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KETERANG
AN 

Kop surat 

Compendium 

Work order 

Id card 

Kwitansi 

Kartu nama 

Tanda terima  

Kartu servis 

Amplop besar 

Timing belt 

Amplop kecil  

Kertas alas (cuci) 

Stempel 

X – banner 

Payung 

Flyer 

Korek api gas 

Baju seragam 

Cutting stiker 

Tempat minum 

Pulpen 

Kalender meja 

Bantal set 

 

 

Kendaraan 

transportasi 

 

21 x 29.7 

24 x 35 

21 x 33 

5.5 x 9 

21 x 16 

9 x 5.5 

21 x 16 

7.5 x 17 

23 x 35 

6 x 4 

23 x 11 

45 x 40 

7 x 1.6 

60 x 160 

21 x 6 (logo) 

21 x 14.8 

5.7 x 1.6 (logo) 

27 x 7.5 (logo) 

14.5 x 5 (logo) 

14.5 x 5 (logo) 

5 x 3.1 (logo) 

15 x 21 

27 x 7.5 (logo) 

14.5 x 4.3 (logo) 

8.5 x 2 (logo) 
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HVS 80gr 

AK 320gr 

Ncr 55gr 

Pvc 

Ncr 55gr 

AP 260gr 

Ncr 55gr 

AP 260gr 

Hvs120gr 

Vinyl 

Hvs120gr 

SS 70gr 

Karet 

Flexy C 

Nylon 

AP 150gr 

 

Drill 

Skotlet 

A.minium 

 

AP 260gr 

Emen 

 

 

skotlet 

 

 

Printing 

Printing 

Offset 

Printing 

Offset 

Printing 

Offset 

Printing 

Printing 

Printing 

Offset 

Offset 

Ekspose 

Printing 

Sablon 

Printing 

Sablon 

Bordir 

Cutting 

Sablon 

Printing 

Printing 

Bordir 

 

 

Cutting 
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