












KATA PENGANTAR
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8. Serta semua pihak yang tidak dapat disebutkan satu persatu yang telah 

membantu peneliti baik secara moril maupun materil.

Akhir kata penulis mohon maaf apabila banyak sekali kekurangan dan 

kesalahan. Penulis berharap agar tulisan ini dapat bermanfaat bagi mahasiswa dan 

para pembacanya.

      Jakarta,  15 Mei 2011

         Sendy Hariswan



DAFTAR ISI

ABSTRAKSI.................................................................................................... i

KATA PENGANTAR...................................................................................... ii

DAFTAR ISI .................................................................................................... iv

BAB I PENDAHULUAN ................................................................................. 1

1.1 Latar Belakang Masalah ..................................................... 1

1.2  rumusan Masalah ........................................................................................ 7

1.3 Tujuan Penelitian ......................................................................................... 8

1.4 Signifikansi Penelitian ................................................................................. 8

1.4.1 Signifikansi Akademis................................................................... 8

1.4.2 Signifikansi Praktis........................................................................ 8

BAB II TINJAUAN PUSTAKA ...................................................................... 9

2.1 Komunikasi Massa....................................................................................... 9

2.1.1 Pengertian Komunikasi Massa....................................................... 9

2.1.2 Karakteristik Komunikasi Massa ................................................... 11

2.1.3 Tujuan dan Fungsi Komunikasi Massa .......................................... 13

2.1.4 Isi Pesan Komunikasi Massa ......................................................... 16

2.2 Televisi Sebagai Media Massa ..................................................................... 18

2.2.1 Pengertian Media Televisi ............................................................. 18

2.2.2 Karakteristik Media Televisi ......................................................... 19

2.2.3 Fungsi Media Televisi ................................................................... 20

2.3 Program Televisi.......................................................................................... 21



2.3.1 Pengertian Program Televisi .......................................................... 21

2.3.2 Jenis Program Televisi................................................................... 21

2.4 Program Reality Show ................................................................................. 24

2.4.1 Pengertian Program Reality Show.................................................. 24

2.4.2 Jenis-Jenis Program Reality Show ................................................. 25

2.5 Khalayak Televisi ........................................................................................ 26

2.5.1 Pengertian Khalayak...................................................................... 26

2.5.2 Karakteristik Khalayak .................................................................. 27

2.6 Persepsi........................................................................................................ 30

2.6.1 Faktor-Faktor Penyebab Perbedaan Persepsi .................................. 34

BAB III METODOLOGI PENELITIAN ....................................................... 37

3.1 Sifat Penelitian............................................................................................. 37

3.2 Metode Penelitian ........................................................................................ 38

3.3 Teknik Pengumpulan Data ........................................................................... 39

3.3.1 Data Primer ................................................................................... 39

3.3.2 Data sekunder ................................................................................ 40

3.4 Populasi Dan Sampel ................................................................................... 40

3.4.1Populasi.......................................................................................... 40

3.4.2 Sampel ........................................................................................... 41

3.5 Definisi dan Operasionalisasi Konsep .......................................................... 42

3.5.1 Definisi Konsep............................................................................. 42

3.5.2 Operasionalisasi Konsep ................................................................ 42

3.6 Teknik Analisa Data........................................................................................ 47



BAB IV HASIL PENELITIAN DAN PEMBAHASAN................................... 54

4.1 Gambaran Umum  Surya Citra Televisi (SCTV)............................................ 54

4.1.1 Latar Belakang Perusahaan............................................................. 54

4.1.2 Manajamen SCTV........................................................................... 57

4.2 Hasil Penelitian ............................................................................................ 58

     4.2.1 Identitas Responden......................................................................... 58

     4.2.2 Perhatian Khalayak…….................................................................... 60

     4.2.3 Penafsiran Khalayak......................................................................... 66

     4.2.4 Pengetahuankhalayak .................................................................... 72

4.3 AkumulasiPersepsiKhalayak ........................................................................ 78

     4.3.1 AkumulasiPerhatianKhalayak........................................................ 78

     4.3.2 Akumulasi Penafsiran Khalayak ……............................................. 79

     4.3.3 AkumulasiPengetahuanKhalayak................................................... 80

4.3.3 AkumulasiPersepsi Khalayak......................................................... 81

4.4 Analisis dan Pembahasan ............................................................................. 82

BAB V PENUTUP ........................................................................................... 87

5.1 Kesimpulan.................................................................................................. 87

5.2 Saran............................................................................................................ 89


