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ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh Face
Consciousness, Fashion Involvement, dan Ethical Judgment terhadap Purchase
Intention Counterfeit Product. Objek penelitian ini adalah masyarakat yang
mengetahui dan memiliki ketertarikan terhadap produk fashion tiruan (counterfeit
product). Penelitian menggunakan pendekatan kuantitatif dengan teknik
pengambilan sampel non-probability sampling melalui metode purposive sampling.
Jumlah sampel yang digunakan dalam penelitian ini sebanyak 203 responden.
Pengumpulan data dilakukan melalui penyebaran kuesioner secara daring
menggunakan Google Form sebagai instrumen penelitian. Metode analisis data
yang digunakan adalah Structural Equation Modeling (SEM) berbasis Partial Least
Square (PLS) dengan bantuan perangkat lunak SmartPLS 4.0. Hasil penelitian
menunjukkan bahwa Face Consciousness berpengaruh positif dan signifikan
terhadap Purchase Intention Counterfeit Product. Fashion Involvement juga
berpengaruh positif dan signifikan terhadap Purchase Intention Counterfeit
Product. Sementara itu, Ethical Judgment tidak berpengaruh signifikan terhadap

Purchase Intention Counterfeit Product.

Kata Kunci: Face Consciousness, Fashion Involvement, Ethical Judgment,

Purchase Intention, Counterfeit Product.
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ABSTRACT

his study aims to examine and analyze the influence of Face Consciousness,
Fashion Involvement, and Ethical Judgment on Purchase Intention of Counterfeit
Products. The object of this study is individuals who are aware of and interested in
counterfeit fashion products. This research employs a quantitative approach using
a non-probability sampling method with a purposive sampling technique. The
sample used in this study consisted of 203 respondents. Data were collected through
an online survey using a questionnaire distributed via Google Forms as the
research instrument. The data were analyzed using the Structural Equation
Modeling (SEM) method based on Partial Least Squares (PLS) with the assistance
of SmartPLS 4.0 software. The results indicate that Face Consciousness has a
positive and significant effect on Purchase Intention of Counterfeit Products.
Fashion Involvement also has a positive and significant effect on Purchase
Intention of Counterfeit Products. Meanwhile, Ethical Judgment has no significant

effect on Purchase Intention of Counterfeit Products.

Keywords: Face Consciousness, Fashion Involvement, Ethical Judgment, Purchase

Intention, Counterfeit Products.
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