
ABSTRACT

This study analyzes Influence of Trust and Loyalty Customer Satisfaction with
Bank Mega Syariah Branch Office in Jakarta.

Methods of descriptive and quantitative study using the method of population
customers of Bank Mega Syariah. Samples with a purposive sampling technique,
through the distribution of questionnaires.

Results obtained using correlation analysis, linear regression, it can be
concluded that all free variables significant positive influence on customer loyalty.

Keywords : fairness (integrity), responsiveness (alertness of employees) and loyalty.
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ABSTRAK

Studi ini melakukan analisis Pengaruh Kepercayaan dan Kepuasan terhadap
Loyalitas Nasabah Bank Mega Syariah di Kantor Cabang Pembantu Jakarta

Metode Penelitian ini kuantitatif deskriptif dan menggunakan metode populasi
nasabah Bank Mega Syariah. Sampel dengan teknik purposive sampling, melalui
pembagian kuesioner.

Hasil analisis yang didapat menggunakan korelasi, regresi linier berganda,
dapat disimpulkan bahwa seluruh variable bebas berpengaruh positif signifikan
terhadap Loyalitas Nasabah.

Kata kunci : fairness (integritas), responsiveness (kesigapan karyawan) dan
loyalitas.
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