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" ..., dalam tinggal tenang dan percaya terletak kekuatanmu.” 
Yesaya 30 : 15 b, 

 
 

A pessimist sees the difficulty in every opportunity; an 
optimist sees the opportunity in every difficulty. Winston 

Churchill 
 
 

Tell God what you want, but 
Never tell HIM how to get it done 

( @yenkashira ) 
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