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​PENGARUH GREEN AWARENESS, SOCIAL MEDIA,​
​DAN BRAND IMAGE TERHADAP KEPUTUSAN PEMBELIAN​

​MINUMAN TEH SUSU​​CHATIME DI KOTA JAKARTA​

​ANANDA TASYKIA AZAHRA PUTRI SANUSI​

​ABSTRAK​

​Penelitian​ ​ini​ ​bertujuan​ ​untuk​ ​menganalisis​ ​pengaruh​ ​Green​ ​Awareness​​,​
​Social​ ​Media​​,​ ​dan​ ​Brand​ ​Image​ ​terhadap​ ​keputusan​ ​pembelian​ ​minuman​ ​teh​ ​susu​
​Chatime​​di​​wilayah​​Kota​​Jakarta.​​Penelitian​​ini​​menggunakan​​pendekatan​​kuantitatif​
​yang​ ​menggunakan​ ​desain​ ​kausal​ ​dan​ ​teknik​ ​sampling​ ​purposive.​ ​Penelitian​ ​ini​
​melibatkan​ ​177​ ​responden​ ​yang​ ​pernah​ ​membeli​ ​minuman​ ​teh​ ​susu​ ​di​ ​wilayah​
​Jakarta.​ ​Structural​ ​Equation​ ​Modeling​ ​Partial​ ​Least​ ​Squares​ ​(SEM-PLS)​ ​dengan​
​bantuan​ ​SmartPLS​ ​4​ ​digunakan​ ​untuk​ ​melakukan​ ​analisis​ ​data.​ ​Hasil​ ​penelitian​
​menunjukkan​ ​bahwa​ ​green​ ​awareness​​,​ ​social​ ​media​​,​ ​dan​ ​brand​ ​image​ ​berdampak​
​positif​ ​dan​ ​signifikan​ ​terhadap​ ​keputusan​ ​konsumen​ ​untuk​ ​membeli​ ​minuman​ ​teh​
​susu.​ ​Variabel​ ​citra​ ​merek​ ​merupakan​ ​yang​​paling​​berpengaruh​​terhadap​​keputusan​
​konsumen.​​Diharapkan​​penelitian​​ini​​akan​​membantu​​perusahaan​​minuman​​teh​​susu​
​membuat​ ​keputusan​ ​pembelian​ ​yang​ ​lebih​ ​baik​ ​dengan​ ​mendorong​ ​kesadaran​
​lingkungan, optimalisasi media sosial, dan penguatan citra merek.​

​Kata​ ​Kunci:​​Green​​Awareness,​​Social​​Media,​​Brand​​Image​​,​​Keputusan​​Pembelian,​
​Minuman Teh Susu,​​SEM-PLS​
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​THE INFLUENCE OF GREEN AWARENESS, SOCIAL MEDIA, AND​
​BRAND IMAGE ON PURCHASE DECISION OF CHATIME MILK TEA​

​CONSUMERS IN JAKARTA​

​ANANDA TASYKIA AZAHRA PUTRI SANUSI​

​ABSTRACT​

​This​ ​study​ ​aims​ ​to​ ​analyze​ ​the​ ​influence​ ​of​ ​Green​ ​Awareness,​ ​Social​
​Media,​ ​and​ ​Brand​ ​Image​ ​on​ ​the​ ​purchase​ ​decisions​ ​of​ ​milk​ ​tea​ ​Chatime​
​consumers​​in​​Jakarta.​​This​​study​​employed​​a​​quantitative​​approach​​with​​a​​causal​
​research​ ​design​ ​and​ ​a​ ​purposive​​sampling​​technique.​​A​​total​​of​​177​​respondents​
​who​ ​had​ ​purchased​ ​milk​ ​tea​​products​​in​​Jakarta​​participated​​in​​this​​study.​​Data​
​were​ ​analyzed​ ​using​ ​Structural​ ​Equation​ ​Modeling–Partial​ ​Least​ ​Squares​
​(SEM-PLS)​ ​with​ ​the​ ​assistance​ ​of​ ​SmartPLS​ ​4.​ ​The​ ​results​ ​indicate​ ​that​ ​Green​
​Awareness,​ ​Social​ ​Media,​ ​and​ ​Brand​ ​Image​ ​have​ ​a​ ​positive​ ​and​ ​significant​
​influence​ ​on​ ​purchase​ ​decisions.​ ​Among​ ​the​ ​three​ ​independent​​variables,​​Brand​
​Image​​has​​the​​strongest​​influence​​on​​purchase​​decisions.​​This​​study​​is​​expected​​to​
​serve​ ​as​ ​a​ ​reference​ ​for​ ​milk​ ​tea​ ​businesses​ ​in​ ​developing​ ​effective​ ​marketing​
​strategies​ ​by​ ​enhancing​ ​environmental​ ​awareness,​ ​optimizing​ ​social​ ​media​
​utilization,​ ​and​ ​strengthening​ ​brand​ ​image​ ​to​ ​encourage​ ​consumers'​ ​purchase​
​decisions.​

​Keywords:​ ​Green​ ​Awareness,​​Social​​Media,​​Brand​​Image,​​Purchasing​​Decisions,​
​milk tea Drinks, SEM-PLS​
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