
ix 
 

DAFTAR ISI 

 

HALAMAN JUDUL ............................................................................................ i 

LEMBAR PENGESAHAN  ............................................................................... ii 

SURAT PERNYATAAN ................................................................................... iii 

PENGESAHAN .................................................................................................. iv 

ABSTRACT .......................................................................................................... v 

ABSTRAK .......................................................................................................... vi 

KATA PENGANTAR ....................................................................................... vii 

DAFTAR ISI....................................................................................................... ix  

DAFTAR TABEL ............................................................................................. xii 

DAFTAR LAMPIRAN ..................................................................................... xii 

BAB I PENDAHULUAN 

1.1 Latar Belakang .................................................................................... 1  

1.2 Rumusan Masalah ............................................................................... 8  

1.3 Tujuan Penelitian ................................................................................ 8  

1.4 Manfaat Penelitian .............................................................................. 8 

1.4.1 Manfaat Teoritis ......................................................................... 8 

1.4.2 Manfaat Praktis .......................................................................... 9 

BAB II LANDASAN TEORI 

2.1  Pembelian Impulsif (Impulsive Buying) ........................................ 10 

    2.1.1 Pengertian Pembelian Impulsif ................................................. 10 

    2.1.2 Aspek-aspek Pembelian Impulsif ............................................. 13 

    2.1.3 Faktor-faktor yang Memicu Impulsive Buying ........................ 16 

http://mercubuana.ac.id/



x 
 

 

2.2 Citra Diri .......................................................................................... 17 

    2.2.1 Pengertian Citra Diri ................................................................. 17 

    2.2.2 Aspek-aspek Citra Diri ............................................................. 19 

    2.2.3 Faktor-faktor yang Mempengaruhi Citra Diri .......................... 24 

2.3 Remaja ............................................................................................. 26 

    2.3.1 Pengertian Remaja .................................................................... 26 

2.4 Penelitian Terdahulu ........................................................................ 27 

2.5 Hubungan Citra Diri dengan Impulsive Buying .............................. 29 

2.6 Hipotesis Penelitian ......................................................................... 32 

BAB III METODOLOGI PENELITIAN 

3.1 Metodologi Penelitian ....................................................................... 33 

3.2 Variabel Peneliian ............................................................................. 34 

3.3  Definisi Operasional ........................................................................ 34 

3.3.1 Citra Diri .................................................................................. 34 

3.3.2 Impulsive Buying ..................................................................... 34 

3.4 Subjek Penelitian ............................................................................. 35 

     3.4.1 Populasi.................................................................................... 35 

     3.4.2 Sampel ..................................................................................... 35 

3.5 Teknik Pengumpulan Data .............................................................. 35 

3.6 Instrumen Penelitian ........................................................................ 36 

     3.6.1 Skala Pengukuran .................................................................... 36 

     3.6.2 Instrumen Penelitian Citra Diri ................................................ 37 

     3.6.3 Instrumen Impulsive Buying .................................................... 38 

3.7 Uji Validitas dan Penelitian ............................................................. 39 

     3.7.1 Validitas ................................................................................... 39 

     3.7.2 Realibilitas ............................................................................... 39 

3.8 Teknik Analisis Data ....................................................................... 40 

     3.8.1 Uji Korelasi .............................................................................. 40 

3.9 Jadwal Penelitian...............................................................................40 

http://mercubuana.ac.id/



xi 
 

BAB IV ANALISIS DATA DAN PEMBAHASAN 

             4.1 Deskripsi Umum Responden ........................................................... 41 

                   4.1.1 Kuesioner Responden ............................................................. 41 

                   4.1.2 Usia Responden ...................................................................... 41 

                   4.1.3 Kelas Responden ..................................................................... 42 

             4.2 Teknik Analisis Data ........................................................................ 43 

                   4.2.1 Uji Kualitas Data ..................................................................... 43 

                   4.2.2 Uji Asumsi Klasik ................................................................... 44 

            4.3 Uji Hipotesis ..................................................................................... 45 

            4.4 Pembahasan....................................................................................... 47 

BAB V PENUTUP 

           5.1 Kesimpulan ........................................................................................ 52 

  5.2 Keterbatasan Penelitian ..................................................................... 52 

           5.2 Saran .................................................................................................. 53 

DAFTAR PUSTAKA ........................................................................................ 55 

LAMPIRAN....................................................................................................... 58 

 

 

 

http://mercubuana.ac.id/




