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ABSTRACT

In winning the competition, companies must have a marketing strategy for
their products, one of which was a decision in which branding is important in
building the image of a product.

The purpose of this study was to determine the effect of simultaneous and
partial, as well as the most dominant influence on the price, people, process, and
physical evidence to the brand image Mercu Buana University in 2013

To measure these variables, used questionnaires submitted to student of
Mercu Buana University. Population and samples taken are as many as 100
respondents. Then test Heteroskidastity, Multicollinearity test, F' test, 1 lest,
coefficient of determination, Multiple Linear Regression.

Based this study obtained results that the price has positive and
significant, positive effect and people are not significant, positive impact and
significant process, physical evidence and no significant positive effect on brand

equity.

Keywords: price, people, process, physical evidence, brand image






ABSTRAK

Dalam memenangkan persaingan, perusahaan harus mempunyai strategi
pemasaran untuk produknya, salah satunya adalah keputusan dalam pemberian
merek yang merupakan hal penting dalam membangun citra suatu produk.

Tujuan dari penelitian ini untuk mengetahui pengaruh simultan dan
parsial, serta pengaruh yang paling dominan dari price, people, process, dan
physical evidence terhadap citra merek Universitas Mercu Buana pada tahun
2013,

Untuk mengukur variabel tersebut, digunakan kuesioner yang disampaikan
kepada mahasiswa aktif Universitas Mercu Buana. Populasi dan sampel yang
diambil adalah sebanyak 100 orang responden. Kemudian dilakukan uji
Heteroskedastisitas, uji Multikolinearitas, Uji F, Uji t, Koefisien determinasi,
Regresi Linear Berganda.

Berdasarkan penelitian ini diperoleh hasil bahwa price berpengaruh
signifikan, people berpengaruh tidak signifikan, process berpengaruh signifikan,
physical evidence berpengaruh tidak signifikan terhadap brand image.

Katakunci : price, people, process, physical evidence, brand image
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