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PENGARUH BRAND IMAGE, KUALITAS PRODUK, 

ELECTRONIC WORD OF MOUTH (EWOM),  DAN GREEN 

PACKAGING TERHADAP KEPUTUSAN PEMBELIAN FORE 

COFFEE DI WILAYAH JAKARTA SELATAN 

 

 
Ayu Puspitasari 

 
 

ABSTRAK 

Penelitian ini bertujuan untuk membahas pengaruh brand image, kualitas produk, 

electronic word of mouth (eWOM), dan green packaging terhadap keputusan 

pembelian produk Fore Coffee di wilayah Jakarta Selatan. Objek pada penelitian 

ini yaitu konsumen Fore Coffee di wilayah Jakarta Selatan. Penelitian ini bersifat 

kuantitatif dengan metode pengumpulan data melalui penyebaran kuesioner secara 

online menggunakan Google Form dan teknik pengambilan sampel yang digunakan 

yaitu purposive sampling. Sampel pada penelitian ini berjumlah 210 responden 

yang merupakan konsumen Fore Coffee di wilayah Jakarta Selatan. Penelitian ini 

menggunakan program pengolah data berupa software Partial Least Square (Smart-

PLS) versi 4.0. Hasil penelitian ini menunjukkan bahwa brand image, electronic 

word of mouth (eWOM), dan green packaging berpengaruh positif dan signifikan 

terhadap keputusan pembelian, sedangkan kualitas produk memiliki pengaruh 

positif namun tidak signifikan terhadap keputusan pembelian Fore Coffee di 

wilayah Jakarta Selatan. 

 

Kata Kunci: Brand Image, Kualitas Produk, Electronic Word of Mouth (eWOM), 

Green Packaging, Keputusan Pembelian 
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COFFEE DI WILAYAH JAKARTA SELATAN 

 

 
Ayu Puspitasari 

 

ABSTRACT 

 

This study aimsto discuss the influence of brand image, product quality, electronic 

word of mouth(eWOM), and green packaging on the decision to purchase Fore 

Coffee products in the South Jakarta area. The object of this study is Fore Coffee 

consumersin the South Jakarta area. This study is quantitative in nature with data 

collection methods through the distribution of online questionnaires using Google 

Form and a purposive sampling technique. The sample in this study consisted of 

210 respondents who were Fore Coffee consumers in the South Jakarta area. This 

study used data processing software in the form of Partial Least Square (Smart-

PLS) version 4.0. The results of this study indicate that brand image, electronic 

word of mouth (eWOM), and green packaging have a positive and significant effect 

on purchasing decisions, while product quality has a positive but insignificant effect 

on purchasing decisions for Fore Coffee in the South Jakarta area. 

 

Keywords: Brand Image, Product Quality, Electronic Word of Mouth (eWOM), 

Green Packaging, Purchase Decision 
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