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STRATEGI PUBLIC RELATIONS DALAM MEMBANGUN BRAND
AWARENESS PT MATRIK CIPTA ELEKTINDO

MITA AYU GUSNIA

ABSTRAK

Perkembangan industri jasa service dan maintenance di Indonesia yang semakin
kompetitif menuntut perusahaan untuk memiliki strategi komunikasi yang mampu
membangun kepercayaan sekaligus meningkatkan brand awareness. PT Matrik Cipta
Elektindo sebagai perusahaan penyedia jasa perawatan mesin industri memanfaatkan peran
Public Relations dalam menjalin hubungan dengan pelanggan, membangun reputasi
perusahaan, serta memperkuat citra merek di tengah persaingan industri. Penelitian ini
bertujuan untuk menganalisis strategi Public Relations yang diterapkan PT Matrik Cipta
Elektindo dalam membangun brand awareness perusahaan.

Kajian teori menggunakan konsep Strategi Public Relations dengan model RACE
(Research, Action, Communication, Evaluation) yang dikemukakan oleh John E. Marston
serta konsep Brand Awareness menurut Aaker. Penelitian ini menggunakan paradigma
konstruktivisme dengan pendekatan kualitatif metode Deskriptis. Data diperoleh melalui
wawancara mendalam, observasi, dan dokumentasi terhadap key informan serta informan
pendukung yang dipilih secara purposive. Analisis data dilakukan secara deskriptif melalui
reduksi data, penyajian data, dan penarikan kesimpulan dengan uji keabsahan
menggunakan triangulasi sumber.

Hasil penelitian menunjukkan bahwa strategi Public Relations PT Matrik Cipta
Elektindo telah diterapkan melalui tahapan Research, Action, Communication, dan
Evaluation secara terintegrasi. Strategi tersebut dilakukan dengan membangun hubungan
baik dengan pelanggan, mengedepankan kualitas pelayanan, memanfaatkan media digital
sebagai sarana komunikasi, serta melakukan evaluasi terhadap efektivitas program
komunikasi.  Penerapan strategi tersebut berkontribusi dalam meningkatkan brand
awareness, memperkuat reputasi perusahaan, membangun kepercayaan pelanggan, serta
mempertahankan hubungan jangka panjang dengan berbagai pemangku kepentingan.

Kata kunci: Strategi Public Relations, Brand Awareness, RACE, Komunikasi
Perusahaan, PT Matrik Cipta Elektindo.
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PUBLIC RELATIONS STRATEGY IN BUILDING BRAND AWARENESS AT PT
MATRIK CIPTA ELEKTINDO
MITA AYU GUSNIA

ABSTRACT

PT Matrik Cipta Elektindo, a company specializing in industrial machinery service
and maintenance, operates in a business-to-business (B2B) environment where customer
trust, service quality, and long-term relationships are important in maintaining business
continuity. In facing competition in the industrial service sector, the company needs to
develop effective Public Relations (PR) strategies to introduce its identity, communicate its
capabilities, and maintain relationships with stakeholders. This study aims to analyze the
Public Relations strategies implemented by PT Matrik Cipta Elektindo in building the
company’s brand awareness.

This study uses the RACE (Research, Action, Communication, and Evaluation)
model of Public Relations developed by John E. Marston and Aaker’s concept of brand
awareness as its theoretical framework. The research applies a constructivist paradigm
and a qualitative approach using a descriptive case study method. Data were collected
through in-depth interviews, observation, and documentation involving informants selected
through purposive sampling. Data analysis was conducted through data reduction, data
presentation, and conclusion drawing, while source triangulation was used to strengthen
the validity of the findings.

The findings show that PT Matrik Cipta Elektindo implements its Public Relations
strategy through the four stages of RACE. At the research stage, the company identifies
customer needs, customer complaints, competitor conditions, and factors affecting
customer trust. At the action stage, the company develops strategic actions such as
strengthening corporate  identity, preparing a company profile, -improving service
standards, and utilizing digital media. At the communication stage, the company maintains
direct communication with customers through meetings, telephone calls, and WhatsApp,
while Instagram is used to present company activities and service documentation.

Keywords: Public Relations Strategy, Brand Awareness, RACE Model, Corporate
Communication, PT Matrik Cipta Elektindo.
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