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Lampiran 1

Format Kuesioner Penelitian

Jakarta, 18 Agustus 2012

Kepada Yth.

Bapak/Ibw/Sdr.

Anggota KOPPAS Tanah Abang Syariah
di

Tempat

Hal: Permohonan Pengisian Kuesioner untuk Penyusunan Tesis
Dengan hormat,

Dalam rangka penelitian untuk penyusunan tugas akhir (tesis), bersama ini saya mohon
bantuan Bapak/Ibu/Sdr untuk bersedia menjadi responden dalam penelitian yang saya
lakukan (kuesioner terlampir).

Kuesioner ini ditujukan untuk diisi oleh Bapak/Ibu/Sdr dengan menjawab seluruh
pertanyaan yang telah disediakan. Saya mengharapkan jawaban yang Bapak/Ibw/Sdr
berikan nantinya adalah jawaban obyektif agar diperoleh hasil maksimal. Perlu
diketahui bahwa jawaban yang diberikan tidak akan mempengaruhi status dan jabatan
Bapak/IbwSdr, hanya jawaban yang obyektif dan realistislah yang saya perlukan.
Penelitian ini dilakukan dengan tujuan menganalisis pengaruh tingkat bagi hasil,
kualitas pelayanan, dan citra koperasi terhadap loyalitas anggota di koperasi ini.
Adapun Judul penelitian ini adalah “Pengaruh Tingkat Bagi Hasil, Kualitas Pelayanan,
dan Citra Koperasi terhadap Loyalitas Anggota™.

Demikian hal ini saya sampaikan, atas partisipasi dan dukungannya dalam penelitian
ini, saya ucapkan terimakasih.

Hormat saya,

Yasril Umar
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NoSeri: [ |

KUESJONER PENELITIAN

Isilah pertanyaan dibawah ini dengan memberi tanda (V) sesuai pilihan Anda:

1. Jenis kelamin Anda: [:l :

Wanita

2. Usia Anda saat ini:
17 - 20 tahun 21- 25 tahun 26 - 40 ahun

4] - 50 tahun diatas 50 tahun

5. Pendidikan terakhir Anda:

L1 [

SD SLTP SLTA Perguruan Tinggi

6. en%eluaran Anda seuaf bulan:
<5 juta - 10 juta =10 - 20 juta >20-30 juta >30-50juta
>50=100juta =100 juta

7.

Jarak tempat usaha den%an kantor KOPPAS Tanah Abang Syariah?
<100 m >100-500m  >»500-1000m =000 m
8. Sudah berapa lamakah Anda berusaha di Pasar Tanah Abang?
< I tahun =1 -5 tahun >5+«10tahun  >10 tahun
9. Sudah berapa lamakah Anda menjadi Anggota KOPPAS Tansh Abang Syariah ?
1 - 5 tahun =3 - 10 tahun =10 tahun

10.  Berapa kali rata-rata dalam 6 hari kerja, anda menyimpan/ menabung
Eada UJKS KOPPAS Tanah Abang Syariah?

| kah 2 kali 3 kali 4 kah
5 kah 6 kali

Halaman 1 dari 4
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SURVEI KONSUMEN
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Berilah jawaban atas pernyataan dibawah ini dengan memberi tanda (V) sesuai_dengan

persepsi yang Anda rasakan, dengan pilihan:

Sangat Tidak Setuju

Tidak Setuju

Netral

Setuju

il b

Sangat Setuju

No.

I Deskripsi

TINGKAT BAGI HASIL

1

KOPPAS Tanah Abang Syariah sangat
terbuka dalam memberikan informasi bagi
hasil simpanan/ tabungan

Informasi perbandingan (rasio) bagi hasil
produk-produk simpanan/ tabungan dengan
rmudah saya dapatkan

Tingkat bagi hasil simpanan sesuai dengan
|manfast yang sayaterima

Tingkat bagi hasil simpanan masih sesuai
dengan bagi hasil yang berlaku seumumnya.

Tingkat bagi hasil simpanan KOPPAS
Tanah Abang Syariah sangat bersaing
dengan kompetitor (pesaing) seienis.

Perbandingan bagi hasil di antara produk-
|produk pembiayaan dirasakan masih sesuai.

Tingkat bagi hasil simpanan KOPPAS
Tanah Abang Syarigh tidak mudah naik
Hiorun

Anggota bersedia menerima setiap
perubshan tingkat bagi hasil berjalan dengan
|baik.

2

Negosiasi tingkat bagi hasil simpanan cukup
fleksibel.

10

Persyaratan penarikan dana simpanan
Anggota cukup mudah.

IKUALITAS PELAYANAN

11

Manajemen memiliki perhatian yang penuh
terhadap keluhan pelayanan yang diterima

12

Manajemen sangat sigap/cepat mencarikan
solusi atas ketuhan pelayanan yang diterima

anggota

Halaman 2
dari 4
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SURVEI KONSUMEN
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Berilah jawaban atas pernyataan dibawah ini dengan memberi tanda (V) sesuai dengan

persepsi yang Anda rasakan, dengan pilikan:

1

Sangat Tidak Setuju

Tidak Setuju

Netral

Setuju

N Wb

Sangat Setnju

Deskripsi

2 3 4

13

Manajemen dapat memberikan pelayanan
yang akurat sesuai dengan yang dijanjikan
kepada anggota,

14

Persyaratan dan prosedur untuk menjadi
anggota sangat mudah

15

Manajemen sangat terampil dalam melayani
kebutuhan anggota.

16

Manajemen mampu melayani kebutuhan
anggota dengan cepat.

17

Manajemen memiliki sikap percaya diri yang
linggi dalam melayani anggota.

18

Pelayanan yang diberikan Manajemen sesuai
dengan yang dijanjikan.

JITRA

19

Para pengurus KOPPAS Tanah Abang
Syariah dapat dipercaya.

20

Kecluhan dan saran Anggota ditanggapi
dengan baik olch pengurus KOPPAS Tanah
Abang Svariah.

21

KOPPAS Tanah Abang Syariah merupakan
salak satu Koperasi besar yang ada di
Indonesia.

22

KOPPAS Tanah Abang Syariah memiliki
reputasi yang baik di Indonesia.

23

KOPPAS Tanah Abang Syariah sangat
dikenali sebagai Koperasi yang sangat fokus
memberikan perhatian penuh.terhadap
anggela dan calen anggotlanya.

24

Produk koperasi yang ditawarkan KOPPAS
Tanah Abang Syariah cukup beragam
sehingga kebutuhan Anggota dapat
terpentshi.

Halaman 3
dari 4
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No Seri [:|

SURYEI KONSUMEN

Berilah jawaban atas pernyataan dibawah ini dengan memberi tanda (V) sesuai_dengan

persepsi yang Anda rasakan, dengan pilihan: 1 [Sangat Tidak Setuju
2 [Tidak Setuju
3 |Netral
4  |Setaju
5 _ |Sangat Setuju
No. Deskripsi 1 2 3 4 5
25

Harapan Anggota terhadap Produk KOPPAS
Tanah Abang Syaniah selaiu terpenuhi.

