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MOTTO 

 

 

 

When the LordCLOSESa door, somewhere He 

willOPENSa windows. 

 
- The Sound of Music- 

 

 

Janganpernahberusahamenghilangkanmasalahdalamhi

dup, tetapiberusahamenjalanimasalahdalamhidup. 

-Will Smith - The Pursuit of Happyness- 
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