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ABSTRAK

Penelitian ini bertujuan untuk mengetahui persepsi harga, citra merek, dan
promosi penjualan yang berpengarnh terhadap keputnsan pembelian kafe Double
Dipps. Variabel independen yang diteliti dalam penelitian ini adalah variabel
persepsi harga, citra merek dan promosi penjualtan. Sedangkan keputusan pembelian
kembali menjadi variabel terikat. Dalam penelitian ini, pengumpulan data dilakukan
melalui metode survey. Kuesioner di sebar kepada konsumen kafe Double Dipps.
Sampel yang digunakan menggunakan metode non probability sampling yang
bersifat incidental. Dari hasil pengolahan data didapatkan variabel persepsi harga
berpengaruh terhadap variabel keputusan pembelian, variabel citra merek
berpengaruh terhadap keputusan pembelian, variabel promosi penjualan berpengaruh
terhadap keputusan pembelian. Disamping itu terdapat pula pengaruh simultan dari
variabel persepsi harga, citra merek dan promosi penjualan terhadap . keputusan
pembelian. Kesimpulan dari penelitian ini, untuk dapat mempengaruhi keputusan
pembelian dan meningkatkan volume penjualan, perusahaan harus fokus pada
kesesuaian harga dengan kualitas produk serta membuat strategi promosi penjualan
yang menarik, dan juga mempertahankan keunikan dari citra merek.

Kata kunci : .
persepsi harga, citra merck, promosi penjualan, keputusan pembelian,

kafe Double Dipps.
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ABSTRACT

The purpose of this study is to analyze the effect of price perception, brand
image and sales promaotion on purchase decision of Double Dipps cafe. The
independent variables are price perception, brand image and sales promotion.
Whereas the decision to purchase is a dependent variable. Data collection method
are using questionnaire with non probability sampling technique. Total 100 samples
were obtained from the customers of Double Dipps Cafe. Results data provides that,
the price preception variable affected the purchase decision, the brand image
variables affected the purchase decision variables, sales promolion also has
influenced the purchase decision variable. Furthermore, there is also a simultaneous
influence of variable price perception, brand image and sales promotions on
purchase decisions. The conclusion of this study, in order 1o influence the purchase
decision and increasing the sales volume of Double Dipps cafe, the companies should
focus on the suitable price with product quality. More over, the company should
cracte an attractive sales promotion strategy and maintain the uniqueness of brand
image.
Keywords :

price perception, brand image, sales promotion, purchase decision, cafe
Double Dipps
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