26 |Logo KOPPAS Tanah Abang Syariah sudah
|sangat familiar serta dapat dengan mudah
diketahwi dan dimaknai artinya.

27 |Seragam Karyawan KOPPAS Tanah Abang
Syarish sudah sangat familiar serta dapat
dengan mudzh dikenali,

28 |Wama papan nama dan gedung KOPPAS
Tansh Abang Syarish sudah sangat familiar

[serta dapat dengan mudah dikenali. '
LOYALITAS ANGGOTA :

29 iSaya akan teiap menyimpan dana saya
kepada KOPPAS Tanah Abang Syatiah.

30 |Saya akan membeli produk-produk jasa
keuangan Iainnya yang ditawarkan KOPPAS
Tanah Abang Syariah.

31 [Saya tidak akan terpengaruh dengan berbagai
informasi negatif tentang KOPPAS Tanah
Abang Sysniah.

32 |Meskipun banyak produk jasa kenangan
yang ditawarkan oleh lembaga keuangan
jainnya, saya akan tetap membeli produk
jasa keuangan KOPPAS Tanah Abang
Svariah

33 [Saya dengan sukarela akan mempromosikan
KOPPAS Tanzh Abang Syariah kepada
ihak fain.

34 [Saya akan mengajak teman/ keluarga untuk
menjadi anggota dan menyimpan dananya
kepada KOPPAS Tanah Abang Syariah.

Halaman &
dari 4
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Lampiran 2

Tabulasi Jawaban Kuesioner Penelitian
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Lampiran 3
Uji Validitas
Corralations
TBHt TBH2 TBH3 TBH4 TBHS TBHE
TRH* Pearsan Corretation 1 729 51 2% 128 A3
Sig (2aied) 000 .00t 210 499 015
N 30 30 30 30 30 30
TBHZ Pearson Correlation 729 1 861 AF7 118 588
Sig. (2-tailed) 000 .000 349 540 000
N 30 30 30 30 30 30
TBH3 Pearson Correlation RYal 661 1 523 088 810
Sig (2-tailed) .001 .000 003 723 000
N 30 30 0 a0 30 30
TBH4 Pearson Correlation 235 A7 523 1 415 381
Sig. (2-tailed) 210 348 [ oo [i77 038
N an 30 3D 0 30 30
TBHS Pearson Carrelation 128 RECH ) 415 1 000
Sig {2-tailed) 499 50l 73 o 1.000
M 30 30 30 30 30 32
TBHB Pearson Correlation 438 509 810 381 000 1
Sig. (2-tailed) ;5 .000 000 038 1.000
N 30 30 k1] 30 30 30
TBH7? Pearson Correlation 163 422 392 316 081 411
Sig. (2-tailed) 3838 020 032 0080 872 024
M 30 30 30 30 3 30
TBHS Pearson Carrelation 510 488 553 303 197 540
Sig. (2-tatled) 004 006 om 104 297 o2
N 30 0 30 30 30 30
TBHG Pearson Correlation 378 492 AT 058 047 580
Sig. (2-tailed) 040 D06 .008 807 B03 001
N 30 30 1] 1] 30 30
T8I0 Pearson Cofrelation 203 278 123 .262 a3 014
Sig. (2-tailed) .28 AT 516 82 071 841
N 30 30 30 30 30 30
Skor Total  Pearson Correlation 7 794 824 561 348 755
Sig. (2-tailed) .Bo0 000 000 .0 0o 000
N 30 30 < 4] 3 0 30

**. Correlation is significant at the 0.07 level (2-tailed).
*. Conelation is significant at the 0.05 Jevel (2-tailad).
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Correlations
TBH7 TBHE TBHO 810 Skor Total
TBH1 Pearson Correlation 183 510 378 20 717
Sig. (2-tailed) e 004 040 28 D00
N 30 30 30 30 30
TBH2 Pearson Cofrelation 422 ABS 482 278 764
Sig. (2-tailed) 020 006 006 A¥ .00G
N 30 30 30 30 30
TEH3 Pearson Corralation 392 553 A77 23 .g24
Sig. {(2-tailed) 032 002 008 518 000
M 30 3 30 30 30
TBH4 Pearson Correlation 316 303 098 262 561
Sig. (2-tailed) .0ag 04 807 A2 0o
N 30 30 0 3o 30
T8HS Pearson Correfation 081 197 047 335 348
Sig. (2-tailed) 872 297 803 o 059
N 30 a0 0 30 30
TBHE Paarson Corretation AN 540 580 014 755
Sig. (2-tailed) 024 002 .om an .DOG
N 30 30 30 3 30
TeH? Pearson Corrslation 1 283 817 268 597
Sig (2-tailed) A23 000 153 000
N 30 a 30 a0 0
TBHE Pearson Correlation .2e8 1 623 - 013 Al
Sig. (2-tailed) A23 000 547 000
N 30 30 30 30 30
TEBHS9 Pearson Corralation 817 823 1 167 Kl
Sig. (2-taied) 000 000 207 000
N 30 o] 30 30 30
TB10 Paargon Correlation 268 -3 il 1 370
Sig. (2-miled) 153 847 287 044
N an 30 30 30 30
Skor Total  Pearson Correlation 5e7 718 Jm 370 1
Sig. (2-tailed) 000 0oa 000 044
N 30 30 ko] 30 30

+ Correlation is significant at the 0.01 level (2-1ailed).
*_ Comelation is significant at the 0.05 level (2-tailed).
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/SHEET«name 'KPN'
SCELLRANGE=full
/READNAMES~=0on
FASSUMEDSTRWIDTH=32767,
DATASET NBMF DataSetl WINDOW=FRONT.
CORRELATIONS

/VARTABLES=KFN]
/PRINT=TROTAIL NOSIG

/MTSSTNG=PATRRISE.

KPN2Z KPN3 KPN4 KPNS KPN6 KPN7 KPN8 SkorTotal

122

Correlations
[DataSetl]
Correlations
KPH1 KPN2 KPN3 KPN4 KPNS KPNE
KPN1  Pearson Correlation 1 B3 748 LA 730 747
Sig. {2-tailed) 000 .00D 014 000 .000
N 30 30 30 30 30 30
KPNZ  Pearson Correlation aa1 1 732 509 674 79
Sig. (2-tailed) 000 000 004 .000 000
M 30 30 30 30 aa 30
KPN3  Pearson Covrelation 749 732 1 285 B34 815
Sig. (2-tailed) 000 000 128 000 000
M 30 aa 30 30 30 30
KPM4  Pearson Correlation 444 509 285 1 640 540
Sig. (2-taled) 014 004 26 .ooo 002
N 30 30 30 i i 30 30
KPN5  Pearson Correlation 738 &74 B34 840 1 878
Sig (2-tailed) 000 000 000 000 .000
N 30 30 30 30 30 30
KPNG  Pearsan Correlation 747 718 815 540 878 1
Sig. (2-taied) 000 .000 000 002 000

**. Cotrelation is significant at the 0.01 level {2-tailed).

*. Correlation is significant at the 0.05 fevel (2-tailed).

