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ABSTRACT

The study examines on how the Men's Health magazine uses
~-communication  strategy through ““magazine front cover ~display
- arrangement in aim to build their brand identity. Men's Health is a

. magazine that highlights the middle-up lifestyle of urban active males with

- .the target market age by 20-35 years old. This study uses qualitative
“ research line with. construciivist paradigm imihe course Bi dasa study
‘method and data' inguiries thfough direct! nterview with prospective
sources inside the Men's Health magaZine itself. The research concludes
‘that Men’s Healih Magazine has reconstructed their communication
strategy on the subject of magazine’s brand identity in order to gain
positive respond from their market targets toward the front cover display
which packed a lot of valuable assistances for a healthy lifestyle designed
for men. -
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ABSTRAK

Penelitian  ini mengkaji bagaimana majalah Men’s Healih
~ membangun sirategi komunikasi brand identity lewat tampilan sampul
depan majalah. Majalah Men’s Health adalah majalah yang bertema
tentang gaya hidup pria aktif di perkotaan dengan target market dari pria
umur 20-35 tahun kelas menengah-atas di perkotaan. Penelitian ini
merupakan penslitian kualitatif dengan Paradigma konsirukiivis dengan
metode studi kasus.dan Pengumputan data melaiui wawancara, langsung
terhadap informan dajam Majalah Men's Helaih it Sendid. Hasil penelifian
menyimpulkan bahwa piiak™ Men's Realin merekonsiruksi strategi
komunikasi mereka terhadap brand identity Majalah Men’s Health
sehingga tujuan mereka agar khalayak target market mereka bisa
merespon terhadap tampilan sampu} depan majalah Men’s Health yang
berisi berbagai manfaat untuk gaya hidup sehat pria.
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