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ABSTRACT

Purchase intention is one of key words to increase sales. Accordingly,
this research is designed to examine the influence of product attribute and
sales promotion towards the purchase intention of Senswell Cologne. This
product is produced by PT Senswell International with three main varnants,
ie. summer floral, viva orchid, and white cotton variant. The distribution
channe! of this product is, among others, Century Healthcare Pharmacies in
Indonesia.

This research is taken place in South Jakarta with the total sample of
100 respondents. The criteria of the chosen respondents are female
consumers at the age of 18-35 years with the purchase frequency at least
once at Century Healthcare Pharmacies. Multiple linear regression
technique is applied to do the data analysis.

This research concludes that, first, there is a significant influence of
product attribute and sales promotion towards the purchase intention of
Senswell Cologne in South Jakarta both individually and collectively.
Second, the product attribute variable is proved to have greater influence
towards the purchase intention variable compared to sales promotion

variable.

Keywords: product attribute, sales promotion, purchase intentions



ABSTRAK

Keputusan pembelian merupakan salah satu kunci dalam menaikkan
penjualan. Untuk itu, penelitian ini mengambarkan bagaimana pengaruh dari
atribut produk dan promosi penjualan terhadap keputusan pembelian produk
Senswell Cologne. Produk Senswell Cologne di produksi oleh PT. Senswell
International dengan memiliki tiga varian aroma yaitu summer floral, viva orchid,
dan white cotton. Produk Seswell Cologne didistribusikan di Indonesia antara lain
melalui Apotik Century Healthcare.

Riset dilakukan di Jakarta Selatan dengan jumlah sampel sebanyak 100
responden. Kriteria dalam pemilihan responden yaitu usia responden 18-35 tahun,
jenis kelamin wanita, dan responden yang telah membeli produk minimal 1 kali di
Apotik Century Healthcare. Metode analisis data yang digunakan adalah regresi
linear berganda.

Kesimpulan dalam penelitian ini bahwa pertama, terdapat pengaruh
signifikan antara atribut produk dan promosi penjualan terhadap keputusan
pembelian produk Senswell Cologne di Apotik Century Healthcare cabang Jakarta
Selatan baik faktor individu maupun sosial. Kedua, terdapat pengaruh signifikan
antara atribut produk dan promosi penjualan secara bersama - sama terhadap
keputusan pembelian produk Senswell Cologne.

Kata kunci : atribut produk, promosi penjualan, keputusan pembelian.
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