Fage 1



Cormelations

KPNY KPNB Skor Total

KPN1  Pearson Cornelation 596 881 876
Siy. (2-tailed) 001 000 000
N 30 30 30

KPN2  Pearson Corretation 576 713 K:Yal
Sig. {2-tailed) D01 000 000
N 30 30 30

KPN3  Paarson Correlation 466 587 743
Sig. (2-taiked} 00 001 D00
N 30 30 30

KPN4  Pearson Correlation 410 614 6878
Sig. {2-taited) 024 000 000
N 30 30 30

KPNS  Pearson Correlation 674 853 215
Sig. (2-tailed) 111] 000 000
N 30 30 30

KPNE  Pearson Correlation 725 879 915
Sig. (2-tailed) 000 000 200

*_Correlation i significant at the 0.01 level (2-tailed).

* Correlation is significant at the 0.05 level (2-tailed).

123

Correlations

KPN1 KPN2 KPN3 KPN4 KPNS KPNG
KPNG N 30 30 30 30 30 30

KPN7 Pearson Correlation 506 576 AG6 410 674 F6
Sig. (2-tailed) o1 .00 010 024 000 000
N 30 30 0 30 30 30

KPNS Pearson Corralation 881 713 587 814 853 879
Sig. (2-tailed) 000 000 001 000 000 000
M 30 30 30 30 30 30

Skor Total  Pearson Corrslation 818 B71 748 878 915 915
Sig. (2-teiled) 000 .000 000 000 000 000
N 30 0 30 30 30 a0

= Correlation is significant at the D.01 level (2-tailed).

*_ Comelation is significant at the 0.05 level (2-tailad).
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/SHEET=name 'CTR'
/CELLRANGE=full
/READNAMES=on
FASSUMEDSTRWIDTH=32767,
CATASET NAME DataSetl WINDOW=FRONT.
CORRELATIONS
/VARIABLES=CTRl CTR2 CTR3 CTR4 CTR5 CTR& CTR7 CTRE CTRS CTR1D SkorTotal

SPRINT=TROTAIL NOSIG

/MISSTNG=PAIRWISE.

Correlations
'DataSetl]
Cormelations
CTR1 CTR2 CTR3 CTR4 CTRS CTRG
CTRY  Pearson Commelation 1 .668 KAk 774 636 653
Sig. (2-tailed) .bRo .000 D00 000 000
N 30 30 30 30 30 30
CTR2  Pearson Correlation 656 1 524 528 576 563
Sig. (2-tailed) 000 003 003 001 001
N 30 30 30 30 30 30
CTR3  Pearson Correlation ik 524 1 836 707 .B8S
Sig. (2-bailed) Q00 003 .000 000 .000
N 30 30 30 30 30 0
CTR4  Pearscon Cometation Fi4 528 838 1 853 787
Sig. (2-tailed) .00G 003 .00a 000 000
N 30 30 30 30 30 30
CTR5  Pearson Corelation 885 576 Fo7 853 1 782
Sig. (2-tailed) 000 )] .000 000 000
N 30 a0 30 30 30 30
CTRS  Pearson Cometation B53 563 B85 BT 782 1
Sig. (2-tailed) 000 001 000 .000 .00C
M 30 30 30 30 30 30
CTRY  Pearson Correlation A47 480 535 644 830 BT
Sig. (2-tailed) 013 006 002 000 000 000
N 30 30 30 30 30 30

** Correlation is significant at the 0.04 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed),
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Correlations

CTR? CTRB CTR9 CTR10 Skor Total

CTR1  Pearson Correiation 447 853 259 403 809
Sig. (2-4ailed) 013 000 168 027 .000
N 30 - 1] o 30 30

CTR2 Pearson Correlation 480 587 A51 275 700
Sig. (2-tailed) 006 0 427 142 .D0GC
N <] 30 30 30 a0

CTR3  Pearson Correlation 5356 523 41 326 783
Sig. (2-taied) 002 003 456 079 .00
M 30 30 30 30 30

CTR4  Pearson Correlation Ga4 608 325 444 875
Sig. (2-tailad) 000 000 o7e o014 000
N 30 30 30 30 30

CTRS  Pearson Cormvelation 630 645 354 440 as8
Sig. (2-tailed) 000 000 055 015 .000
M 30 a0 an 30 30

CTR6  Pearson Comalation 857 707 SN SN 873
Sig. (2-tailed) 000 000 004 004 000
M 30 20 30 30 30

CTR?  Pearson Cofrelation 1 732 473 481 773
Sig. (2-tailed) 000 007 007 000
N 30 30 30 3¢ 30

* Correlation is significant &t the 0.01 level (2-tailed).
* Comelation is significant at the 0.05 level {2-tailed).

Page 2



/SHEET=name 'LYL'
/CELLRANGE=full
/READNAMES=0r;
SBASSUMEDSTRWIGTH=32767.
CATASET NAME DataSetl WINDOW=FRONT.
CORRELATIONS
/VARRIABLES=LYL1 LYL2? LYL3 LYL4 LYL5 LYL6 SKORTOTAL

/PRINT-TWOTAIL NOSIG

126

SMISSING=PAIRWISE.
Correlations
Datasett)
Correlations
L¥L1 LyLz2 LYL3 LYL4 LYLS
LYL1  Pearson Comelation 1 Ba4 B13 482 320
Sig. (2-tailed) 000 .000 jule a75
N 1] 30 30 30 30
LYL2 Pearson Comelation B84 1 752 573 830
Sig (2-taited) 000 000 001 000
N 30 30 30 30 a0
LYL3  Pearson Comelfation 613 52 1 533 60D
Sig. (2-tailed) 000 000 002 .000
N 30 30 30 30 30
LYL4  Pearson Corralation 462 573 533 1 80D
Sig. (2-tailed) 010 O 002 000
N 30 30 30 30 a0
LYL5S  Pearson Correlation 330 630 600 780 1
Sig. (2-tailed) 075 000 .000 000
N 20 30 30 30 a0
LYLE  Pearson Cofrelation 34 B2 578 800 983
Sig. (2-tailed) 8o 000 00 000 000

** Correlation s significant at the 0.01 level {2-tailed).

* Correlation is significant at the 0.05 level {2-tailed),
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Cormrelations

LYLE SKOR TOTAL

LYL1  Pearson Corelation 314 870
Sig. {2-tailed) 081 000
N 30 30

LYLZ Pearson Comelation 802 B52
Sig. (2-tailed) 000 000
N 30 0

LYL3  Pearson Coirelation 578 827
Sig. (2-tailed) 001 000
N 30 30

LYLd  Pearson Correlation 800 834
Sig. (2-tailed) 0 000
N 30 30

LYLS Pearson Corretation 883 883
Sig. (2-tailed) D00 000
N 30 30

LYLE  Pearson Correlation 1 874
Sig. (2-toiled) 0G0

* Correlation is significant at the 0.01 level {2-tailed).

