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Strategi Humas Digital Perpustakaan Nasional Republik
Indonesia Dalam Menjangkau Masyarakat Pada Tahun 2025

Vellisia Vanesa
Universitas Mercu Buana

ABSTRAK

Perkembangan teknologi digital telah mengubah pola komunikasi lembaga
pemerintah dalam menyampaikan informasi publik kepada masyarakat.
Perpustakaan Nasional Republik Indonesia (Perpusnas RI) sebagai lembaga
pemerintah nonkementerian memiliki peran strategis dalam membangun
komunikasi publik serta meningkatkan kesadaran masyarakat terhadap layanan,
program, dan literasi informasi. Oleh karena itu, diperlukan strategi Humas Digital
yang terencana dan terintegrasi agar pesan yang disampaikan dapat menjangkau
masyarakat secara luas dan efektif. Penelitian ini bertujuan untuk mengetahui dan
menganalisis strategi Humas Digital Perpustakaan Nasional Republik Indonesia
melalui media digital dalam menjangkau masyarakat pada tahun 2025.

Penelitian ini menggunakan pendekatan kualitatif dengan metode deskriptif.
Teknik pengumpulan data dilakukan melalui wawancara mendalam dengan pihak
humas dan pengelola media sosial Perpusnas RI, observasi terhadap aktivitas
komunikasi digital, serta dokumentasi pendukung. Informan penelitian terdiri dari
Humas Perpusnas RI, staf admin media sosial, dan masyarakat sebagai pengguna
layanan. Analisis data dilakukan dengan mengaitkan temuan penelitian pada konsep
manajemen POAC (Planning, Organizing, Actuating, dan Controlling) serta
manajemen komunikasi digital SOME (Share, Optimize, Manage, Engage).

Adapun hasil penelitian ini menunjukkan bahwa Perpusnas RI telah
memanfaatkan berbagai platform media digital, seperti Instagram, TikTok,
YouTube, dan website resmi, sebagai sarana utama penyampaian informasi publik.
Konten yang disajikan dinilai informatif, mudah dipahami, dan mampu
meningkatkan ketertarikan masyarakat terhadap layanan Perpusnas RI. Namun,
efektivitas Strategi Humas Digital masih menghadapi tantangan dalam hal
perluasan jangkauan audiens dan optimalisasi interaksi di seluruh platform media
sosial.

Kata kunci: Strategi Humas Digital, Perpustakaan Nasional RI, Komunikasi
Publik, Media Digital, POAC.
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Digital Public Relations Strategy of the National Library of the Republic of
Indonesia in Reaching the Public in 2025

Vellisia Vanesa
Mercu Buana University

ABSTRACT

The development of digital technology has significantly transformed the way
government institutions communicate public information to society. The National
Library of the Republic of Indonesia (Perpusnas RI), as a non-ministerial
government institution, plays a strategic role in building public communication and
increasing public awareness of its services, programs, and literacy initiatives.
Therefore, a well-planned and integrated digital public relations strategy is
required to ensure that information reaches the wider community effectively. This
study aims to identify and analyze the Digital Public Relations strategy of the
National Library of the Republic of Indonesia through digital media in reaching the
public in 2025.

This research employs a qualitative approach using a descriptive method.
Data were collected through in-depth interviews with public relations officers and
social media administrators of Perpusnas RI, observation of digital communication
activities, and supporting documentation. The informants included public relations
staff, social media administrators, and members of the public as service users. Data
analysis was conducted by applying the POAC management framework (Planning,
Organizing, Actuating, and Controlling) and the SOME digital communication
management model (Share, Optimize, Manage, Engage).

The findings indicate that Perpusnas RI has utilized various digital
platforms, such as Instagram, TikTok, YouTube, and its official website, to
disseminate public information. The content delivered is considered informative,
easy to understand, and capable of increasing public interest in the services of
Perpusnas RI. However, the effectiveness of the digital public relations strategy still
faces challenges in expanding audience reach and optimizing engagement across
all social media platforms. This study is expected to contribute both theoretically
and practically to the development of digital public relations strategies in
government institutions.

Keywords: Digital Public Relations Strategy, National Library Of Indonesia,
Public Communication, Digital Media, POAC
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