Lampiran 1

KOPERASI PEGAWAI PERUM PERURI

Kepada Yth : Anggota Kopetri dan Pembeli Toserba Kopetri.

’ Dalam rangka meningkatkan kinerja dan sesuai dengan rencana pengembangan
bidang usaha Kopetri khususnya untuk TOSERBA Kopetri Jakarta yang harga barang
dan pelayanannya sering dinilai oleh anggota kurang kompetitif, bersama ini kami selaku
pengurus kopetri mengajukan formulir berupa isian kuesioner untuk dapat dijawab olch
anggota yang juga sebagai pemilik Kopetri.

Jawaban terhadap kuesioner tersebut akan kami jadikan sebagai acuan untuk
menentukan kebijakan pengurus dalam strategi penetapan harga dan pelayanan sehingga
Toserba Kopetri Jakarta dapat kembali menjadi salah satu sektor pelayanan anggota
dengan menghasilkan SHU yang wajar.

Atas kerjasama yang baik dan waktu yang diberikan untuk mengisi kuesioner ini,
. kami mengucapkan terima kasih. :

Petunjuk Pengisian :

1. Mohon dibaca dengan teliti dan herikan jawaban terhadap butir pertanyaan yang
diajukan dalam kuesioner ini dan berikan tanda ¥ atau X pada salah satu nilai sesuai

pilihan Bpk/Tbw/Sdr pada kolom tanggapan.
2. Pastikan semua pertanyaan telah dijawab dengan baik dan benar.

3. Kami sangat menghargat semua jawaban yang Bpk/Ibw' Sdr berikan selaku anggota
Kopetri dan pembeli di Toserba Kopeint
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Lampiran 2

KOPERASI PEGAWAI PERUM PERURI (KOPETRI)

FORMULIR DATA RESPONDEN

Nomor Urut :

1. JENIS KELAMIN

A. Pra B. Wanita
2. USIA
A <25 tahun B. 25- 35 tahun C. 36-45 tahun

D. 45 — 55 tahun E. > 55 tahun

3. JABATAN
A. Kadiv B. Kadep C. Kasek
D. Kaun E. Anggota F. Pensiunan

4. FREKUENSI PEMBELIAN KE TOSERBA KOPETRI SETIAP BULAN

A. Tidak pernah B. 1-2 kali C.3-5kali D. > 6 kali
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Lampiran 3

Variabel : Harga Jual Produk Toserba Kopetri

KUESIONER TOSERBA KOPETRI

No.

Butir Pernyataan

1
Sangat
Tidak
Setuju

2
Tidak
Setuju

Tanggapan
3

Cukup
Setuju

4
Setuju

Sangat
Setuju

Harga jual produk yang
ditawarkan Toserba Koptri
relatif sesuai dengan kualitasnya

Harga jual produk yang
ditawarkan Toserba Kopetri
relatif sesuai harapan anda

Harga jual produk yang
ditawarkan Toserba Kopetri
mampu menarik minat anda
berbelanja lebih sering

Minat anda dalam berbelanja
sangat bergantung pada harga

Harga produk yang ditawarkan
Toserba Kopetri relatif lebih
mahal namun pembayaran lebih
fleksibel ketimbang Toserba
pesaing terdekat

Harga produk Toserba Kopetri
dapat bersaing dengan Toserba
pesaing terdekat

Anda selalu konsumen relatif
setuju dengan harga yang
ditetapkan Toserba Kopetri

Menurut anda selaku konsumen
penetapan harga relatif penting
dalam penjualan

Anda selaku konsumen pernah
mendapatkan SHU sebagai
bentuk penghargaa menjadi
anggota Toserba Kopetri

10.

Menurut anda pemberian SHU
harga penting dalam
meningkatkan penjualan Toserba
Kopetti




Lampiran &4

KUESIONER TOSERBA KOPETRI

Variabel : Mutu Pelayanan Toserba Kopetri

No.

Butir Pernyataan

Tanggapan

Sangat
Jelek

(S3)

Jelek

)

Cukup
Baik
(CB)

Baik

(B)

Sangat
Baik
(SB)

Keterampilan Petugas dalam
memberikan informasi bila anda
tanya

Kemampuan petugas dalam
meyakinkan konsumen pada saat
berbelanja

Keramahan dan kesopanan
petugas kepada anda selaku
konsumen

Perhatian yang diberikan petugas
kepada anda selaku konsumen

Kelengkapan sarana seperti
toilet, areal perparkiran,
pendingin di Toserba Kopetri

Lokasi Toserba Kopetri relatif
mudah dijangkau/strategis

Kemampuan petugas dalam
memahami kebutuhan konsumen

Kemampuan komunikasi petugas
kepada anda selaku petugas

Kecepatan kasir dalam
melakukan transaksi

10.

