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PEMAKNAAN GEN Z MENGENAI OBROLAN MOTIVASI PADA 

KONTEN VIDEO CHANNEL YOUTUBE @SUARA BERKELAS 

EPISODE 34 DENGAN JUDUL “MAU DISIPLIN DI 2025, TAPI MALAS?” 

 

NATHANIEL BAGAS PRATAMA 

ABSTRAK 
Penelitian ini bertujuan untuk mengetahui dan memahami pemaknaan 

Generasi Z terhadap obrolan motivasi dalam konten video YouTube @Suara 
Berkelas Episode 34 berjudul “Mau Disiplin di 2025, Tapi Malas?”. Konten 
tersebut membahas kedisiplinan, kebiasaan, konsistensi, rasa malas, serta upaya 
pengembangan diri yang dekat dengan kehidupan Generasi Z di tengah 
perkembangan media digital. Penelitian ini menggunakan paradigma 
konstruktivisme dengan pendekatan kualitatif dan metode analisis resepsi. Teori 
encoding-decoding Stuart Hall digunakan untuk memahami bagaimana khalayak 
menerima, menafsirkan, menegosiasikan, maupun menolak pesan media 
berdasarkan pengalaman, pengetahuan, nilai, kebutuhan, dan realitas kehidupan 
masing-masing. Data penelitian diperoleh melalui wawancara mendalam terhadap 
delapan informan Generasi Z yang memenuhi kriteria penelitian, serta studi 
literatur dan dokumentasi konten sebagai data pendukung. Data dianalisis melalui 
tahapan pengumpulan data, reduksi data, penyajian data, serta penarikan 
kesimpulan dan verifikasi. Sebelum menentukan posisi resepsi informan, 
penelitian terlebih dahulu mengidentifikasi makna dominan atau preferred 
meaning yang ditawarkan dalam Episode 34, yaitu bahwa disiplin tidak hanya 
bergantung pada motivasi sesaat, tetapi dibangun melalui kebiasaan, sistem, 
konsistensi, kemauan untuk memulai, dan tindakan secara bertahap. Hasil 
penelitian menunjukkan bahwa pemaknaan informan terhadap pesan tersebut 
beragam. Lima informan berada pada posisi hegemonik dominan karena 
menerima makna utama mengenai pentingnya disiplin dan konsistensi. Satu 
informan berada pada posisi negosiasi karena menerima pentingnya disiplin, 
tetapi menyesuaikannya dengan kebutuhan istirahat, self-care, pekerjaan, dan 
ritme kehidupan pribadi. Dua informan berada pada posisi oposisi karena 
memahami pesan yang disampaikan, tetapi menolak makna dominan yang 
dianggap terlalu normatif dan kurang mempertimbangkan perbedaan kondisi 
kehidupan, khususnya pengalaman kerja shift dan kebutuhan rekreasi. Temuan 
tersebut menunjukkan bahwa Generasi Z merupakan khalayak aktif yang tidak 
menerima pesan media secara pasif. Proses decoding dipengaruhi oleh 
pengalaman pribadi, latar belakang pendidikan dan pekerjaan, kebiasaan, 
kebutuhan, serta kondisi sosial masing-masing informan. Dengan demikian, pesan 
motivasi yang sama dapat menghasilkan penerimaan, penyesuaian, maupun 
penolakan karena makna media dikonstruksi secara subjektif dan kontekstual oleh 
khalayak. 
Kata kunci: Pemaknaan Generasi Z,, obrolan motivasi, YouTube, analisis resepsi 
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THE INTERPRETATION OF GENERATION Z TOWARD 

MOTIVATIONAL DISCUSSIONS IN THE YOUTUBE CHANNEL 

@SUARA BERKELAS EPISODE 34 ENTITLED “MAU DISIPLIN DI 

2025, TAPI MALAS?” 

 

NATHANIEL BAGAS PRATAMA 

ABSTRACT 

This study aims to examine and understand Generation Z’s interpretation of motivational 
discussions in the YouTube video content of @Suara Berkelas Episode 34 entitled “Mau 
Disiplin di 2025, Tapi Malas?”. The content discusses discipline, habits, consistency, 
laziness, and self-development in ways that are closely related to Generation Z’s 
everyday lives in the digital media environment. This study employs a constructivist 
paradigm, a qualitative approach, and reception analysis. Stuart Hall’s encoding-
decoding theory is used to examine how audiences receive, interpret, negotiate, and 
reject media messages according to their experiences, knowledge, values, needs, and 
lived realities. Data were obtained through in-depth interviews with eight Generation Z 
informants who met the research criteria, supported by relevant literature and 
documentation of the selected content. Data were analyzed through data collection, data 
reduction, data presentation, and conclusion drawing and verification. Before classifying 
the informants into reception positions, the study first identifies the dominant meaning or 
preferred meaning offered by Episode 34: discipline is not dependent only on temporary 
motivation, but can be developed through habits, systems, consistency, willingness to 
start, and gradual action. The findings show that the informants interpreted this message 
differently. Five informants occupied the dominant-hegemonic position because they 
accepted the main meaning concerning the importance of discipline and consistency. One 
informant occupied the negotiated position by accepting the importance of discipline 
while adapting it to personal needs for rest, self-care, work, and individual life rhythms. 
Two informants occupied the oppositional position because they understood the message 
but rejected its dominant meaning, considering it too normative and insufficiently 
attentive to differences in lived circumstances, particularly shift-work experiences and the 
need for recreation. These findings demonstrate that Generation Z functions as an active 
audience rather than a passive recipient of media messages. The decoding process is 
influenced by personal experiences, educational and occupational backgrounds, habits, 
needs, and social conditions. Therefore, the same motivational message may generate 
acceptance, negotiation, or opposition because media meaning is constructed subjectively 
and contextually by audiences. 
Keywords: Generation Z interpretation, motivational discussion, YouTube, 
reception analysis. 
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