Correlations
LYL1 LYL2 LYL3 LYLd LYLa
LyLs N 30 0 30 30 o
SKOR TOTAL  Pearson Cosrelation B0 852 Aazr Al 833
Sig. (2taled) 000 000 000 000 000
N 30 30 30 30 30
= Correlation is significart atthe 0.01 level (2-tailed).
Correlations
LYLS SKOR TOTAL
LYLE N 30 30
SKOR TOTAL  Pearson Comelation 874 1
Sig. (2-taded) 000
N 30 30

* Corcelation is significant atthe 0.07 level (2-talled).
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Lampiran 4

Uji Reliabialitas

/SHEET=name
/CELLRANGE=
/READNAMES=

/KSSUMEDSTRWIDTH=32767.
UATASET MAME DataSet3 WINDOW=FRONT.

RELIABILITY

/YARIABLES=TBH1 TBH2 TBH3 TRH4 TBHS TBH6é TBH7 TBHS TBH9 TB10

*TBH®
full
on

/SCALE ( "ALI, VARIABLES'} ALL
/MODEL=ALPHA

/$TATISTICS=DESCRIPTIVE.

Reliability
[Dataset3]
Scale: ALL VARIABLES
Case Processing Summary
N %
Cases  Valid 30 1000
Excluded" 0 0
Total 30 100.0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics
Cronbach's
Alpha N of ltems
845 10
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item Statistics
Mean Std, Deviation
TBH1 347 1.167 30
TBH2 357 935 30
TBH3 347 1008 30
TBH4 3.53 819 30
TBHS 367 .B44 30
TEH6 3% 794 30
TBH7 367 844 30
TBHS 353 900 30
TBMS 3.50 881 30
TB10 420 610 30
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LAlaxt

/SHEET= name
/CELLRANGE=full
/RERDNAMES=mn

/ASSUMEDSTRWIDTH=32767,
DATASET NAME DataSet4 WINDOW=-FRONT,

RELIABILITY

/VRARIABLES=KEN1 KPN2 KPN3 KPN4 KPNS KPN6 KEN7 KPNG

"KENT'

/SCALE{'ALL VARTABLES') ALL
/MODFET=ALPHA

/STATTSTICS=DESCRIPTIVE.

Reliability
[DatasSetd)

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 30 1000
Excluded” 0 a
Tatal 30 1000
a. Listwise deletion based on all
variables in the procedure.
Reliakiitity Statistics
Cronbach's
Alpha N of ltems
837 8
ltem Statistics
Maan Std. Deviation N
KPN1 347 1.074 30
KPNZ 150 1.008 30
KPN3 as7 817 30
KP4 aB7 1.074 30
KPN5 343 1.040 30
KPNG 330 1.022 30
KPN7 50 881 30
KPNS 333 Re) 30
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/SHEET=name 'CTR'
SCELLRANGE~full
/READNEMES=0n
SASSUMEDSTRWIDTH=32767.

DATASET NAME DataSetf WINDOW=FRONT.

RELIABILITY

/VBRIABLES=CTR1 CTR2 CTR3 CTR4 CTR5 CTR6 CTR7 CTR8 CTRY CTR10

/SCALE{'ALL VARIABLES'")
/MODEL=ALPHA
/STATISTICS=DESCRIPTIVE.

Reliability
[DataSete]

Scale: ALL VARIABLES

Case Processing Summary

ALL

N %
Cases Vahd 30 100.0
Excluded" 0 0
Total 30 100.0

a. Listwise deletion based on all
variables in the procedure.
Raliabllity Statistics

Cronbach's
Alpha N of ltems

o928 10
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tem Statistics
Mean 3. Deviation
CTR1 383 913 'y
CTR2 350 1.106 30
CTR3 3.37 1150 30
CTR4 363 1.033 3
CTRS 353 8973 30
CTRE 3.57 858 30
CTR? 323 858 k|
CTRS 3.67 1.061 30
CTR9 373 828 30
CTR10 373 907 30
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RELIABILITY

/VARIABLES=LYL1 LYLZ LYL3 LYL4 LYLS5 LYLE

JSCALE("ALL VARIABLES')
/MODEL=ALFHA
fSTATISTICS=DESCRIPTIVE.

Reliability
[DataSetl]

Scale: ALL VARIABLES

Case Processing Summary

ALL

N

%

Cases Vald 30
Excluded” 0
Total 30

100.0

100.0

a. Listwise deletion based on all
variables in the procedure.
Raliability Statistics

Cronbach's
Alpha N of [tarns

.008 §

ftem Statistics

Mean Sid. Deviation

LyLd 370 837
LyYL2 3.50 .80
LYL3 3680 .Bea
LYL4 3.87 802
LYLS a7 .73
LYL8 383 586

88888

133

Page 4



Lampiran §

Uji Normalitas

variables Entered/Removed’

Mode|

Variables
Entered

Vatiables
Removed

Method

Citra_{X3),
Tingkat_Bagi
Hasil_{X1),
Kualitas_
Pelazanan_
(X2)

Enter

a. All requested variables enterad.
b. Dependent Variable: Loyalitas_Anggota_Y

Model Sum |'r|aryh

Model Adjusted R Std. Error of
R R Square uaie the Estimate
1 657" 431 413 4582885

a. Predictors: (Constant), Citra_(X3], Tingkat_Bagi_Hasil_{X1),
Kualitas Pelayanan_(X2)

b. Bependert Variable: Loyalitas_Anggota_Y

ANOVA"
Maoxdel Sum of
Squares of Mean Square F Sig.
1 Regression 15.275 3 5092 | 24243 000"
Residual 20163 96 210
Total 35438 09

a F;redictors: {Constant), Citra_(X3), Tingkat_Bagi_Hasil_(X1}. Kualitas_Pelayanan_
(X2

b. Dependent Variable: Lovalitas_Anggota_Y
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Coefficlents
Medel Standardized
Unstandardz ed Coefhcients Coefficiants
B Std. Error Beta t Sig.