Kesigapan petugas dalam
memberi bantuan kepada anda
selaku konsumen
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Lampiran 5

KUESIONER TOSERBA KOPETRI

Variabel : Tingkat Pembelian Konsumen / Pelanggan

No. | Butir Pernyataan ° Tanggapan
(1) ) 3) (4) ©)
<Rp. | Rp.100.001- | Rp.500.001 - { Rp.1.000.001 - > Rp.
100.000 | Rp.500.000 | Rp. 1.000.000 Rp. 2.000.000 2.000.00(
1 Jumiah pembelian
anda setiap bular di
Toserba Kopetn
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Lampiran ¢

yaan Kuesioner

Tabulasi Hasil Jawaban Responden Atas Butir Pertan

Variabel Harga Produk (n = 100)
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Lampiran %

Tabulasi Hasil Jawaban Responden Atas Butir Pertan

Variabel Harga Produk (n = 100)

yaan Kuesioner

3.60
4.00
3.70
3.90
3.50
3.80
3.70
4.00
4.20
3.50
4.00
3.60
3.40
3.60
3.20
3.80
3.70
4.0
3.20
3.60
3.50
3.80
4.30
3.90
3.80
3.

4.00
4.00
4.00]
380
370
4.10
3.30
3.70
3.60
4.20

4.00
3.30

3.99

3.40
4.20
4.40
4.10
3.90
4.20

-3.90
3.90

.80
383.40

3.83

36
40
37
39
35
38
37
40
42
35
34
36
32
37
32
36
35

38

39

37

40

37

41

33
37

42

39

42

41

39

42

39

39
38
3834

38.34

4

390

387 _3.90|

3.85

378 379] 383 389 392| 385 387

3

388

363

3.63| 3.88] 3.78] 3.79] 3.83] 389 3.92

53
34
55
56
57
58
59
60
61
62
63
65
&7
68
69
70
71
72
73
74

75

76

78

79

81

82
83

83

86
87
38

89
%0

91

92
93

95

96
91

98

99

100
Jumlah
Rata2

RNt

Lt



Lampiran @
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Butir Pertanyaan
7

1

2

3

4

5

6

7

3

9
10
1
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
kL
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53

Ne.

Tabulasi Hasil Jawaban Responden Atas Butir Pertanyaan Kuesioner

Variabel Layanan (n = 100)




Lampiram O

yaan Kuesioner

Tabulasi Hasil Jawaban Responden Atas Butir Pertan

Variabel Layanan (n = 100)

4.00
3.50
3.50
3.50
3.80
3.70
4.00
4,20
3.30
4.00
3.60
3.40
3.60)
320
370
3.80
4.10
3.20
3.60
3.50
3.70
4.30
3.90
3.80
3.70
4.00

190

470
3.80
3.704
4.10
3.30
3.70
3.60
4.20
4.00
3.30
3.90
3.40
4.10
4.20
4.10
3.90
4.20

3.90

3.70
3.70
375.60

3.76

40
35
35
35
38
37
40
42
40
34
36
32
37
38
41

32

35

37

39

38
37

39
47

37
41

33
37

42

39

41

42
41

39

42
39

37

37
3756

31.56

3

300| 387 388] 376] 378

4
380] 371

4
3
3
3
3
4

346 369 371

3.46] 3.69] 3.71] 3.80] 3.71] 3.90{ 3.87) 3.88] 3.76] 3.78

54
55
36
57
58
59
60
61
62
63
63
66
&7
68

69
70
i

73

74
75
76

78

9

8l

82
83

85

87
88
89

91

92
93

94
95

97
98
99

100

Jumlsh

Ratal
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Lampiran

Hasil Jawaban Responden Atas Butir Pertanyaan Kuesioner
Varlabel Frekuensi Tk Pembelian {(n = 100}

10

No.

Frek

Wi~ ] ] b=

L PR P S PN P R S P N 1 B P P PN ES R S IR R B DX PN N ER L PR 5 N Y D R EN EN IR EN R PR E N PO E S P PR T P [ e PR P T P PR S
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Lampiran 11

Hasil Jawaban Responden Atas Butir Pertanyaan Kuesioner
Variabel Frekuensi Tk Pembelian {n = 100)

54
55
56
57
58
59
60
61
62
83
64
65
68
67
68
68
70
71
72
73
74
75
76
77
78
79
80
81
82
83
84
85
86
87
88
8g
80
91
92
g3
94
a5
96
97
98
29
100
Jumlah
Rata2

agmhh.pm.I:..hmm-hw-h-hm-bw-hmhmhbhwhwbdhwhwhwbwhmwhh-h-hw-hh.h

b
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Lampiran 12

Hasil Jawaban Responden Atas Butir Pertanyaan Kuesioner
Uji Validitas (n = 20)
Variabel Harga Produk

No. Butir Pertanyaan
1 2 3 4 | § 0 71 8 9 18 | Jumlah Rata2
I 4 4 4 3 4 4 4 | 4 4 0 - 400
2 4 4 3 3 4 4 4 3 3 4 36 AL
3 4 4 i 4 K 4 5 5 3 5 45 4.50
1 4 1 3 3 4 3 3 4 3 4 35 3,50
5 3 4 + 4 4 4 4 3 4 4 38 3.80
6 4 5 3 4 5 3 5 5 4 5 47 4.70
7 3 4 4 3 3 4 5 4 3 4 39 3.90
8l 4 5 4 4 4 5 5 4 4 4 43 4,30
Y 3 5 4 4 5 4 4 3 4 4 4 4.40
10 4 4 4 4 5 4 5 4 4 4 42 4.20
¥ 3 5 3 3 5 3 3 3 3 3 50 5.00
i2 3 3 4 3 3 3 4 4 4 4 35 3.50
3 4 b 4 4 4 4 4 4 i 5 {2 £.20
14 4 4 3 4 3 4 4 4 4 4 42 4.20
E 4 3 4 4 4 3 3 3 4 5 39 3.90
6] . 4 3 4 4 4 3 3 3 4 3 35 3.50
17 3 4 4 4 4 4 4 4 4 4 39 3.90
18 HOOH 4 s 4] 4 4 4 s 12 4.20
19 A 44 3 4 3 3 4 4 37 3.70
20 4 3 3 5 5 4 4 4 5 4 44 4.40
Jumlah 78 85 81 771 88| 78] 82f 80[ s 85 814 81.40
Rutta2 3901 4.25] 405 3.85] 440 3.90] 4100 £00] 406 425 .70 4.07
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Lampiran 13

