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ABSTRAKSI

Internet Banking secara umum adalah jasa pelayanan bank yang hadir melalui
situs internet (world wide web) yang memungkinkan konsumen untuk melakukan
berbagai fungsi perbankan seperti memeriksa saldo rekening, melakukan transfer dana,
membayar tagihan dan lain sebagainya. Internet dalam hal ini merupakan media saluran
distribusi jasa (remote delivery channel) dari pelayanan perbankan.

Perkembangan penggunaan internet dalam industri perbankan sangat cepat, tidak
seperti banyak perusahaan dot.com yang tumbuh kemudian berguguran karena tidak
memiliki model bisnis yang kuat. Sebaliknya pertumbuhan penggunaan internet dalam
industri keuangan sangat menonjol dan cenderung sukses untuk diterapkan mengingat
umumnya institusi keuangan telah memiliki model bisnis yang kuat. Bank menggunakan
internet sebagai ujung tombak baru dalam memasarkan produknya ke seluruh dunia
secara lebih cepat tanpa harus memikirkan lagi lokasi dan asset secara fisik.

Sejalan dengan trend bisnis perbankan global, industri perbankan di Indonesia
mengikuti pola perkembangan teknologi yang sama dengan yang diadopsi oleh bank-
bank di Negara maju. Perkembangan teknologi perbankan dimulai dengan otomasi
system perbankan pada backoffice bank yang berhububungan dengan fungsi keuangan
dan administrasi pengelolaan rekening nasabah. Tahap selanjutnya bank mulia
mengintegrasikan backoffice dengan front-office dimana sebagian tugas frontliners telah
diambil alih oleh mesin (electronic banking) seperti pada layanan phone banking dan
ATM. Internet banking merupakan pengembangan dari electronic banking yang
memungkinkan terjadinya integrasi antara fungsi operasional dan pemasaran dalam
melayani nasabah. Diramalkan internet banking akan menjadi platform standar layanan

bagi bank-bank di Indonesia dan terus akan berkembang di masa yang akan datang.
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Correlation 1 .678(**) .B74(**) .884(**)
Sig. (2-tailed) . .000 .000 .000
N 30 30 30 30
P18 Pearson - ok *k
Correlation .678(**) 1 .B17(**) .869(**)
Sig. (2-tailed) .000 . .000 .000
N 30 30 30 30
P19 Pearson ok > ok
Correlation 674(") B617(7) L -880()
Sig. (2-tailed) .000 .000 . .000
N 30 30 30 30
DIMENSI5 Pearson o ok -
Correlation .884(**) .869(**) .880(**) 1
Sig. (2-tailed) .000 .000 .000 :
N 30 30 30 30

** Correlation is significant at the 0.01 level (2-tailed).

Xviii



UJI VALIDITAS

PERSEPSI
Correlations
P20 P21 P22 DIMENSI6
P20 Pearson * * *k
Correlation 1 435() 428() 796(7)
Sig. (2-tailed) ) 016 .018 .000
N 30 30 30 30
P21 Pearson * * ok
Correlation 435() ! 395() 799(7)
Sig. (2-tailed) .016 . .031 .000
N 30 30 30 30
P22 Pearson * * ok
Correlation 428(*) .395(%) 1 .789(**)
Sig. (2-tailed) .018 .031 . .000
N 30 30 30 30
DIMENSI6 Pearson " *x *k
Correlation .756(**) .799(*%) .789(**) 1
Sig. (2-tailed) .000 .000 .000 .
N 30 30 30 30

* Correlation is significant at the 0.05 level (2-tailed).
** Correlation is significant at the 0.01 level (2-tailed).
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UJI VALIDITAS

