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ABSTRAK 

 

EFEKTIVITAS BRAND TRUST DALAM MENINGKATKAN LOYALITAS 

MEREK SKINTIFIC DI KALANGAN GENERASI Z DI JAKARTA 

JULIETA KAYLA 

 

 

 

 

 

 

Penelitian ini membahas efektivitas brand trust dalam meningkatkan loyalitas 

merek Skintific di kalangan Generasi Z di Jakarta. Tujuan penelitian ini adalah 

untuk mengetahui sejauh mana brand trust berperan dalam mendorong loyalitas 

konsumen terhadap merek Skintific. 

Penelitian ini menggunakan konsep brand trust, loyalitas merek, viabilitas, dan 

intensionalitas. Paradigma penelitian yang digunakan adalah positivisme dengan 

pendekatan kuantitatif metode survey. Data primer diperoleh melalui kuesioner 

kepada 108 responden dengan kriteria berdomisili di Jakarta, berusia 17–28 tahun, 

serta telah menggunakan dan membeli produk skincare Skintific lebih dari satu kali 

dalam dua bulan terakhir. Data sekunder diperoleh melalui buku, jurnal, artikel, dan 

sumber relevan lainnya. 

Hasil penelitian menunjukkan bahwa brand trust Skintific dinilai sangat efektif 

dalam meningkatkan loyalitas merek di kalangan Generasi Z di Jakarta. Dengan 

demikian, kepercayaan konsumen terhadap Skintific, baik melalui dimensi 

viabilitas maupun intensionalitas, memiliki peran penting dalam mendorong 

terbentuknya loyalitas merek. 

 

Kata kunci: Kepercayaan Merek, Loyalitas Merek, Skincare. 
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THE EFFECTIVENESS OF BRAND TRUST IN ENHANCING SKINTIFIC 

BRAND LOYALTY AMONG GENERATION Z IN JAKARTA 

JULIETA KAYLA 

ABSTRACT 

 

This study discusses the effectiveness of brand trust in increasing Skintific brand 

loyalty among Generation Z in Jakarta. The purpose of this study is to determine 

the extent to which brand trust plays a role in encouraging consumer loyalty toward 

the Skintific brand. 

This study uses the concepts of brand trust, brand loyalty, viability, and 

intentionality. The research paradigm used in this study is positivism with a 

quantitative approach using the survey method. Primary data were collected 

through questionnaires distributed to 108 respondents who met the criteria of being 

domiciled in Jakarta, aged 17–28 years old, and having used and purchased 

Skintific skincare products more than once within the last two months. Secondary 

data were obtained from books, journals, articles, and other relevant sources. 

The results of this study show that Skintific’s brand trust is considered highly 

effective in increasing brand loyalty among Generation Z in Jakarta. Therefore, 

consumer trust in Skintific, both through the dimensions of viability and 

intentionality, plays an important role in encouraging the formation of brand 

loyalty. 

 

Keywords: Brand Trust, Brand Loyalty, Skincare. 
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