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ABSTRACT

This study aims to analyze the influence of Product Quality, Green Brand Image,
and Environmentally Friendly Attitude on Purchase Decisions of Sari Roti
Products. The research is motivated by the growing consumer awareness of
environmental issues and the importance of sustainability in choosing food
products, especially amid the intense competition in Indonesia’s bakery industry. A
quantitative approach was used, with data collected through a survey of 119
respondents who are active Sari Roti consumers and have environmental
awareness. The sampling technique used was purposive sampling. Data were
collected using a questionnaire distributed through Google Form as the research
instrument and were analyzed using SmartPLS 4.0 software. The results indicate
that Product Quality, Green Brand Image, and Environmentally Friendly Attitude
have a positive and significant effect on the Purchase Decision of Sari Roti Product.

Keywords: Product Quality, Green Brand Image, Environmentally Friendly
Attitude, Purchase Decision.
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk, Citra Merek
Hijau, dan Sikap Ramah Lingkungan terhadap Keputusan Pembelian Produk Sari
Roti. Latar belakang penelitian ini didasari oleh meningkatnya kesadaran konsumen
terhadap isu lingkungan dan pentingnya keberlanjutan dalam memilih produk
pangan, khususnya di tengah persaingan ketat industri roti di Indonesia. Penelitian
ini menggunakan pendekatan kuantitatif asosiatif dengan metode survei melalui
kuesioner terhadap 119 responden yang merupakan konsumen aktif Sari Roti dan
memiliki kepedulian terhadap lingkungan. Data dianalisis menggunakan bantuan
software SmartPLS 4.0. Dengan teknik yang digunakan adalah Purposive
Sampling. Pengumpulan data menggunakan kuesioner melalui Google Form
sebagai instrumen penelitian. Hasil penelitian menunjukkan bahwa Kualitas
Produk, Citra Merek Hijau, dan Sikap Ramah Lingkungan berpengaruh positif dan
signifikan terhadap Keputusan Pembelian produk Sari Roti.

Kata kunci: Kualitas Produk, Citra Merek Hijau, Sikap Ramah Lingkungan,
Keputusan Pembelian.
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