1 (Constant) 898 356 2522 M3
Tingkat_Bagi_Hasil (X1} 203 118 234 2.480 015
Kualitas_Pelayanan_(X2) il 124 ;7 A28 898
Citra_(X3) 462 130 482 3562 001

2. Dependent Variable: Loyalitas_Anggota_Y
Residuals Statistics”
Minimum Maxirnum Mean Std. Deviation N

Predicted Vale 2267880 4660475 | 3613333 30928022 100

Residual 13912643 | 17321113 | 0000000 4512913 100

Std. Predicted Vatue -3AZS 2 866 600 1.000 100

Std. Residual -3.038 3780 .00G 985 100

a. Dependent Variable: Loyalitas_Anggota_Y

Charts
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Expected Cum Prob

10

Normal P-P Plot of Regression Standardized Residual
Dependent Variable: Loyalitas_Anggota_Y
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0.8

0.67
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Lampiran 6
Uji Multikolonieritas

Variables El'lterech'Fltamc:vedh

Model Variables Variables
Entered Removed Method
1 Citra_(X3), . Enter
Kualitas_
Pela}*anan__
X2

a. All requested variables entered.
b. Dependent Variable: Tingkat_Bagi_Hasil_(X1)

Modal Summary
Model Adjusted R Std. Error of
R R Square uare the Estimate
1 579" .335 32 3038741

a. Predictors; (Constant), Citra_(X3), Kualitas_Pelayanan_(X2)

ANOVA®
Model Sumof .
Squares of Mean Square F Sig.
1 Regression 751 2 3785 | 24425 000"
Residual 15.033 o7 155
Total 22604 o9

a. Predictors: (Constant), Citra_(X3}, Kualitas_Pelayanan_(X2)
b. Dependent Variable: Tingkat_Bagi_Hasi{_(X1)
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Coefficients”
Model Standardized
Unstandardized Coefficients Coefficients
B Std. Error Beta t Sig.

1 (Constant) 1.954 233 8.304 .000
Kualitas_Pelayanan_{(X2) 198 105 286 1884 063
Citra_(X3) 281 108 342 2418 018

a. Dependent Variable: Tingkat_Bagi_Hasil_{X1)
Coefficlents”
Model Collinearity Statistics
Tolerance VIF
1 ({Constant)
Kuslitas_Peiayanan_(X2) 343 2914
Citra_(X3) 343 2914
a. Dependent Variable: Tingkat_Bagi_Hasil_{X1)
Collinearity Diagnostics’
Model  Dimension Variance Proportions
Kualitas,__
Condition Pelayanan
Eigenvalue Index (Constant) £} | citra_(x3)
1 1 2975 1.000 00 .00 .00
2 018 12.428 .99 1N .08
3 0086 22311 .01 .88 a2

a. Dependent Variable: Tingkat_Bagi_Hasil_(X1)




Vanables Enmroda‘Removadb
Model Variables Variables
Entered Removed Method
1 Tingkat _Bagi_ Enter
Hasit_{X1)
Citra_(X3)

a. All requested variables entered.

b. Dependent Variable: Kualitas_Pelayanan_(X2)

Modal Summary

Model Adp R Std. Emor of
R R Square uare the Estimate
1 818 669 862 374429

a. Predictors: (Constant), Tingkat_Bagi_Hasil_(X1), Citra_(X3)

139

ANOVA
Model Sum of
Squares df Mean Square F Sig.
1 Regression 27 479 2 13.740 98.001 000"
Residual 13.500 97 140
Total 41.078 99
a. Predictors: (Constant), Tingkat_Bagi Hasil_(X1), Citra_(X3)
b. Dependent Variable: Kualitas_Pelayanan_(X2)
Coafficients”
Mocdet Standardized
Unstandardized Coefficients Coefficients
B std. Error Beta t Sig.
1 {Constant) 192 .260 861 510
Citra_(X3) 780 073 737 10.469 .D0G
Tingkat_Bagi_Hasil_(X1) 79 095 133 1.884 083

a. Dapendent Variable: Kualitas_Pelayanan_(X2)

Coefficients”
Model Colilinearity Statistics
Tolerance VIF
1 {Constant)
Citra_(X3) 689 | 1451
Tingkat_Bagi_Hasil_(X1) 680 | 1451

a. Depsndent Variable: Kualitas_Pelayanan_{X2)
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ANOVA"

Model SSquur:rgfs df Mean Square F Sig.

1 Regression 26.113 2 13056 | 101.338 000"
Residual 12 497 a7 128
Total 38610 o5

a. Predictors: (Constant), Kualitas_Pelayanan_(X2), Tingkat_Bagi_Hasil {X1)
b. Dependent Variable: Citra_(X3)
Coefficients”
Model Standardized
Unstandardized Coefficients Coefficients
B Sid. Error Beta t Sig.

1 {Constant) 293 n 1.057 293
Tingkat_Bagi_Hasil_(X1) 7 090 186 2416 018
Kualitas_Pefayanan_(X2) 698 087 720 105.485 000

a. Dependent Variable: Citra_(X3)
Coefficlents”
Model Collinearity Statistics
Tolerance VIF
1 {Constant)
Tingkat_Bagi_Hasil_(X1) 705 1.418
Kualitas_Pelayanan_(X2) 705 1.418
a. Dependent Varabla. Citra_(X3)
Collinearity Diagnostics”
Model  Dimension Variance Proportions
» Kualitas__
) Condition Tingkat Bagi_ Pelayanan_
Eigenvalue Index (Constant) Hasil_[X%1) (%}
1 1 2915 1.000 .00 00 .00
2 17 13.285 36 02 83
3 008 19.243 64 97 A7

a. Dependent Variable: Citra_(X3)
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Lampiran 7

Uji Heterokedastisitas

Variables Ent.ndiRemowdh

Model

Varables
Entered

Variables
Remaved

Method

Citra_(X3),
Tingkat_Bagi_
Hasil_(X1),
Kualitas_
Pehxanan_

X2

Enter

a. Al requested variables entered.
b. Depandant Variable: Loyaiitas_Anggota Y

Model Summary”
Model Adj R Std. Error of
R R Square é:uara the Estimate
1 857 A3 A13 4582685
a. Predictors: (Constant), Citra_(X3), Tingkat_Bagl_Hasil_

(X1). Kualitas_Pelayanan_(X2]
b. Dependent Variable: Loyalkas_Anggoa Y

b

ANOVA
Model Sum of .
Squares df Mean Square F Sig.
1 Regression 16.275 3 5082 24243 00"
Residual 20.163 88 210
Totel 35438 9a

&zP}rsdicmmc {Constant), Citra_{(X3), Tingkat_Bagi Hasil_(X1), Kualitas_Pelayanan__

b. Depandent Variable: Loyalitas_Anggota_Y

141
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Coefficients”
Maode! Standardized
Unstandardized Cosfficiants Coefficients
B Std. Error Beta t Sig.