Hasil Jawaban Responden Atas Butir Pertanyaan Kuesioner
Uji Validitas (n = 20)
Variabel Mutu Pelayanan

No. Butir Pertanyaan
11 12 ) 13 7 1415116 ] 17 1 18 | 19 20 | Jumlah | Rata2

1 3 3 4 4 4 4 4 4 3 4 37 3.70

2 3 2 3 4 4 3 3 4 3 3 32 3.20

3 5 4 4 3 5 5 4 5 5 4 44 4.40

4 4 3 5 4 4 4 4 4 4 4 40 4.00

5 4 4 4 4 4 4 4 4 4 3 39 3.90

6 4 4 5 5 5 4 5 5 4 4 45 4.50

7 5 4 5 5 5 5 5 S 5 5 49 4.90

8 *» 3 3 3 3 4 4 3 5 3 4 35 3.50

9 4 4 3 5 4 4 3 3 4 4 38 3.80

10 3 3 3 5 5 4 5 5 4 4 43 4.30

11 4 4 4 5 3 4 4 5 4 4 41 4.10

12 2 4 3 4 3 4 4 4 4 4 36 3.60
13 3 3 4 3 4 4 4 4 3 4 36 3.60!

14 4 4 4 4 4 3 4 4 4 3 38 3.80

19 ¢ 3 3 3 4 4 4 3 3 3 4 34 3.40

16 3 4 4 3 4 3 4 3 3 3 34 3.40

17 3 2 3 4 4 4 4 3 4 4 35 3.50

18 4 4 4 4 4 4 4 3 4 4 39 3.90

19 3 3 4 4 5 s 4 4 3 5 40 4.00

20 2 4 5 4 4 4 5 4 2 4 38 3.80

Jumlah 69) 69 791 81| 83} 80] 80| 81 73 78 773 77.30(.

Rata2 3.45] 3.45| 3.95| 4.05] 4.15] 4.00{ 4.00| 4.05| 3.65| 3.90 38.65 3.87




Lampiran 14

Hasil Jawaban Responden Atas Butir Pertanyaan Kuesioner
Uji Validitas {n = 20)
Variabel ........ i

No. |Frek

e T el L [ A L LN

10
11
12
13
14
15
18
17
18
19
20
Jumiah
Rata2

Wi w|rolw |l sl biw|m| ]2l rol Brafc

LaY

g
qijn
2]
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Lampiran 15

Reliability
A&t Method 1 (space saver] will be used for this analysis ***#*+

RELIABILITY AMALY SIS - SCALE (A L PH AJ

1

Item-total Statistics

Scale Scale Corrected

Mean Variance Item- Alpha

if Item if Item Total if Item

Deleted Deleted Correlation Deleted
HARGA_10 77.1500 63.8184 .5659 L7522
~ JUMLAH 40,7000 17.2737 1.0000 .8768
HARGA 1 77.5000 64.2632 .5110 .7548
HARGA 2 77.1500 62.0289 ,6618 .7438
HARGA 3 77.3500 63.6079 L6419 .7503
HARGA 4 77,5500 62,2605 .7004 .74490
HARGA 5 77.0000 62.2105 .6916 .7439
HARGA 6 77.5000 £1.0000 .7678 .7376
HARGA 7 77.3000 61.4842 .6299 7425
HARGA 8 77.4000 £1.5158 ., 7032 .7409
HARGA 9 77. 4000 63,3053 L6121 .7495

