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PENGARUH FREKUENSI PAPARAN KONTEN TIKTOK TERHADAP
TINGKAT ENGAGEMENT VIEWERS PADA KONTEN DOUBLE MAIN
EVENT DI AKUN TIKTOK @BYONCOMBAT

ABSTRAK

TikTok menjadi salah satu media sosial yang banyak digunakan untuk
menyebarkan informasi sekaligus membangun interaksi dengan audiens. Salah satu
akun yang memanfaatkan TikTok dalam menyajikan konten olahraga dan hiburan
adalah @byoncombat melalui konten “Double Main Event Pertama Dalam Sejarah
Byon”. Penelitian ini dilakukan untuk mengetahui dan menganalisis pengaruh
frekuensi paparan konten TikTok terhadap tingkat engagement viewers pada konten
tersebut. Penelitian ini menggunakan pendekatan kuantitatif dengan paradigma
positivisme dan metode survei eksplanatori. Uses and Gratifications Theory dan
Computer Mediated Communication (CMC) digunakan sebagai landasan untuk
melihat bagaimana audiens menggunakan media dan memberikan respons terhadap
pesan yang diterima melalui media digital. Pengumpulan data dilakukan dengan
menyebarkan kuesioner kepada 385 responden yang dipilin menggunakan teknik
purposive sampling. Data penelitian diolah menggunakan IBM SPSS Statistics 21
dengan melakukan uji validitas, reliabilitas, regresi linear sederhana, koefisien
determinasi, dan uji t. Berdasarkan hasil penelitian, frekuensi paparan konten
TikTok memiliki pengaruh positif dan signifikan terhadap tingkat engagement
viewers pada konten Double Main Event di akun @byoncombat. Hasil uji t
memperoleh nilai t hitung sebesar 42,607 dengan signifikansi 0,000. Selain itu, nilai
R Square sebesar 0,826 menunjukkan bahwa 82,6% variasi engagement viewers
dapat dijelaskan oleh frekuensi paparan konten TikTok dalam model penelitian,
sedangkan 17,4% lainnya berkaitan dengan faktor di luar penelitian. Hasil tersebut
menunjukkan bahwa frekuensi paparan terhadap konten Double Main Event
berkaitan dengan meningkatnya keterlibatan viewers melalui aktivitas menonton,
like, komentar, dan share. Dengan demikian, frekuensi paparan konten TikTok
terbukti berpengaruh positif dan signifikan terhadap engagement viewers pada akun
@byoncombat.

Kata Kunci: Frekuensi Paparan, Engagement Viewers, TikTok, Double Main
Event, BYON Combat
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THE EFFECT OF TIKTOK CONTENT EXPOSURE FREQUENCY ON
VIEWERS’ ENGAGEMENT LEVEL WITH DOUBLE MAIN EVENT
CONTENT ON THE @BYONCOMBAT TIKTOK ACCOUNT

ABSTRACT

TikTok has become one of the social media platforms widely used to share
information and create interaction with audiences. One account that uses TikTok to
present sports and entertainment content is @byoncombat through its “Double
Main Event Pertama Dalam Sejarah Byon” content. This study was conducted to
determine and analyze the influence of TikTok content exposure frequency on
viewers’ engagement with the content. The research uses a quantitative approach
with a positivist paradigm and an explanatory survey method. Uses and
Gratifications Theory and Computer-Mediated Communication (CMC) Theory
were used as the theoretical foundation to examine how audiences use media and
respond to messages received through digital media. The data were collected by
distributing questionnaires to 385 respondents selected through purposive sampling.
The data were processed using IBM SPSS Statistics 21 through validity testing,
reliability testing, simple linear regression analysis, coefficient of determination
testing, and t-test. The results show that the frequency of exposure to TikTok
content has a positive and significant influence on viewers’ engagement with the
Double Main Event content on the @byoncombat account. The t-test produced a t-
value of 42.607 with a significance level of 0.000. In addition, the R Square value
of 0.826 indicates that 82.6% of the variation in viewers’ engagement can be
explained by the frequency of exposure to TikTok content within the research
model, while the remaining 17.4% is related to factors outside the study. These
findings indicate that exposure to the Double Main Event content is associated with
increased viewers’ engagement through activities such as viewing, liking,
commenting, and sharing. Therefore, the frequency of exposure to TikTok content
has a positive and significant influence on viewers’ engagement on the
@byoncombat account.

Keyewords: Exposure Frequency, Viewer Engagement, TikTok, Double Main
Event, BYON Combat
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