1 (Constant) 898 356 25623 013
Tingkat Bagi_Hasil_(X1) 293 418 234 2.480 015
Kualitas_Pelayanan_(X2) 0186 124 017 A28 898
Citra_(X3) AE2 130 482 3.562 00

a. Dependert Variable: Loyalitas_Anggota Y
Residuals Statistics”
Minimum Maximum Mean Std. Deviation N

Predictad Value 2267889 4060475 | 3613333 3628022 100

Sid. Predicted Value -3.425 2.666 ,000 1.000 100

Standard Emor of .048 A3 087 028 100

Predicted Value

Adjusted Predicted Vale 1.674792 4628977 | 3812238 4002188 100

Residual -1.3812643 | 1.7321113 | 0000000 A512013 100

5td. Residual -3.036 3780 .000 885 100

Stud. Residual -3.249 4082 .00t 1.020 100

Deleted Residual -1.5933260 | 2.0202084 | 00100971 4845334 100

Stud. Deleted Residual -3.426 4.486 003 1.047 100

Mahal. Distance 115 13.128 2.970 2.833 100

Cook's Distance 000 893 019 0789 100

Centered Leverage Value oM 133 030 027 100

a. Dependent Vatiable: Loyalitas_Anggata_Y

Charts
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Regression Studentized Residual

Scatterplot
Dependent Variable: Loyalitas_Anggota_Y

143

-
4— o
0
r
°o 3 o
-] o 0 4] o
o o o
o o
e °°°°€ op® o e
o o o
Q %O o%%) 0%0 o
o o o o ¢
60 050
a® o o o
=2 oo
o
’4-
¥ | ] 1 ¥
4 -2 0 2

Regression Standardized Predicted Value

Page 3



144

Lampiran 8

Uji Autokolerasi

Vatiables Entered/Removed”

Variables
Entered

1 Citra_(X3},
Tingkat_Bagi
Hasit_(X1),
Kualitas_
Pela:anan_
(X2)

a. Al requested variables sntered

b. Dependent Variable: Loyalitas_aAnggota_Y

Moge! Variables

Removed Method

Enter

Model 8ummary"

Model Adjusted R Std. Ermmor of Durbin-
R R Square uare the Estimate Watson
1 s 431 413 4582885 2042
a. Predictors: (Consm%, Citra_{X3), Tingkat_Bagi_Hasil (X1),
Kuaiitas_Pelayanan_{X2)
b. Dependent Variable: Loyalitas_Anggata_Y
b
ANOVA
Mode! Sum of
Squares off Mean Square F Sig.
1 Regrassion 15.275 3 5.082 24.243 .000
Residual 20163 o8 210
Tatal 35.438 29

?}g]redictors: {Constant), Citra_(X3), Tingkat_Bagi_Hasil (X1}, Kualitas_Pelayanan_

b. Dependent Variabie: Loyalitas_Anggota_Y
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Goefficients”
Model Standardized
Unstandardized Coefficients Coefficients
B Std, Error Beta L Sig.

1 {Constant) 898 356 2522 |3
Tingkat Bagi Hasil_{X1) 293 118 234 2480 15
Kualitas_Pelayanan_{X2) 0is 124 017 129 898
Citra_{X3} 462 130 .482 3.562 001

a. Dependent Variable: Loyalitas Anggota_Y
Residuals Statistics’
Minimwm Maximum Mean Std. Deviation N

Predicted Vale 2.267889 4 660475 | 3613332 .3928022 100

Residual 13312643 | 1.7321113 | .0000000 4512813 100

Std. Predicted Value -3.425 2.666 000 1.000 100

Std. Residual -3.038 3.780 000 .985 100

a. Dependent Variable: Loyalitas_Anggota_Y
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Lampiran 9

Output Korelasi Antar Variabel

Correlations
_ _ Kualitas_
T“galglt:gagl_ Pala&)nan_
Tingkat_Bagi_Hasil_(X1) Pearson Correlation 1 543
Sig. (2-tailed) .000
M 160 100
Kualtas_Pelayanan (X2)  Pearson Comrelation 543 1
Sig. (2-tadled) 000
N 100 100
Citra_(X3) Pearson Correlation 557 810
Sig. (2-tailed) .000 000
M 100 100
Loyalitas_Anggota Y Pearson Comelation 512 535
Sig. [2-tailed) 000 000
M 100 100

**. Correlation is significant at the 0.01 level (2-tadlad).
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Correlations
Loyalitas_
Citra_(X3) | Anggota ¥
Tingkat Bagi Hasii_(X1)  Pearson Correlation 557 512
Sig. (2-tailed) .000 .000
N 100 100
Kuaitas_Pelayanan_{X2) Pearson Correlation 810 535
Sig. {2-tailed) 000 000
N 100 100
Citra_(X3} Pearson Corvelation 1 626
Sig. (2-tailed) 000
N 100 100
Loyaktas_Anggota Y Pearson Cormatation £26 1
Sig. (2-tailed) 000
N 100 100

~ Correlation is significant at the 0.01 leve! (2-tailed).
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Lampiran 10

Output Regresi Linier Berganda

Variables Enttareda'Ren'lweﬂh

Maodel

Variables
Entered

Variables
Removed

Method

Citra_(X3),
Tingkat_Bagi _
Hasil_(X1},
Kuglitas_
Pelayanan_
(X?.)P

Enter

a. All requested variables entered.
b. Dependent Variable: Loyalitas_Anggota Y

Model Summary
Model Adjusted R Std. Ermor of
R R Square uare the Estimate
1 857" 431 413 .4582885

a. Predictors: (Constant), Citra_(X3), Tingkat, Bagi_Hasil_(X1},
Kualitas Pelayanan_{X2)

ANOVAP
Model Sum of
Squares df Mean Square F Sig.
1 Regression 15.275 3 5002 | 24243 000
Residual 20.163 96 210
Total 35438 ]

|(a. F;redictors: (Constant), Citra_{X3}, Tingkat_Bagi_Hasil (X1), Kualitas_Pelayanan__
X2

b. Dependent Variable; Loyalitas_Anggota_Y

148
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Coefficlents”
Model Standardized
Unstandardized Coefficients Coefficients
B Std. Error Beta -t Sig.

1 {Constant} 898 .356 2522 13
Tingkat_Bagi_Hasil_{X1) 293 118 234 2.480 015
Kualitas_Pelayanan_{X2) 016 124 017 128 898
Citra_{X3) 462 130 482 3562 .00

a. Dependent Variable: Loyaiitas_Anggota_Y
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Lampiran 11

Uji Korelasi Antar Dimensi

Commelations
Price_ ) o )
il ol
Price_fransparansi_(X1.1}  Pearson Coiralation 1 287 118
Sig. (2-tailed) .03 244
N 100 100 100
Prica_qiality_ratio_(X1.2} Psarson Corralation 267 1 636
Sig. (2-tailed) D03 000
N 100 100 100
Relative_price_(X1.3) Pearson Correlation .118 838 1
Sig. (2-tailed) 244 000
N 100 100 100
Price_reliability_{X1.4} Pearson Correlation 293 .398 525
Sig. (2-tailed) 003 000 .00G
N 100 100 100
Price_fairmess_(X1.5} Paarson Correlation 232 288 .88
Sig. (2-tailed) 020 004 .000
N 100 100 100
Emphaty_(X2.1) Pearson Correlation 482 283 283
5ig. (2-tailed) 000 004 1004
N 100 400 100
Rediability_{X2 2) Pearson Carrelation 330 367 388
Sig. (2-tailed) 001 .000 000
N 100 100 100