Reliability Coefficiaents

N of Cases = 20.0 : N of Items = 11

Alpha =  .7670
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Lampiran 16

A = S R LS

Correlations
~ | HARGA 1 | HARGA 2 | HARGA 3 | HARGA 4 | HARGA 5 | HARGA 6 | HARGA 7 [ HARGA B | HARGA 9
HARGA_ 1 Pearson Carrelatic - 1 522* 205 438 446* 268 027 440 339
Sig. (2-tailec! , 018 385 053 049 254 912 052 144
N 20 20 20 20 20 20 20 20 20
HARGA_ 2 Pearson Correlatio- 500+ 1 283 526 413 579" 287 381 293
Sig. {2-tailed? 018 , 227 017 070 .008 220 097 209
N 20 20 20 20 20 20 20 20 20
HARGA_3  Pearson Correlatic™ 205 283 1 553* 448* 499% 1 416 ATT* 550"
Sig. (2-1ailed) 385 227 . 011 048 025 068 034 012
N 20 20 20 20 20 20 20 20 20
HARGA 4 Pearson Correlation 438 526" 553% 4 47G* 518* 287 276 798"
Sig. {2-tailed) .053 017 .01 . .032 019 .220 238 000
N 20 20 20 20 20 20 20 20 20
HARGA_S  Pearson Correlatic 446" 413 448" 479" 1 522 514 542* 313
Sig. (2-tailed) 049 070 048 032 X .018 020 013 A79
N 20 20 20 20 20 20 20 20 20
HARGA_6  Pearson Correlation 268 579*4 499* 518* 522 4 824" 506* 292
Sig. (2-tailed) 254 .008 025 019 018 . .000 023 211
N 20 20 20 20 20 20 20 20 20
HARGA 7 Pearson Correlation 027 287 416 287 514* 8247 1 5651 261
Sig. (2-tailed) 912 220 .068 220 020 .000 . 009 267
N 20 20 20 20 20 20 20 20 20
HARGA 8 Pearson Correlation 440 384 477" 276 542+ 506" 565" 1 433
Sig (2-tailed} 052 097 034 238 013 .023 009 , 057
N 20 20 20 20 20 20 20 20 20
HARGA_9 Pearson Correlaticn 339 293 550° 798" 313 292 261 433 1
Sig. (2-taileq) 144 .209 012 .000 179 211 267 057 :
N 20 20 20 20 20 20 20 20 20
HARGA_10  Pearson Correlation 260 562 328 285 320 373 333 442 344
Sig. (2-tailed) 269 010 158 223 169 105 51 .051 142
N 20 20 20 20 20 20 20 20 20
JUMLAH Pearson Correlation T 559 704 B77™ 735" 728" 798" 6814 742" 654"
Sig. (2-tailed) | 010 001 001 .000 000 000 .00 .000 002
N 20 20 20 20 20 20 20 20 20
. Page 1
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Lamplran %/

HARGA 10 JUMLAH
—HARGA 1 Pearson Correlation 260 .559*
Sig. (2-tailed) 269 .010
N 20 20
“4ARGA_2 Pearson.Corretation .562*4 704
Sig" (2-taileq) 010 001
N 20 20
—“ARGA 3 FPearson Correlaticn 328 B77"1
Sig. (2-tailed) 158 001
N 20 20
-ARGA 4 Pearson Correlation .285 735"
Sig. (2-tailed) 223 .000
N 20 20
-ARGA_5 Pearson Correlation .320 7281
Sig. (2-tailed) 169 .000
N 20 20
—ARGA_B Pearson Correlation 373 .798*1
Sig. (2-tailed) 105 000
N 20 20
HARGA_7 Pearson Correfation .333 6811
Sig. (2-tailech 1581 .001
N 20 20
—HARGA 8 Pearson Cerrelation 442 .742*1
Siy. (2-tailed) .051 .000
N 20 20
-ARGA_9 Pearson Correlation 341 654
Sig. (2-tailed) 142 002
N 20 20
HARGA_ 10 Pearson Correlation 1 6101
Sig. (2-tailed) . .004
N 20 | 20
JUMLAH Fearsaon Correlation 610" 1
Sig. T2-tailed) .004 .
N 20 20

“. Correlation is significant at the 0.05 level (2-tailed).

. Correlation is significant at the 0.01 level {2-tailed).

Lorrelatlions

Page 2
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Lampiran ‘16

Reliability

*HFrrt Method 1 (space saver) will be used for this analysis ****%+

RELIABILITY

Item-total Statistics

LAYAN 1
LAYAN 2
LAYAN 3
LAYAN 4
LAYAN 5
LAYAN 6
LAYAN 7
LAYAN_8
LAYAN 9
LAYAN 10
JUMLAH

Reliability Coefficients

N of Casés =

Scale
Mean

if

Item

Deleted

73.
73
73
73
73.
73.
73,
73

73.
73.
38.

Alpha = L1517

8500

.8500
.3500
.2500

1500
3000
3000

.2500

6500
4000
6500

20.0

ANALY SIS - SCALE
Scale Corrected
Variance Item-
if Item Total
Deleted Correlation
62.2395 . 6089
65.8184 L4088
62.2395 .6710
£5.3553 L4529
65.2921 .5497
65.0632 .6038
63.6947 . 6504
63,3553 .5727
62.0816 . 6096
66.2526 .4775
17.7132 1.0000

