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HUBUNGAN ANTARA CELEBRITY WORSHIP DENGAN IDENTIFIKASI 

SOSIAL PADA KOMUNITAS PENGGEMAR SELEBRITI DEWASA AWAL 

 

JELITA INTANA SALSABILA 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui hubungan antara celebrity worship dengan 
identifikasi sosial pada komunitas penggemar selebriti dewasa awal. Celebrity worship 
merupakan bentuk keterlibatan parasosial individu terhadap selebriti yang dikagumi, yang 
dapat berkembang dari keterlibatan bersifat hiburan dan sosial hingga keterikatan personal 
yang lebih intens. Konstruk celebrity worship didasarkan pada Absorption-Addiction 
Model dan diukur melalui Celebrity Attitude Scale yang terdiri atas tiga dimensi, yaitu 
Entertainment-Social, Intense-Personal, dan Borderline-Pathological. Sementara itu, 
identifikasi sosial didasarkan pada Social Identity Theory dan mencakup tiga dimensi, yaitu 
Categorization, Sense of Belonging, dan Positive Attitude. Penelitian ini menggunakan 
pendekatan kuantitatif dengan desain korelasional. Responden penelitian berjumlah 195 
orang yang terdiri dari laki-laki dan perempuan berusia 18–25 tahun, berdomisili di 
Jabodetabek, mengikuti perkembangan selebriti yang dikagumi, serta tergabung dalam 
komunitas penggemar selebriti. Pengambilan sampel dilakukan menggunakan teknik non-
probability sampling dengan metode accidental sampling. Data dikumpulkan melalui 
kuesioner menggunakan Social Identity Scale sebanyak 18 item dan Celebrity Attitude 
Scale sebanyak 22 item. Analisis data dilakukan menggunakan uji korelasi Spearman. Hasil 
penelitian menunjukkan adanya hubungan positif dan signifikan antara celebrity worship 
dengan identifikasi sosial dengan koefisien korelasi sebesar r = 0,717 dan nilai signifikansi 
p = 0,000 (p < 0,01). Hasil analisis korelasi antar dimensi menunjukkan bahwa seluruh 
dimensi celebrity worship memiliki hubungan positif dan signifikan dengan seluruh 
dimensi identifikasi sosial, dengan hubungan paling kuat terdapat antara Intense-Personal 
dan Sense of Belonging sebesar r = 0,665. Dengan demikian, semakin tinggi keterlibatan 
individu terhadap selebriti yang dikagumi, semakin kuat pula kecenderungan individu 
untuk mengidentifikasi diri, memiliki rasa keterikatan, dan memberikan evaluasi positif 
terhadap komunitas penggemarnya.  
 
 
Kata Kunci: Celebrity Worship, Dewasa Awal, Identifikasi Sosial, Komunitas Penggemar 
 
 
 
 

 

  

http://lib.mercubuana.ac.id 
Menteng



 
 

x 
 

THE RELATIONSHIP BETWEEN CELEBRITY WORSHIP AND SOCIAL 

IDENTIFICATION AMONG YOUNG ADULT CELEBRITY FAN COMMUNITIES 

 

JELITA INTANA SALSABILA 

 

ABSTRACT 

 

This study aimed to examine the relationship between celebrity worship and social 
identification among young adult celebrity fan communities. Celebrity worship refers to a 
form of parasocial involvement in which individuals develop an attachment to admired 
celebrities, ranging from entertainment and social involvement to more intense personal 
attachment. The construct of celebrity worship is based on the Absorption-Addiction Model 
and is measured using the Celebrity Attitude Scale, which consists of three dimensions: 
Entertainment-Social, Intense-Personal, and Borderline-Pathological. Meanwhile, social 
identification is based on Social Identity Theory and consists of three dimensions: 
Categorization, Sense of Belonging, and Positive Attitude. This study employed a 
quantitative approach with a correlational research design. The participants were 195 
male and female emerging adults aged 18–25 years, residing in the Greater Jakarta area, 
following the activities of their admired celebrities, and belonging to celebrity fan 
communities. Participants were selected using a non-probability sampling technique with 
the accidental sampling method. Data were collected through questionnaires using the 18-
item Social Identity Scale and the 22-item Celebrity Attitude Scale. Data were analyzed 
using Spearman’s rank-order correlation. The results showed a positive and significant 
relationship between celebrity worship and social identification, with a correlation 
coefficient of r = 0.717 and a significance value of p = 0.000 (p < 0.01). The analysis of 
correlations between dimensions showed that all dimensions of celebrity worship had 
positive and significant relationships with all dimensions of social identification, with the 
strongest relationship found between Intense-Personal and Sense of Belonging (r = 0.665). 
These findings indicate that higher levels of involvement with an admired celebrity are 
associated with stronger tendencies to identify with, feel connected to, and hold positive 
evaluations of the fan community. 
 
 
Keywords: Celebrity Worship, Young Adult, Social Identification, Fan Community 
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