*. Correlation is significant at the 0.09 level {2-tailed).
*. Comelation ts significant at the 0.05 level (2-tailed)

Fage 1
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Correlations
Price_ Price_
reliabiLit)y_(X1 . fairnes;s_(X! .5 | Emph ?t)y_(xz
Price_transparansi_(X1.1)  Pearson Correlation 253 232 462
Sig. (2-tailed) .003 020 000
N 100 10C 100
Price_qtality_ratio_(X1.2) Pearson Correlation 368 288 .283
Sig. (2-tailed) .000 004 .004
N 100 100 100
Relative_price_(X1.3) Pearson Correlation 525 .368 283
Sig. (2-tailed) .000 .000 .004
N 100 100 100
Price_reliabiiity_(X1.4) Pearson Correiation 1 474 275
Sig. (2-tailed) 000 006
N 100 100 100
Price_faimess_(X1.5) Pearson Correlation A74 1 256
Sig. (2-tailed) .000 .010
N 100 100 100
Emphaty_{(¥2.1) Pearson Comrelation 275 256 1
Sig. (2-tailed) .006 010
N 100 100 100
Reliability_{X2.2) Pearson Correlation .339 273 629
Sig. (2-tailed) .001 .0o& 000
N 100 100 100

*_Correlation is significant at the 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
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Correlations
Reliability Responsive_ Assurance_
x2.2) (x2.3) (X2.4)
Frice_transparansi_(X1.1)  Pearson Correlation 330 347 255
Sig. (2-tailed) 001 .000 010
N 100 100 100
Price_giality_ratio_(X1.2) Pearson Correlation 367 349 344
Sig. (2-tailed) .000 .000 000
N 100 100 100
Relative_price_(X1.3) Pearson Coyrelation .368 .387 321
Sig. (2-tailed) .000 .000 .001
N 100 100 100
Price_refiability_(X1.4) Pearson Correlation 339 359 316
Sig. (2-tailed) .00 .000 001
N 100 100 100
Price_fairmess_(X1.5) Pearson Correlation .273 .216 248
Sig. (2-tailed) .006 .031 013
N 100 100 100
Emphaty_(X2.1) Pearson Correlation €29 .648 605
Sig. (2-tailed) .000 000 000
N 100 100 100
Reliability_(%2.2) Pearson Correlation 1 605 587
Sig. (2-tailed) .000 000
N 100 100 100

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level {2-tailed).
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Correlations
Personality_ Reputation_

3.1 (X3.2} Value_{X3.3)

Price_transparansi_(X1.1)  Pearson Correlation 247 344 512
Sig. (2-tailed) 013 000 .000
N 100 100 100
Price_qiality_ratio_(X1.2) Pearson Comelation 325 283 80
Sig. (2-tailed) 001 004 A12
N 120 100 100
Relative_price_(X1.3) Pearson Correlation 298 .280 133
Sig. (2-tailed) 003 005 186
N 100 100 100

Price_reliabilty_(X1.4} Pearson Comelation 333 538 427
Sig. (2-tailed) 0 000 000
N 100 100 100
Price_faimess_(X1.5) Pearson Correfation 182 336 094
Sig. (2-tailed) 070 001 .350
N 100 100 100

Emphaty_(X2.9) Pearson Correlation 585 412 586
Sig. (2-tailed) 000 000 .000
N 100 100 100

Reliabifity {(}2.2) Pearson Correlation 596 492 .494
Sig. (2-tailed) .000 .000 D00
N 100 100 100

*_Correlation is significant at the 0.071 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
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Correlations
Repeat
Corporate Purchase_{Y1
Identity (X3.4) }
Price_transparansi_(X1.1)  Pearson Corelation .280 .388
Sig. (2-tailed) 003 000
N 100 100
Price_qiality_ratio (X1.2) Pearson Correlation 297 406
Sig. {2-tailed) D03 .000
N 100 100
Refative_price_(X1.3) Pearson Correlation .359 403
Sig. (2-tailed) 000 .000
N 100 100
Price_reliability_(X1.4) Pearson Correlation 419 .344
Sig. (2-tailed) D00 000
N 100 100
Price_faimess_{X1.5) Pearson Correlation 323 .230
Sig. (2-tailed) 001 021
N 100 100
Emphaty {X2.1) Pearson Correlation .563 489
Sig. (2-tailed) 000 .000
N 100 100
Reliability (X2.2} Pearson Correlation 566 432
Sig. (2-tailed} .000 000
N 100 100

**. Correlation is significant at the 0.01 jevel (2-tailed).
*. Correiation is significant at the 0.05 level (2-tailed).
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Cormelations
Retention_
X2 Referalls_(Y3)
Price_transparansi_{X1.1)  Pearson Correlation 320 116
Sig. (2-tailed) 001 252
N 100 100
Price_giakty_ratio_{X1.2) Pearson Correlation 361 280
Sig. {2-tailed) .D00 .00%
N 100 100
Relative_price_(X1.3) Pearson Correlation A19 253
Sig. (2-tailed) .000 138
N 100 100
Price_reliability_(X1.4) Pearson Correlation 461 308
Sig. (2-tailed) .000 002
N 100 100
Price_faimess_(X1.5) Pearson Cormelation 264 A74
Sig. (2-tailed) on 084
N 100 100
Emphaty _{X2.1) Paarson Correfation .449 256
Sig. (2-tailed) .000 010
N 100 100
Reliability_(X2.2) Pearson Corelation 417 152
Sig. (2-tailed) .000 132
N 100 100

+ Correlation is significant at the 0.01 level (2-tailed).
* Comelation is significant at the 0.05 Tevel {2-tailed).
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Correlations
R | o T | preatay
Responsive_(X2.3) Pearson Correlation 347 348 387
Sig. (2-tailed} 000 .000 .000
N 100 100 100
Assurance_(X2.4) Pearson Correlation 255 344 321
Sig. (2-tailed) 0o .000 .0
N 100 100 100
Personality (X3.1) Pearson Correlation 247 325 .298
Sig. (2-tailed) 013 o0 003
N 100 100 100
Reputation_(X3.2) Pearson Correlation 344 .283 280
Sig. (2-tailed) .000 .004 005
N hiry 100 100
Value_(X3.3) Pearson Correlation 512 160 433
Sig. (2-tailed) 000 112 188
N 100 100 100
Corporate Identity (X3.4) Pearson Corretation 290 297 .359
Sig. (2-tailed) .003 003 .000
N 100 100 100
Repeat Purchase (Y1) Pearson Carrelation 388 496 403
Sig. (2-tailed) 000 000 000
N 100 100 100
Retention_(Y2) Pearson Correlation 320 361 419
Sig. (2-taited) oM .000 000
N 100 100 100
Referalis_(Y3) Pearson Correlation RAL] .280 253
Sig. {2-tailed) 252 005 011
N 100 100 100

