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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh promosi digital, kualitas
pelayanan, dan ekolabel terhadap keputusan pembelian berkelanjutan di sektor
perhotelan, dengan studi kasus pada Hotel ibis Jakarta Harmoni. Seiring dengan
meningkatnya kesadaran global terhadap isu lingkungan, industri hospitality
dituntut untuk mengintegrasikan prinsip Environmental, Social, and Governance
(ESG) ke dalam strategi pemasarannya. Metode penelitian yang digunakan adalah
kuantitatif dengan pendekatan kausal (explanatory research). Data dikumpulkan
melalui penyebaran kuesioner secara online kepada 130 responden yang
merupakan konsumen hotel dengan kriteria berusia minimal 17 tahun dan
pernah/memiliki rencana menginap di Hotel ibis Jakarta Harmoni. Teknik analisis
data menggunakan SEM-PLS melalui perangkat lunak SmartPLS 4.0. Hasil
penelitian menunjukkan bahwa promosi digital, kualitas pelayanan, dan ekolabel
secara parsial berpengaruh positif dan signifikan terhadap keputusan pembelian
berkelanjutan. Variabel ekolabel memberikan kontribusi pengaruh terbesar (f* =
0,410 / kategori besar), diikuti oleh kualitas pelayanan (f* = 0,277 / kategori
sedang), dan promosi digital (f* = 0,111 / kategori kecil). Temuan ini memberikan
implikasi praktis bagi manajemen hotel dalam merancang strategi pemasaran yang
tidak hanya kompetitif secara digital, tetapi juga mengedepankan transparansi
sertifikasi lingkungan dan keunggulan kualitas layanan.

Kata Kunci: Promosi Digital, Kualitas Pelayanan, Ekolabel, Keputusan Pembelian
Berkelanjutan, SEM-PLS, Perhotelan.
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ABSTRACT

This research aims to analyze the effect of digital promotion, service quality, and
eco-labels on sustainable purchasing decisions in the hotel sector, with a case study
at ibis Jakarta Harmoni Hotel. Along with increasing global awareness of
environmental issues, the hospitality industry is required to integrate
Environmental, Social, and Governance (ESG) principles into its marketing
strategies. The research method used is quantitative with a causal approach
(explanatory research). Data were collected through an online questionnaire
distributed to 130 respondents who were hotel consumers meeting the criteria of
being at least 17 years old and having stayed or planned to stay at ibis Jakarta
Harmoni Hotel. The data analysis technique utilized Structural Equation Modeling
based on Partial Least Squares (SEM-PLS) via SmartPLS 4.0 software. The results
show that digital promotion, service quality, and eco-labels partially have a
positive and significant effect on sustainable purchasing decisions. The eco-label
variable contributed the largest impact (f° = 0.410 / large category), followed by
service quality (f? = 0.277 / medium category), and digital promotion (f* = 0.111/
small category). These findings provide practical implications for hotel
management in designing marketing strategies that are not only digitally
competitive but also prioritize environmental certification transparency and
service quality excellence.

Keywords: Digital Promotion, Service Quality, Eco-label, Sustainable
Purchasing Decision, SEM-PLS, Hospitality.
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