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HUBUNGAN ANTARA SOCIAL IDENTITY DENGAN COLLECTIVE 

SELF-ESTEEM PADA PENGGEMAR K-POP DEWASA AWAL 

 

ANNISA DWI OKTAVIANI 
 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui hubungan antara social identity dengan 

collective self-esteem pada penggemar K-pop dewasa awal. Social identity 

merupakan sejauh mana individu mendefinisikan dirinya sebagai bagian dari suatu 

kelompok sosial, yang tercermin melalui kesadaran sebagai anggota kelompok, 

penilaian terhadap kelompok, serta keterikatan emosional terhadap kelompok. 

Collective self-esteem merupakan evaluasi individu terhadap kelompok sosial 

tempat dirinya menjadi anggota, yang mencakup penilaian terhadap diri sebagai 

anggota, penilaian pribadi terhadap kelompok, persepsi mengenai pandangan orang 

lain terhadap kelompok, serta sejauh mana keanggotaan tersebut menjadi bagian 

penting dari identitas diri individu. Penelitian ini menggunakan pendekatan 

kuantitatif dengan desain korelasional. Sampel terdiri dari 160 penggemar K-pop 

berusia 18-35 tahun yang tergabung dalam kelompok penggemar serta aktif 

menggunakan media sosial. Teknik pengambilan sampel menggunakan metode 

accidental sampling dengan penyebaran kuesioner daring melalui Google Form. 

Instrumen penelitian meliputi Instrumen Social Identity dan Collective Self-Esteem 

Scale (CSES) yang telah diadaptasi sesuai konteks penelitian. Analisis data 

menggunakan korelasi Spearman dan analisis matriks korelasi antar dimensi serta 

analisis tambahan berdasarkan karakteristik demografis. Hasil penelitian 

menunjukkan adanya hubungan positif signifikan antara self-categorisation dengan 

collective self-esteem, group self-esteem dengan collective self-esteem, serta 

commitment to the group dengan collective self-esteem. Analisis matriks 

menunjukkan bahwa dimensi membership esteem dan importance to identity 

memiliki korelasi paling kuat dengan self-categorisation, sedangkan dimensi 

private dan public collective self-esteem tidak signifikan. Semua dimensi collective 

self-esteem berkorelasi positif dengan aspek group self-esteem dan aspek 

commitment to the group. Selain itu, ditemukan pula variasi berdasarkan 

karakteristik demografis seperti usia, jenis kelamin, dan status pekerjaan, sementara 

pada durasi keanggotaan dan jumlah platform media sosial yang digunakan tidak 

menunjukkan perbedaan yang signifikan. Dengan demikian, hasil penelitian ini 

mendukung bahwa social identity berhubungan positif dengan collective self-

esteem pada penggemar K-pop dewasa awal. 

 

Kata Kunci: social identity, collective self-esteem, penggemar K-pop, dewasa 

          awal.  
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THE RELATIONSHIP BETWEEN SOCIAL IDENTITY AND COLLECTIVE 

SELF-ESTEEM AMONG K-POP FANS IN EARLY ADULTHOOD 

 

ANNISA DWI OKTAVIANI 

 

ABSTRACT 
 

This study aims to examine the relationship between social identity and collective 

self-esteem among K-pop fans in early adulthood. Social identity refers to the extent 

to which an individual defines themselves as part of a social group, as reflected 

through their awareness of group membership, their evaluation of the group, and 

their emotional attachment to the group. Collective self-esteem refers to an 

individual’s evaluation of the social group to which they belong, encompassing self-

assessment as a member, personal evaluation of the group, perceptions of others’ 

views of the group, and the extent to which that membership constitutes an 

important part of the individual’s self-identity. This study employed a quantitative 

approach with a correlational design. The sample consisted of 160 K-pop fans aged 

18–35 who were members of fan groups and active on social media. The sampling 

technique employed was accidental sampling, and data were collected using an 

online questionnaire distributed via Google Forms. The research instruments 

included the Social Identity Instrument and the Collective Self-Esteem Scale 

(CSES), both of which were adapted to the context of this study. Data analysis 

employed Spearman’s correlation and a correlation matrix analysis across 

dimensions, and additional analyses based on demographic characteristics. The 

results showed a significant positive relationship between self-categorisation and 

collective self-esteem, group self-esteem and collective self-esteem, and 

commitment to the group and collective self-esteem. The matrix analysis showed 

that the dimensions of membership esteem and importance to identity have the 

strongest correlations with self-categorisation, while the dimensions of private and 

public collective self-esteem were not significant. All dimensions of collective self-

esteem were positively correlated with group self-esteem and commitment to the 

group. Additionally, variations were found based on demographic characteristics 

such as age, gender, and employment status, while membership duration and the 

number of social media platforms used did not show significant differences. Thus, 

the results of this study support the conclusion that social identity is positively 

associated with collective self-esteem among K-pop fans in early adulthood. 

 

Keywords: social identity, collective self-esteem, K-pop fans, early adulthood.  
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