DAFTAR ISI

ABSTRAK L. I
SURAT PERNYATAAN L. i
LEMBAR PENGESAHAN ......ooi e 1\
KATA PENGANTAR ..o vii
DAFTAR ISH .. IX
DAFTAR TABEL ... Xii
DAFTAR GAMBAR ... s Xiii
BAB | PENDAHULUAN .......ooi e 1
1.1 Latar Belakang Belakang ...........ccccooeiiiinininiiieceee e 1
1.2 FOKUS PeNEIITIAN ... 7
1.3 Tujuan Penelitian .........ccoviiiiirccee s 7
1.4 Manfaat Penelitian ..o 7
1.4.1 Manfaat AKAGEMIS .......oviiiiiiiiei e 7
1.4.2 ManTaat PrakuiS ..o 7
BAB Il TINJAUAN PUSTAKA ... 8
2.1 Penelitian TerdanulUu ...........ccoooiiiiiiii e 8
2.2 KOMUNIKAST PEMASAIAN.........ciiiiiiiieiesie st 9
2.2.1 DESKIIPST SWOT ...oiiiiiiiiiiiee et 17
2.2.2 DESKIIPSI STP ..ot 20
2.3 Word of Mouth Marketing ..........ccccooveeiieie i 21
2.3.1 Filosofi Word of Mouth Marketing ..........ccocoovieiiniiiiiiiieee, 25
2.3.2 Teknik Word of Mouth Marketing............ccooeveieiiniiiiiiiieee, 26
2.3.3 Mindset Word of Mouth Marketing..........cccccoovoeiiniiiiiiiceee, 29
2.3.4 Konsep Kerja WoM Mempengaruhi Keputusan Konsumen ........... 30
ix

https://lib.mercubuana.ac.id/



2.4 Strategi Word of Mouth Marketing ..o, 31

2.4.1 Empat Strategi Word of Mouth Marketing ............c.ccocooviiiiinienen. 33
2.5 Brana AWAIENESS .........cciiuiiiiiiiiieieienie sttt sttt sn bbb 36
2.5.1 Elemen Brand AWAIENESS .........ccccvierieiriirieiiiisieireesie e 37
2.6 Perilaku KONSUMEN .....cviiiiieiiiiceeee s 40
BAB 1l METODOLOGI PENELITIAN .....cooiiiieee 42
3.1 Paradigma Penelitian. ..o 42
3.2 TIPE PENEIITIAN ... 42
3.3 Metode PeNelItian........c.coeiiiiiiiiiieee e 44
3.4 Subyek Penelitian ..o 44
3.5 Teknik Pengumpulan Data...........cccccvviieiieiie i 45
3.5.1 Data PIIMEN ..o 45
3.1.2 Data SEKUNTET .....c.viiiiiiicc e 45
3.6 Teknik ANaliSiS Data..........cocivirieiiiirieiei e 45
3.7 Teknik Keabsahan Data ...........cccceiieiiiiieneiiseseseeee e 46
BAB IV HASIL PENELITIAN DAN PEMBAHASAN.......ccccoooiiiiiee. 47
4.1 Gambaran Umum Perusanaan...........ccccooereiiiininiinieese e 47
4.1.1 Visi dan Misi Perusahaan............c.ccoovvviiiiiieniniin e, 48
4.1.2 Struktur Organisasi Perusanaan ...........cccccveveeiieeniiesiiesie e 49
4.2 HaSil PENEITIAN .....cveiiieeieeeee et 50
4.2.1 DeSKIipsi PENEMUAN.........ccviiiiiiie it 50
4.2.2 BAUIAN PIOMOSH.....cvviiieiieieieeiesie e 51
4.2.3 DESKIIPST STP ..ot 53
4.2.4 DESKIIPST SWOT ... 55
4.2.5 Perilaku KONSUMEN ..o 55
X

https://lib.mercubuana.ac.id/



A.2.6 KONSEP TP .ottt 57

4.2.7 DESKITPST WOM ..ot 62
4.3 PeMbDaAN@SAN. ... ..t 65
BAB V KESIMPULAN SARAN .....ccoiiiie ettt 74
5.1 KESIMPUIAN ..o 74
5.2 SANAN....eiiiiie et 74
DAFTAR PUSTAKA ..ottt 76
[ AN A N SRS 78

Xi

https://lib.mercubuana.ac.id/