PERSEPSI

Correlations

DIMENSI6 TOTAL
DIMENSI1 | Pearson x
Correlation 188 619(%)
Sig. (2-tailed) 319 .000
N 30 30
DIMENSI2 | Pearson x
Correlation 207 610(%)
Sig. (2-tailed) 272 .000
N 30 30
DIMENSI3 | Pearson x
Correlation 231 616(%)
Sig. (2-tailed) .219 .000
N 30 30
DIMENSI4 | Pearson *x
Correlation 264 720(%)
Sig. (2-tailed) 158 .000
N 30 30
DIMENSI5 | Pearson * *x
Correlation -388(%) 641(%)
Sig. (2-tailed) .034 .000
N 30 30
DIMENSI6 | Pearson x
Correlation L 612(%)
Sig. (2-tailed) . .000
N 30 30
TOTAL Pearson *x
Correlation 612(") L
Sig. (2-tailed) .000 .
N 30 30

** Correlation is significant at the 0.01 level (2-tailed).

* Correlation is significant at the 0.05 level (2-tailed).
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UJI VALIDITAS

HARAPAN
Correlations
H1 H2 H3 H4 DIMENSI1

H1 Pearson 1 312 154 -.067 654(*)

Correlation

Sig. (2-tailed) . .094 417 724 .000

N 30 30 30 30 30
H2 Pearson' 312 1 234 .208 .755(*%)

Correlation

Sig. (2-tailed) .094 : 212 271 .000

N 30 30 30 30 30
H3 Pearson 154 234 1 .079 .602(*)

Correlation

Sig. (2-tailed) 417 2212 ) 679 .000

N 30 30 30 30 30
H4 Pearson -.067 208 079 1 379(*)

Correlation

Sig. (2-tailed) 724 271 679 ) .039

N 30 30 30 30 30
DIMENSI1 Pearson " ok ok *

Correlation B54(**) 755(*%) 602(**) .379(%) 1

Sig. (2-tailed) .000 .000 .000 .039 .

N 30 30 30 30 30

** Correlation is significant at the 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
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UJI VALIDITAS

HARAPAN
Correlations
H5 H6 H7 DIMENSI2
H5 Pearson 1 -067 141 614(*)
Correlation ’ ’ ’
Sig. (2-tailed) . 726 456 .000
N 30 30 30 30
H6 Pearson ok
Correlation -067 L 000 537(7)
Sig. (2-tailed) 726 ) 1.000 .002
N 30 30 30 30
H7 Pearson ok
Correlation 141 .000 1 B24(**)
Sig. (2-tailed) 456 1.000 : .000
N 30 30 30 30
DIMENSI2 Pearson " ok ok
Correlation B14(*) 537(*) B24(*) 1
Sig. (2-tailed) .000 .002 .000 .
N 30 30 30 30

** Correlation is significant at the 0.01 level (2-tailed).
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UJI VALIDITAS

HARAPAN
Correlations
H8 H9 H10 H11 H12 H13 DIMENSI3

Hg Pearson 1] 693(*) 309 250 213 154 .699(**)

Correlation

Sig. (2-tailed) } .000 .097 183 258 416 .000

N 30 30 30 30 30 30 30
H9 Pearson 693(**) 1 263 213 -.023 .099 .596(**)

Correlation

Sig. (2-tailed) .000 ) .160 .258 .905 604 .001

N 30 30 30 30 30 30 30
H10 Pearson * * *k

Correlation .309 263 1 .309 428(%) .365(*) 710(*%)

Sig. (2-tailed) .097 160 } .097 .018 047 .000

N 30 30 30 30 30 30 30
H1 Pearson 250 213 309 1 3730) 54 | 616(*)

Correlation

Sig. (2-tailed) 183 .258 .097 } .042 416 .000

N 30 30 30 30 30 30 30
H12 Pearson * * ok

Correlation 213 -.023 428(*) 373(%) 1 263 596(**)

Sig. (2-tailed) .258 .905 .018 042 } 160 .001

N 30 30 30 30 30 30 30
H13 Pearson 154 099 .365(") 154 263 1 541(*)

Correlation

Sig. (2-tailed) 416 604 .047 416 160 } .002

N 30 30 30 30 30 30 30
DIMENSI3 | Pearson " " % *k *x ok

Correlation B99(**) | B9B(**) | .710(**) | .B16(**) |  .59B(**) | .541(**) 1

Sig. (2-tailed) .000 .001 .000 .000 .001 .002 )

