
 

x 
 

DAFTAR TABEL 

 

No. Keterangan Halaman 

 

1.1        Pertumbuhan Penjualan (All Item) Faber-Castell  

Tahun 2012-2017..................................................................................5 

1.2 Pertumbuhan Penjualan (Colouring Item)  

Faber-Castell Tahun 2012-2017............................................................6 

1.3      Perbandingan Harga Pensil Warna Faber-Castell Vs Competitor........6 

1.4 Variabel yang Mempengaruhi Keputusan Pembelian merek Faber-

Castell..................................................................................................10 

2.1 Penelitian Terdahulu...........................................................................34 

3.1 Operasional Variabel X1 (Kualitas Produk).......................................47 

3.2 Operasional Variabel X2 (Promosi)....................................................48 

3.3 Operasional Variabel X3 (Display).....................................................48 

3.4 Operasional Variabel Y (Keputusan Pembelian)................................49 

3.5 Keterangan Bobot Skor Skala Likert..................................................50 

3.6 Goodness Of Fit Index........................................................................57 

4.1 Deskripsi Responden Jenis Kelamin...................................................63 

4.2 Deskripsi Responden Usia..................................................................64 

4.3 Deskripsi Responden Pendapatan.......................................................65 

4.4 Deskripsi Responden Pekerjaan..........................................................67 

4.5 Analisis Deskriptif Kualitas Produk....................................................67 

4.6 Analisis Deskriptif Promosi................................................................69 

4.7 Analisis Deskriptif Display.................................................................70 

4.8 Analisis Deskriptif Keputusan Pembelian...........................................71 

4.9 Uji Validitas Variabel Kualitas Produk...............................................74 

4.10 Uji Validitas Variabel Promosi...........................................................77



 

xi 
 

4.11 Uji Validitas Variabel Display............................................................79 

4.12 Uji Validitas Variabel Keputusan Pembelian......................................83 

4.13 Hasil Uji Kecocokan Measurement Model Penelitian........................85 

4.14 Hasil Uji Kecocokan Measurement Model Penelitian (Good Fit)......87 

4.15 Hasil Uji Kecocokan Measurement Model Struktural Model 

Penelitian.............................................................................................88 

4.16 Hasil Pengujian Hipotesis Penelitian..................................................89 

 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 


