 

Key word : health cociousness, product price, environmental conciousness, attitude 

toward buying, subjective norm, percheived behavioral control, past experiences dan 

purchase intention. 
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