**. Correlation is significant at the 0.01 Jovel (2-taited).
*. Correlation is significant at the 0.05 lavel (2-tailed).
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Correlations
Prica_ Price
reliability_(X1. | taimess {X1.5 | Emphaty (X2
4) ) 1)
Responsive_{X2 3} Pearson Correlation 359 218 648
Sig. (2-tailed) 000 o3 000
N 100 100 100
Assurance (X2.4) Pearson Correlation 318 248 805
Sig. (2-tailed) .om 013 000
N 100 100 100
Personality_(X3.1} Pearson Corredation 333 182 585
Sig. (2-tailed) o 070 000
N 100 100 100
Reputation_(X3.2) Pearson Correlation 538 338 412
Sig. (2-tailed) 000 fo.0)] .000
N 100 100 100
Value_{¥3.3) Pearson Correfation 427 .094 586
Sig. (2-tailed) 000 350 .000
N 100 100 100
Corporate identity_(X3.4)  Pearson Correlation M9 323 563
Sig. (2-tailed) .000 001 000
N 100 100 100
Repeat_Purchase_{Y1) Pearson Correlation 344 230 459
Sig. (2-tmiled) .000 oA .000
N 100 100 100
Retention_(Y2) Pearson Corretation 481 254 449
Sig. (2-tailed) .000 .01 000
N 100 100 100
Referals_(Y3) Pearson Correfation .308 474 256
Sig. (2-tailed) 002 084 .010
N 100 100 100

«_Correlation is significant at the 0.01 level (2-tailed).
* Correlation is significant at the 0.05 level (2-tailed).
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Correlations
Re(l)lda;ilz)rty_ Res&arg;ve_ Ass&r;:)ce_
Responsive_(X2.3) Pearson Cofrelation B80S 1 895
Sig. (2-tailed) .0oo .00G
N 100 100 100
Assurance_(X2.4) Pearson Cormelation 587 695 1
Sig. {2-tailex) 000 .000
N 100 100 100
Parscnality_{X3.1) Pearson Correlation 558 609 635
Sig. (2-tailed) 000 000 .000
N 100 100 100
Reputation_{X3.2) Pearson Correlation 492 497 486
Sig. (2-tailed) .000 .000 000
N 100 100 100
Value_(X3.3) Pearson Correlation 494 500 809
Sig. (2-tailed) .000 .000 .000
N 100 100 100
Corporate [dentity_ (X3.4)  Pearson Correlation 565 594 577
Sig. (2-tailed} -.000 .00 .000
N 100 100 100
Repeat_Purchase (Y1) Pearson Comelation 432 533 540
Sig. (2-tailed) .000 000 .000
N 100 100 100
Retention_(Y2) Pearson Cormelation A7 559 515
Sig. (2-tailed) 000 000 .000
N 100 100 100
Referalls_(Y3) Pearson Correlation 182 339 2H
Sig. (2-tailed) 132 .0m 027
N 100 100 100

**. Correlation is significant at the 0.01 leve! {2-tailed).

*. Correlation is significant at the 0.05 level {2-tailed).
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Correlations
Personality_ Reputation__
3.1) 3.2 Value _(X3.3)
Responsive_{X2.3) Pearson Comelation .609 497 .800
Sig. (2-tailed) 000 000 000
N 100 100 100
Assuranca_(X2.4) Pearson Correlation 835 486 809
Sig. (2-tailed) 000 .000 000
N 100 100 100
Personality_(X3.1) Pearson Correlation 1 .640 57
Sig. (2-tailed) .000 .000
N 100 100 100
Reputation_{X3.2) Pearson Correlation 640 1 595
Sig. {2-tailed) .000 000
N 100 100 100
Value_(X3.3) Pearsan Cotrelation 575 585 1
Sig. (2-tailed) 000 000
N 100 100 100
Corporate identity (X3.4) Pearson Comelation 434 .459 490
Sig. (2-tailed} .00o .0ao .000
N 100 100 100
Repeat_Purchasa_(¥1) Pearson Correlation 518 5N .500
Sig. (2-tailed) .000 .00% 000
N 100 100 100
Retention_{¥2) Pearson Corelation 548 528 469
Sig. (2-tailed) .000 000 000
N 100 100 100
Referalls_(Y3) Pearson Comelation 436 400 210
Sig. (2-tailed) 000 000 036
N 100 100 100

»_Correlation is significant at the 0.01 level (2-tailed).
*_Correlation is significant at the 0.05 level (2-talled).
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Correlations
Corporate Puﬁgg::]Y1
Identity_0x3.4) ]
Responsive_(X2.3) Pearson Correfation 584 833
Sig. (2-tailed) 2000 .000
N 100 100
Assurance (X2 4) Pearson Correlation 577 540
Sig. (2-tailed) .000 000
N 100 10C
Personality_(X3.1) Pearson Correlation 434 618
Sig. (2-tailed) 000 .0ag
N 100 100
Reputation_{X3.2) Pearson Correlation 459 S
Sig. (2-tailed) 000 .000
N 100 100
Value_(X3.3) Pearson Correlation 490 500
Sig. {2-tailed) .000 000
N 100 100
Corporate identity_(X3.4)  Pearson Correlation 1 449
Sig. (2-tailed) 000
N 100 100
Repeat Purchase_(Y1) Pearson Correlation 449 1
Sig. (2-tailed) .000
N 100 100
Retention_{¥2) Pearson Comelation .A45 733
Sig. (2-tailed) -.000 .000
N 100 100
Referalls_(Y3) Pearson Correlation 302 534
Sig. (2-tailed) 002 .000
N 100 100

**. Correlation is significant at the 0.01 level {2-tailed}.
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Correlations
Retention__
(Y2) Referalis_(¥3)
Responsive_(X2.3) Pearson Correlation 559 339
Sig. (2-tailed) 000 001
N 100 100
Assurance_(X2.4) Pearson Correlation 515 22
Sig. (2-tailed) 000 027
N 100 100
Personality_{¥3.1) Pearson Cotrelation .6as 436
Sig. (2-taied) .000 000
N 100 100
Reputation_(XS.Z) Pearsan Correiation 528 400
Sig. {2-tailed) 000 000
N 100 100
value_(X3.3) Pearson Comslation 469 210
Sig. (2-tailed) 000 036
N 100 100
Corporate \dentity_(X3.4) Pearsan Caorretation 445 .302
Sig. (2-teiled) 000 002
N 100 100
Repeat,_Purd‘nass_m) Pearson Cofrelation 733 .534
Sig. (2-tailed) 000 .00
N 100 100
Ratention_(Y2) Pearson Comelation 1 688
Sig. (2-tadled) 000
N 100 100
Referalls_(Y3) Pearson Corelation B89 1
Sig. (2-tailed) 000
N 100 100
« Correlation is significant atthe 0.01 level (2-tatled).
* Correlation is gignificant at the 0.05 leve! (2-tated).
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