
vii 

 

DAFTAR ISI 

 

ABSTRAK .............................................................................................................. i 

SURAT PERNYATAAN KARYA SENDIRI .................................................... iii 

LEMBAR PENGESAHAN SKRIPSI ................................................................ iv 

KATA PENGANTAR ............................................................................................ v 

DAFTAR ISI ........................................................................................................ vii 

DAFTAR TABEL ................................................................................................ xi 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I      PENDAHULUAN 

A. Latar Belakang ................................................................................. 1 

B. Rumusan Masalah .......................................................................... 11 

C. Tujuan dan Kontribusi Penelitian ................................................... 11 

1. Tujuan Penelitian ....................................................................... 11 

2. Kontribusi Penelitian ................................................................. 11 

BAB II KAJIAN PUSTAKA, RERANGKA PEMIKIRAN  DAN  

 HIPOTESIS 

A. Kajian Pustaka ................................................................................ 13 

1. Teori Keagenan .......................................................................... 13 

2. Tax Avoidance ........................................................................... 15 

3. Agency Cost ............................................................................... 17 

4. Profitabilitas ............................................................................... 18 

http://digilib.mercubuana.ac.id/



viii 

 

5. Nilai Perusahaan ........................................................................ 20 

6. Penelitian Terdahulu .................................................................. 22 

B. Rerangka Pemikiran ....................................................................... 28 

1. Hubungan Tax Avoidance terhadap Nilai Perusahaan ............... 28 

2. Hubungan Agency Cost terhadap Nilai Perusahaan ................... 30 

3. Hubungan Profitabilitas terhadap Nilai Perusahaan .................. 30 

C. Hipotesis ......................................................................................... 31 

BAB III  METODE PENELITIAN 

A. Waktu dan Tempat Penelitian ........................................................ 33 

B. Desain Penelitian ............................................................................ 33 

C. Definisi dan Operasionalisasi Variabel .......................................... 34 

1. Variabel Dependen .................................................................... 34 

2. Variabel Independen .................................................................. 35 

3. Variabel Kontrol ........................................................................ 37 

D. Popolasi dan Sampel Penelitian...................................................... 38 

E. Teknik Pengumpulan Data ............................................................. 43 

F. Jenis Data........................................................................................ 43 

G. Metode Analisis Data ..................................................................... 43 

1. Analisis Deskriptif ..................................................................... 44 

2. Analisis Kualitas Data ............................................................... 45 

3. Uji Stationeritas ......................................................................... 45 

4. Analisis Regresi Data Panel ....................................................... 46 

a. Common Constant (Pooled Least Square) ............................ 47 

http://digilib.mercubuana.ac.id/



ix 

 

b. Fixed Effect/ Pendekatan Efek Tetap .................................... 48 

c. Random Effect/ Pendekatan Efek Acak ................................ 49 

5. Penentuan Model Data Panel ..................................................... 49 

a. Chow Test ............................................................................. 50 

b. Hausman Test ........................................................................ 51 

c. The Breush – Pagan LM Test ............................................... 52 

6. Pengujian Model Regresi Data Panel ........................................ 53 

a. Uji Determinasi R2 ................................................................ 53 

b. Uji F ...................................................................................... 54 

c. Uji t ....................................................................................... 55 

BAB IV  HASIL DAN PEMBAHASAN 

A. Gambaran Umum ........................................................................... 56 

B. Analisis Statistik Deskriptif ............................................................ 56 

1. Statistik Deskriptif ..................................................................... 56 

C. Analisis Kelayakan Data ................................................................ 60 

1. Uji Stasioner Tobins’Q  .............................................................. 61 

  2. Uji Stasioner ETR ....................................................................... 61 

3. Uji Stasioner Sales to Total Assets ............................................. 62 

4. Uji Stasioner Return On Assets .................................................. 62 

5. Uji Stasioner Current Ratio ........................................................ 63 

6. Uji Stasioner Debt Ratio ............................................................. 63 

D. Analisis Regresi Data Panel ........................................................... 64 

2. Common Effect (Ordinary Least Square)  ................................. 64 

http://digilib.mercubuana.ac.id/



x 

 

3. Fixed Effect (Least Square Dummy Variabel) .......................... 65 

4. Random Effect Model (REM) ................................................... 69 

E. Pemilihan Model Regresi Data Panel ........................................... 70 

1. Uji Chow Test ............................................................................ 70 

F. Analisis Model Regresi Data Panel............................................... 72 

1. Pengujian Model Regresi Data Panel (Uji R) ............................ 73 

2. Hasil Estimasi Model ................................................................. 73 

3. Pengujian Hipotesis ................................................................... 74 

1. Pengujian Model Regresi Data Panel (Uji t) ......................... 74 

a. Tax Avoidance Terhadap Nilai Perusahaan ...................... 74 

b. Agency Cost Terhadap Nilai Perusahaan.......................... 76 

c. Profitabilitas Terhadap Nilai Perusahaan ......................... 78 

d. Likuiditas Terhadap Nilai Perusahaan ............................. 80 

e. Solvabilitas Terhadap Nilai Perusahaan ........................... 81 

BAB V  SIMPULAN DAN SARAN 

A. Simpulan ......................................................................................... 83 

B. Saran ............................................................................................... 84 

DAFTAR PUSTAKA ........................................................................................... 85 

LAMPIRAN 

  

 

 

 

http://digilib.mercubuana.ac.id/




