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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh harga sewa, kualitas 

pelayanan, dan iklan terhadap keputusan penggunaan jasa Virtual Office di Infiniti 

Office. Penelitian menggunakan pendekatan kuantitatif dengan metode survei 

melalui penyebaran kuesioner kepada tenant pengguna Virtual Office. Data 

dianalisis menggunakan teknik analisis statistik untuk menguji pengaruh masing-

masing variabel independen terhadap variabel dependen. Hasil penelitian 

menunjukkan bahwa harga sewa, kualitas pelayanan, dan iklan berpengaruh positif 

dan signifikan terhadap keputusan penggunaan jasa Virtual Office. Temuan ini 

menunjukkan bahwa Virtual Office menjadi alternatif yang relevan bagi pelaku 

usaha dalam mendukung efisiensi operasional dan fleksibilitas kerja di era digital. 

 

Kata kunci: Virtual Office, Co-Working Space, Service Office, Harga Sewa, 

Kualitas Pelayanan, Iklan, Keputusan Penggunaan Jasa 

 

 

 

 

 

 

 

 

 

 

 



ix 

 

ABSTRACT 

 

This study aims to analyze the effect of rental prices, service quality, and 

advertising on the decision to use Virtual Office services at Infiniti Office. The study 

uses a quantitative approach with a survey method by distributing questionnaires 

to Virtual Office tenants. The data is analyzed using statistical analysis techniques 

to test the effect of each independent variable on the dependent variable. The results 

show that rental prices, service quality, and advertising have a positive and 

significant effect on the decision to use Virtual Office services. These findings 

indicate that Virtual Office is a relevant alternative for businesses in supporting 

operational efficiency and work flexibility in the digital era. 

 

Keywords: Virtual Office, Co-Working Space, Service Office, Rental Price, Service 

Quality, Advertising, Decision to Use Services 
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