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INTRODUCTION 

 

On this page please allow me to convey my gratitude to The Almighty 

who has given His blessed to author accomplishing this essay which has title “A 

Correlation Product Quality toward Customer Loyalty in Nokia Siemens 

Networks Indonesia”. It is submitted accomplishing as one of the condition to 

graduate Economic Management in Mercubuana University. 

The aims of the research is knowing the Correlation Product Quality 

toward Customer Loyalty in Nokia Siemens Networks Jakarta Indonesia to 
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support from respective persons.  Thus, I would like to thank to : 
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3. With all my respect to Arif Bowo Prayogo, SE, MM as Head of Program 

Study Management S1 and as my supervisor on my essay who has 

supported me well until I could finish my essay.  

4. My gratitude to my examiner Bapak Moch.Rizki,BBA.MBA and Ibu 

Lianah, SE., M. Com. 
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5.  All the lectures of Economic Management 2008.  I thank to you very much 

that you have given me a lot of knowledge and fun class during my study 

period. 

7.   My beloved best friends Jupp who has been supporting me all the times 

and reminded me to finish this essay. 

8.  My beloved fiancé Jason L. Burgess who has given me also his utmost 

attention to me. 

May blessing of God always be with all of us.  Amen. 
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