N of Items = 11

(AL PHA

Alpha
if Item
Deleted

.7228
. 7404
.7208
.7378
. 7352
. 7334
L1272
.7278
. 7258
. 7400
. 8151

J



Lampiran 19

AT R A AL D

Correlations

LAYAN 1 | LAYAN 2 | LAYAN 3 | LAYAN 4 | LAYAN 5 | LAYAN 6 | LAYAN 7 | LAYAN 8 | LAYAN 9
LAYAN 1 Pearson Correlation 1 367 60 537 366 340 098 743 .783*%
Sig. (2-taileq) . 12 215 315 084 142 680 202 .000
N 20 20 20 20 20 20 20 20 20
LAYAN_ 2 Pearson Correlation 367 1 348 173 -.046 136 355 A57 .324
Sig. {2-tailed) 112 . 132 465 848 566 125 510 163
N 20 20 20 20 20 20 20 20 20
LAYAN_3 Pearson Correlation 290 348 1 308 490" 247 B55*4 481* 454
Sig. (2-tailed) 215 132 : 186 028 294 000 041 518
N 20 20 20 20 20 20 20 20 20
LAYAN_4 Pearson Corretation 237 73 308 1 A1 136 .355 197 345
Sig. (2-tailed) 315 465 186 . 641 566 125 405 A37
N 20 20 20 20 20 20 20 20 20
LAYAN § Pearson Correiation 396 -.046 490" 111 1 479" 414 337 247
Sig. (2-tailed) 084 848 028 641 , 033 069 147 295
N 20 20 20 20 20 20 20 20 20
LAYAN B Pearson Correlation 340 136 247 136 479" 1 289 370 377
Sig. {2-taileq) 142 566 294 566 033 . 217 108 101
N 20 20 20 20 20 20 20 20 20
LAYAN 7 Pearson Correlation 098 .355 855 355 414 .289 1 427 .218
Sig. (2-tailed) 680 125 000 125 .059 217 . 060 357
N 20 20 20 20 20 20 20 20 20
LAYAN & Pearson Corretation 298 157 461* 197 337 370 427 1 312
Sig. (2-tailed) 202 510 041 405 147 108 060 ) 181
- N 20 20 20 20 20 20 20 20 20
LAYAN_S  Pearson Correlation 783 324 154 345 247 377 218 312 1
Sig. (2-tailed) .000 163 518 137 295 101 .357 181 :
N 20 20 20 20 20 20 20 20 20
LAYAN_10  Pearson Correlation 104 -014 538 591 373 848" 504 264 166
. Sig. (2-tailed) 663 954 311 212 105 .000 209 262 484
N ] 20 20 20 20 20 20 20 20 20
JUMLAH Pearson Correlation 669" A76* 719 517" 597" 545 694 632+ 664
5ig. (2-tailed) .001 .034 .000 020 005 .002 001 .003 .001
N 20 20 20 20 20 20 20 20 20
2 vmcmA



Lampiran 20

LAYAN 10 JUMLAH
LAYAN_ 1 Pearson Carrelation 104 669"
Sig. (2-tailed) 663 Nolo}i
N 20 20
LAYAN 2 Pearson Corretation -014 478
Sig. (2-tailed) ~ 954 034
N 20 20
LAYAN_3 Pearson Correlation 238 7191
Sig. (2-tailed) 311 .00Q
N 20 20
Trb.,\)z:.u Pearsan Carrelation 291 S17
Sig. (2-tailed) 212 .020
N 20 20
LAYAN_5 Pearson Correlation 373 8971
Sig. (2-tailed) 108 005
N 20 20
LAYAN_6& Pearson Correlation 848 8451
Sig. (2-tailed) .000 .002
N 20 20
LAYAN_7 Pearson Correlation 294 .B94™
Sig. (2-tailed) 209 .001
N z 20
LAYAN_ 8 Pearson Correlation 264 6321
Sig. (2-tailed) 262 .003
N 20 20
LAYAN ¢ Pearson Correlation 166 664"
Sig {2-tailed} 484 001
™ 20 20
LAYAN_10  Pearson Correlation 1 527
Sig. {2-tailed) . 017
N 20 20
JUMLAH Pearson Coarrelation 527 1
Sig. (2-tailed) 017 .
N 20 20

™. Correlation is significant at the 0.07 level {2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

Lorrelaliions
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Lampiran
NILAL-NILAI r PRODUCT MOMENT
Taraf Signif Taraf Signif Ta i

N 5% 1% N 5% _9_1% N 5% . T:/p
3 0.997 0.999 27 0.381 0.487 85 0.266 0.345
4 0.950 0.990 28 0.374 0.478 60 0.254 0.330
5 0.878 0.959 29 0.267 0.470 65 0.244 0.317
6 0.611 aa17 30 0.361 0.463 70 0.235 0.306
7 0.754 0.874 3 0.355 0.456 75 0.227 0.295
8 0.707 0.834 32 0.349 0.449 80 0.220 0.286
g 0.666 0.798 33 0.344 0.442 85 0.213 0.278
10 0.632 0.765 34 0.339 0.436 90 0.207 0.270
R 0.602 0.735 35 0.334 0.430 95 0.202 0.263
12 0.576 0.708 | 36 0.329 0424 100 1 0.195 0.256
13 0.553 0.684 37 0.325 0418 125 0.176 0.230
14 0.532 0.661 38 0.320 0413 150 | 0.159 0.210
15 0514 0.641 39 0.316 0.408 175 0.148 0.194
16 0.497 0.623 40 0.312 0.403 200 ] 0.138 0.181
17 0.482 0.606 41 0.308 0.398 300 0113 0.148
18 0.468 0.590 42 0.304 0393 | 400 | o0.098 0.128
19 0.456 0.575 43 0.301 0.389 | 500 [ 0.088 0.115
20 0.444 0.561 44 0.297 0.384 | 600 | 0.080 0.105
21 0433 0549 45 0.294 0.380 700 0.074 0.097
22 0.423 0.537 45 0.291 0.376 | 800 0.070 0.091
23 0413 0.526 47 0.286 0.372 | 900 0.065 0.086
24 0.404 0.515 48 0.284 0368 |1000} 0.062 0.081
25 0.396 0.505 49 0.281 0.364

26 0.388 0.496 50 0.279 0.361

Sumber : Sugiyono, Metode Bisnis Penelilian, 1999
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e

Lampiran

TABEL DISTRIBUS! t

of 010 008 0028 o.or 0.008
1 2.010 6.214 12700 21.821 83.857
2 10686 3010 4301 6865 0YI5
J Y638 2,063 2182 4S54 B4
4 1600 2132 2.8 T4 4,804
b L4710 T0p 2857, 1066  4.007
0 1440 1.84) 2442 3143 23707
P ra1s i B96 7366 2008 1450
Y 1.087 1B60 2.308 1886 1.056
B 1283 1.A3)} 2287 - 2901 1.260