N 30 30 30 30 30 30 30

** Correlation is significant at the 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
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UJI VALIDITAS

HARAPAN
Correlations
P14 P15 P16 DIMENSI4
H14 Pearson >k
Correlation 1 213 .150 .815(**)
Sig. (2-tailed) . .258 429 .000
N 30 30 30 30
H15 Pearson >k
Correlation 213 1 -.304 .595(**)
Sig. (2-tailed) .258 . .103 .001
N 30 30 30 30
H16 Pearson 150 -.304 1 .334
Correlation
Sig. (2-tailed) 429 103 ) 072
N 30 30 30 30
DIMENSI4 Pearson - o
Correlation .815(*%) .595(**) 334 1
Sig. (2-tailed) .000 .001 .072 .
N 30 30 30 30

** Correlation is significant at the 0.01 level (2-tailed).
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UJI VALIDITAS

HARAPAN
Correlations
P17 P18 P19 DIMENSI5
H17 Pearson ok
Correlation 1 .086 .045 .588(**)
Sig. (2-tailed) . 651 813 .001
N 30 30 30 30
H18 gearson' 086 1 -019 626(**)
orrelation
Sig. (2-tailed) 651 . .919 .000
N 30 30 30 30
H19 Pearson 045 -019 1 578(*)
Correlation
Sig. (2-tailed) 813 .919 . .001
N 30 30 30 30
DIMENSI5 Pearson ", ok .
Correlation .588(**) .626(**) 578(**) 1
Sig. (2-tailed) .001 .000 .001 :
N 30 30 30 30

** Correlation is significant at the 0.01 level (2-tailed).
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UJI VALIDITAS

HARAPAN
Correlations
P20 P21 P22 DIMENSI6
H20 Pearson . ok
Correlation 1 .583(**) 327 .836(**)
Sig. (2-tailed) ) .001 .077 .000
N 30 30 30 30
H21 Pearson o ok
Correlation -583(%) ! 191 17507
Sig. (2-tailed) .001 . 312 .000
N 30 30 30 30
H22 Pearson 327 191 1 670(**)
Correlation
Sig. (2-tailed) 077 312 . .000
N 30 30 30 30
DIMENSI6 Pearson ", e .
Correlation .836(**) T75(*%) B70(**) 1
Sig. (2-tailed) .000 .000 .000 .
N 30 30 30 30

** Correlation is significant at the 0.01 level (2-tailed).
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UJI VALIDITAS

HARAPAN

Correlations

DIMENSI6 TOTAL
DIMENSI1 Pearson * *
Correlation 3910) 726(7)
Sig. (2-tailed) .032 .000
N 30 30
DIMENSI2 Pearson *x *k
Correlation -558(%) 708(")
Sig. (2-tailed) .001 .000
N 30 30
DIMENSI3 Pearson 321 672(**)
Correlation ’ ’
Sig. (2-tailed) .084 .000
N 30 30
DIMENSI4 Pearson . -~
Correlation -589(7) 695(7)
Sig. (2-tailed) .001 .000
N 30 30
DIMENSI5 Pearson 249 642(**)
Correlation ’ ’
Sig. (2-tailed) 184 .000
N 30 30
DIMENSI6 Pearson >k
Correlation 1 73007
Sig. (2-tailed) ) .000
N 30 30
TOTAL Pearson o
Correlation 730(7) !
Sig. (2-tailed) .000 .
N 30 30

* Correlation is significant at the 0.05 level (2-tailed).
** Correlation is significant at the 0.01 level (2-tailed).
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Uji Reliability

Persepsi

Case Processing Summary

%

Cases Valid

30 100.0
Excluded 0 0
(a)
Total 30 100.0

a Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's
Alpha N of Iltems
914 3
Harapan
Case Processing Summary
N %
Cases Valid 30 100.0
Excluded 0 0
(a)
Total 30 100.0

a Listwise deletion based on all variables in the procedure.

Reliability Statistics
Cronbach's
Alpha N of Items
.910 3
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