10 131 VYAI1? 2738 2164 e

11 1363 1.396 2Ol ing o

12 1,066 1367 2119 2681  2.088

12 2360 07T 200 2880 J012
4 VB VI 2146 282 2077
16 1,044 1763 7.0 26802 2447

16 Y337 1.74p 2120 2.8B)  1.97)

17 1333 1,740 2,110  1.667 7806

18 123 1,234 2309 2.663 2.8

18 1338 170 2000 2.8 2881

70 1378 1,725 2000 3528 21848

21 B3 LIy 080 2618 2.8

71031 1.7 20014 260 .80

oo oy 74 2.069 7HDD 2.BO7

4 1318 1,78 2.004 2492 2.Mma7

5 1.6 V08 2.060 2.486 2.787

bi L:!il; LG 2088 a0 270

7 1.3 1702 2082 241} 20N )

8 1.1 1.y 2.048 2.467 2,763

2% 1.0yl 139 2046 14562 1788

30 1310 1.7 1047 JAE? 276D

40 1.30) 1.8+ J.0N 1427 104

60 129G taly 2000 1.0 2660

120 1.2 1.6BB r9B0 2308 2.617
- 1.2B 1646 RGO 1.8 2674

"[rompla: For dtha yhoded orea le reprevant 0.03
ol the 1gtal uraa of 10, the vplua ¥ F with 10
degreer of lrandom s 1,882,

Sarem; Repeinind by Holnar Pren, o divisipn ol
Marmillon Pulidung Company, ham Stotisteof
Melhads lor Rervearch Worden, 1dih od,, obridged
Tubke IV iy B A Fipher. Copyright € 1970 by Uni.
warsity ol Adwlaida.




Lampiran 23

Lampiran

Critica! Valuss of F, , fora = 08

ETELIEIE Y

AT =

Lide Bak Lo -
Yyar-- SDew

M AN M-

e2INe “2EEL

FRT H ——

(23 33I5R 22¥3%

Mt Ny

$%33 22353
-.0’-.‘,.‘ ol ol ]

Y -

-oMvaN mEa

Lkl a kol :’3"

335T2 ERRIR

A A

oY u ““u

LR LI LT
E2a3q famAm

. ’l”‘

2533333735

hiaah ek ol ] T -

IR oﬂuuﬂ

W -

Wu.. =2 BLAGE

‘..‘ o .

£382% 2335

Ll adal ol ] ”’ e

——

RRRIZ BERID

Ll T ]

_wmnu.. $33=3

ansII $933%

RRRAS =3xcd

W PR P e n

=8BR 2I5=W

l'.‘ "' ‘.

BHZ33 ITISK

RRRAN 52233

AR s P

S

w..uuu 20IRS 2

=23 33339

HHRRN :’llll,

SERAR. RE2gg

nraen ..ol-l’lo

w.u.ﬁ. RRRRZ 3

ke d i L L]

SRR ISAIR

,!-’Il.' ”,,’

TRIs RSIRH

l"‘ ",-.

$823R “233% %

i oy .d-"-..,

I..“ ‘_’”’

m ©R3 REI=a
239

o‘.‘,’:

3 R-3318 PEFE.

RR2=3 O.Hlﬂj

nOoARn ARRRN

TIITS ARCes

”.ll-.d ’:’.‘0‘

-
! ‘-.—.’lw

..-nc..:..’ R e

= 33339 333
l,!': e P
T332 3IRTR

BN Al

o

- A TESRA
TSN Hwww

g o = e -
2A63T SSISR JRESE $2058 SaRe
_“"’ a:,-‘-‘ ‘0\-"’ ,3’:, !-.‘.l,,
ponn amond asens seens
a e -
 TYPAS ILIT3 INTTT Goeh haz:
.I“_‘.‘ I'\-’,a ‘-‘-33, Ladalalal,] IO”,,
AT nnng mona

=2z =28z

l_lll.u (((I:.-

=fivew e gl

s mEmen -

RRRRR KIIR

ot PTG 18] wap] g bl = in



Lampiran 24

Frequencies
Statistics
. HARGA 1 | HARGA 2 | HARGA 3 | HARGA 4 | HARGA 5| HARGA 6
N Ve_ahd 100 100 100 100 100 | 100
Missing 0 0 0 0 o 0
: Mga.m 3.6300 3.8800 3.7800 3.7900 38300 38900
Minimurm 2.00 2.00 2.00 2.00 2.00 2.00
Maxilrnum 5.00 5.00 5.00 5.00 5.00 5.00
Statistics
_ HARGA 7 | HARGA 8 | HARGA 9 | HARGA 10
N Valid 100 100 100 100
Missing 0 C ¢ 0
Mean 3.9200 3.8500 3.8700 3.9000
Minimum 2.00 2.00 2.00 2.00
Maximum 5.0 5.00 5.00 5.00
Frequency Tabie
HARGA 1
Cumulative
Frequency Percent Valid Percent Percent
Valid 200 4 4.0 4.0 4.0
3.00 34 340 34.0 38.0
4.00 57 57.0 57.0 85.0
-5.00 5 5.0 50 100.0
Total 100 100.0 100.0
HARGA_2
Cumuiative
Frequency Percent | Valid Percent Percent
[ valid  2.00 2 2.0 20 20
3.00 25 25.0 25.0 27.0
4.00 56 56.0 56.0 830
5.00 17 17.0 17.0 100.0
- Total 100 100.0 100.0
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HARGA_3
Frequency | Percent | Valid Percent Cgmuratwe
Vaid 200 | 5 55 S
. 20
3.00 28 28.0 28.0 30.0
4.00 60 60.0 60.0 90.0
5.00 10 10.0 100 1000
Total 100 100.0 100.0
HARGA_4
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 3 3.0 3.0 3.0
300 24 24.0 240 27.0
4.00 64 64.0 64.0 910
5.00 g9 8.0 9.0 100.0
Total 100 100.0 100.0
Y HARGA_5
Cumulative
Frequency Percent Valid Percent Percent
Valid 200 2 2.0 20 2.0
3.00 29 290 29.0 31.0
4.00 53 53.0 53.0 840
500 15 16.0 16.0 100.0
Total 100 100.0 100.0
HARGA_6
Cumulative
Frequency Percent Valid Percent Percent
Valid 200 4 1.0 1.0 1.0
3.00 25 25.0 250 26.0
4.00 58 580 58.0 84.0
5.00 16 16.0 16.0 100.0
Total 100 100.0 100.0
HARGA_7
Cumulative
Frequency | Percent | Valid Percent Percent
Yaid _ 2.00 1 10 1.0 1.0
.. 300 23 23.0 23.0 24.0
4.00 59 59.0 58.0 83.0
5.00 17 17.0 17.0 100.0
Total 100 100.0 100.0
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HARGA_8
Cumulative
Frequency Percent Valid Percent Percent
Valid 200 2 20 20 20
3.00 22 220 220 240
- 4.00 65 65.0 65.0 89.0
5.00 11 11.0 110 100.0
Total 100 100.0 100.0
HARGA_9
Cumuiative
Frequency Percent | Valid Percent Percent
Valid 200 2 20 20 20
3.00 21 21.0 21.0 23.0
400 65 65.0 65.0 88.0
5.00 12 12.0 12.0 100.0
Total 100 100.0 100.9
HARGA_10
Cumulative
Frequency Percent Valid Percent Percent
Valid © 2.00 1 1.0 1.0 1.0
3.00 22 220 220 230
4.00 63 53.0 63.0 86.0
5.00 14 14.0 14.0 100.0
_Total 100 100.0 100.0
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Frequencies
Statistics
. LAYAN 1 LAYAN 2 | LAYAN 3 | LAYAN 4 LAYAN 5 | LAYAN B
N Vaiid 100 100 100 100 100 700
Missing 0 0 0 0 0 0
Mgan 3.4600 3.6500 3.7100 3.8000 3.7100 3.9000
M:nr@um 2.00 2.00 2.00 2.00 200 200
Maximurg 5.00 5.00 5.00 5.00 5.00 5.00
Statistics
LAYAN 7 | LAYAN 8 | LAYAN 9 | LAYAN 10
N Valid 100 100 100 100
. Missing 0 0 0 0
Mean 3.8700 3.8800 3.7600 3.7800
Minimum 2.00 2.00 2.00 2.00
Maximum 5.00 5.00 5.00 5.00
Frequency Table
LAYAN_ 1
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 6 6.0 6.0 6.0
3.00 48 480 48.0 540
4.00 40 40.0 40.0 84 0
5.00 6 6.0 6.0 100.0
. Total 100 100.0 100.0
LAYAN_2
Cumulative
. Freguency Percent Valid Percent Percent
Valid 2.00 4 4.0 40 40
3.00 33 33.0 33.0 37.0
4.00 53 53.0 53.0 90.0
5.00 10 10.0 10.0 100.0
Total 100 100.0 100.¢
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LAYAN 3
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 5 5.0 5.0 50
3.00 33 33.0 33.0 380
4.00 43 48.0 480 86.0
5.00 14 14.0 14.0 1000
, Total 100 100.0 100.0
LAYAN 4
Cumulative
) Frequency Percent Valid Percent Percent
Valid 200 3 3.0 30 3.0
3.00 27 27.0 27.0 30.0
4.00 57 57.0 57.0 87.0
5.00 13 13.0 13.0 100.0
Total 100 100.0 100.0
LAYAN_5
Cumulative
Frequency Percent Valid Percent Percent
Valid 200 3 30 3.0 3.0
3.00 35 350 350 38.0
4.00 50 51.0 50.0 88.0
5.00 1Z 12.0 12.0 100.0
Total 100 100.0 100.0
LAYALN_6
Cumulative
Frequency | Percent [ Valid Percent Percent
Valid 200 1 1.0 1.0 1.0
3.00 24 24.0 240 25.0
4.00 59 590 59.0 84.0
500 16 16.0 16.0 100.0
Total 100 100.0 100.0
[LAYAN_7
Cumulative
Frequency Percent Valid Percent Percent
Vaid 2,00 1 1.0 10 1.0
3.00 27 27.0 270 28.0
4.00 56 56.0 56.0 84.0
5,00 16 16.0 16.0 100.0
Total .00 100.0 100.0
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LAYAN_8
Cumulative
Frequency Percent Valid Percent Percent
Valid 200 2 20 20 20
3.00 24 240 24.0 26.0
4.00 58 58.0 580 84.0
5.00 16 160 16.0 100.0
. Total 100 100.0 100.0
LAYLN_G
Cumulative
Frequency Percent | Valid Percent Percent
Valid 2.00 3 30 3.0 3.0
3.00 31 31.0 31.0 340
4.00 53 53.0 53.0 87.0
.+ 500 13 130 130 100.0
~ Total 100 100.0 100.0
LAYAN_10
Cumulative
| Frequency Percent | Valid Percent Percent
Valid 200 2 20 2.0 - 20
3.00 28 28.0 280 30.0
4.00 €0 §0.0 60.0 90.0
5.00 10 10.0 16.0 100.0
Total 100 100.0 100.0
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Frequencies

Statistics

frekuensi pembelian

N v Valid 100
' Missing 0
Mean 3.4500
Minimu'm 1.00
Maximum 4.00
tingkat pembelian konsumen
Cumulative
Frequercy Percent Valid Percent Percent

valid 1.00 1 1.0 1.0 1.0

2.00 4 40 4.0 5.0

3.00 44 440 44.0 48.0

- 4.00 51 51.0 51.0 100.0

Total 100 100.0 100.0
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Nonparametric Correlations

Correlations
mutu tingkat
; pelayanan pembelian
Spearman's tho  mutu pelayanan Correlation Coeffigient 1.000 3561
: Sig. (2-tailed) : .000
N 100 100
tingkat pembelian  Correlation Coefficient .356*4 1.000
Sig. (2-tailed) .000 .
N 100 100
™. Correlation is significant at the .01 level (2-taited),
Nonparametric Correlations
| Correlations
tingkat
harga produk | pembelian
I_Spear'man's tho  harga produk Correlation Coefficient 1.000 457
- Sig. (2-tailed) ) .000
N 100 100
tingkat pembelian  Correlation Coefficient 457 1.000
Sig. (2-tailed) .000 :
N 100 100

** Corretation is significant at the .01 level (2-tailed).
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Regression
Descriptive Statistics
_ Mean Std. Deviation N
frekuensi pembelian 3.4500 62563 100
harga produk 3.8340 .34764 100
Varlables Entered/Removed®

Variables Variables
Model Entered Removed Method
1 harga _
praduk

a. All requested variables entered.
b. Dependent Variable; frekuensi pembelian

Enter

Model Summary®

Adjusted R | Std. Error of
Model R R 8quare Square the Estimate
1 .3668 134 125 58531

a. Predictors: (Constant), harga produk
b. Dependent Variable: frekuensi pembelian

ANOVAP
Sum of .
Model Squares df Mean Square F Sig. _
1 ~Regression 5477 1 5177 15.111 000
Residual 33.573 98 .343
Total 38.750 99
a. Predictors; {Constant), harga produk
b. Dependent Variable: frekuensi pembelian
Coefficients?
Unstandardized Standargilzed
Coefficients Coefficients ‘
Model B Std. Error Beta 1 - 59.157
1 (Constant) .928 651 : ; gg?’ .000
@gﬂroduk .658 168 .366 . .

a. Dependent Variable: frekuensi pembelian
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Regression
Descriptive Statistics
Mean Std. Deviation N
mutu pelayanan 3.7560 36579 100
| tingkat pembelian 3.4500 62563 100
Variables Entered/Removed®
Variables Variables
Model Entered Remaoved Method
1 tingkat
pembelian Enter
a. All requested variables entered.
b. Dependent Variable: mutu pelayanan
Model Summary
Adjusted R | Std. Error of
Model R R Square Square the Estimate
1 277 077 .067 .35324
a. Predictors: (Constant), tingkat pembelian
ANOVAP
Sum of '
Model Squares df Mean Square F Sig.
1 Regression 1.018 1 1.018 8.156 .0042
Residual 12.229 98 425
Total 13.246 99
a. Predictors: (Constant), tingkat pembelian
b. Dependent Variable: mutu pelayanan
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
1 Sig.
Model : 8 Std. Efror
1 (Constant) 3.197 199 16.070 ggg
mutu pelayanan 162 057 277 2.856 :

a. Dependent Variable: tingkat pembelian
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Regression
Descriptive Statistics
. : Mean Std. Deviation N
tingkat pembelian 3.4500 82563 100
harga produk 3.8340 34764 100
| mutu l.ayanan 3.7560 36379 100
Varlabies Entered/Removed®
Variables Variables
Model Entered Removed Method
1 mutu
layanan,
harga , Enter
produk
a. All requested variables entered.
b. Dependent Variable: tingkat pembelian
Model Summary
Adjusted R | Std. Error of
Maodel R R Square Square the Estimate
1 5667 .320 258 38831

a. Predictors: {(Constant), mutu layanan, harga produk

ANOVAP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 5178 2 2.589 7.480 .0012
Residual 33.572 97 .346
Total 38,750 99
a. Predictors: (Constant), mutu layanan, harga produk
b. Dependent Variable: tingkat pembelian
Coefficients®
Unstandardized Standardized
Coefficients Coefficients
Model _ B Std. Error Beta t Sig.
1 {Constant) 919 B78 1.354 179
harga preduk 648 257 .380 2.521 .013
mutu layanan 422 244 207 2.250 019

a. Dependent Variable: tingkat pembelian
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