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ABSTAK 

Judul Tesis  : Analisis Resepsi Pemilih Generasi Z di Jakarta 

Selatan Pada Konten “Prabowo Gemoy” Masa 

Kampanye dan Konten Kepemimpinan Presiden 

Prabowo Subianto 

Nama Penulis  : Jean Christy Br Sinulingga 

Penelitian ini menganalisis resepsi pemilih Generasi Z di Jakarta Selatan terhadap 

konten “Prabowo Gemoy” pada masa Pemilihan Presiden 2024 serta terhadap 

kepemimpinan Presiden Prabowo Subianto setelah resmi menjabat. Penelitian ini 

dilatarbelakangi oleh kemunculan konten “Prabowo Gemoy” sebagai bentuk 

komunikasi politik di media sosial yang membangun citra Prabowo Subianto sebagai 

sosok yang lebih santai, dekat dan mudah diterima oleh Generasi Z, serta permyataan 

mengenai sejauh mana citra tersebut konsisten dengan pemaknaan Generasi Z terhadap 

kepemimpinannya setelah menjabat menjadi Presiden Indonesia.Penelitian bertujuan 

untuk mendeskripsikan resepsi Generasi Z terhadap konten “Prabowo Gemoy”, 

mengidentifikasi resepsi terhadap konten kepemimpinan Presiden Prabowo Subianto, 

serta menganalisis perbedaan, konsistensi, dan perubahan posisi resepsi Generasi Z 

antara kedua konten tersebut. Penelitian ini menggunakan paradigma interpretif dengan 

pendekatan kualitatif dan metode analisis resepsi Stuart Hall melalui model 

Encodng/Decoding. Subjek penelitian ini terdiri dari atas 15 pemilih Generasi Z di 

Jakarta Selatan yang dipilih menggunakan teknik purposive sampling. Data diperoleh 

melalui wawancara mendalam. Hasil penelitian menunjukkan bahwa resepsi terhadap 

kedua konten berbeda: pada konten “Prabowo Gemoy”, 3 informan berada pada posisi 

dominant-hegemonic, 2 informan pada posisi negotiated, dan 10 informan pada posisi 

oppositional. Pada konten kepemimpinan, 1 informan berada pada posisi dominant-

hegemonic, 2 informan pada posisi negotiated, dan 12 informan pada oppositional. 

Perbandingan posisi resepsi indivodu pada kedua konten menunjukkan 11 informan 

(73%) konsisten, sementara 4 informan (275) mengalami perubahan posisi. Tiga 

diantaranya bergeser kea rah lebih kritis dan sat uke ara lebih terbuka. Hasil penelitian 

menegaskan bahwa konten “Prabowo Gemoy” dan kepemimpinan Presiden Prabowo 

Subianto merupakan dua konten dengan onteks berbeda yang dimaknai secara berbeda 

pula oleh Generasi Z, meskipun keduanya dimaknai oleh individu informan yang sama. 

 

Kata kunci: Analisis Resepsi, Generasi Z, Prabowo Subianto, Prabowo Gemoy, 

Kepemimpinan Politik, Encoding/Decoding. 
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ABSTRACT 

Thesis Title  : An Analysis of Generation Z Voter’s Reception in South Jakarta 

of the “Prabowo Gemoy” Campaign Content and Content on 

President Prabowo Subianto’s Leadership 

Author Name : Jean Christy Br Sinulingga 

This study analyses how Generation Z voters in South Jakarta responded to the “Prabowo 

Gemoy” content during the 2024 Presidential Election, as well as to President Prabowo 

Subianto’s leadership after he officially took office. This study was motivated by the 

emergence of “Prabowo Gemoy” content as a form of political communication on social 

media that built an image of Prabowo Subianto as a more relaxed, approachable, and 

relatable figure to Generation Z, as well as to examine the extent tow which this image with 

Generation Z’s perception of his leadership after he assumed the presidency of Indonesia. 

The study aims to describe Generation Z’s reception of the “Prabowo Gemoy” content, 

identy their reception of content regarding President Prabowo Subianto’s leadership, and 

analyze the differences, consistency, and shifts in Generation Z’s reception between these 

two types of content. This study employs and interpretive paradigm with a qualitative 

approach and uses Stuart Hall’s reception analysis method through the 

Encoding/Decoding model. The research subjects consisted of 15 Generation Z voters in 

South Jakarta, selected using purposive sampling. Data were collected through in-depth 

interviews. The results indicate that the reception of the two types of content differed: 

regarding the “Prabowo Gemoy” content, 3 informants adopted a dominant-hegemonic 

stance, 2 informants a negotiated atance, and 10 informants an oppositional stance. 

Regarding the leadership content, 1 informant adopted. 

Keywords: Reception Analysis, Generation Z, Prabowo Subianto, Prabowo Gemoy, 

Political Leadershipp, Encoding/Decoding. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://lib.mercubuana.ac.id



 

x 
 

DAFTAR ISI 

HALAMAN SAMPUL .............................................................................................. 0 

HALAMAN JUDUL .................................................................................................. i 

PERNYATAAN KARYA SENDIRI ........................................................................ ii 

SURAT KETERANGAN HASIL UJI TURNITIN ................................................ ii 

PENGESAHAN TESIS ............................................................................................ iv 

KATA PENGANTAR ............................................................................................... v 

PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR DI 

REPOSITORI UMB ............................................................................................... vii 

ABSTRAK ............................................................................................................... vii 

ABSTRACK ............................................................................................................... ix 

DAFTAR ISI .............................................................................................................. x 

DAFTAR TABEL .................................................................................................... xii 

DAFTAR GAMBAR ............................................................................................... xii 

BAB 1 PENDAHULUAN.......................................................................................... 1 

1.1 Latar Belakang Penelitian ..................................................................................... 1 

1.2 Fokus Penelitian ................................................................................................... 7 

1.3 Tujuan Penelitian .................................................................................................. 7 

1.4 Manfaat Penelitian ................................................................................................ 8 

1.4.1 Manfaat Teoritis........................................................................................... 8 

1.4.2 Manfaat Akademis ....................................................................................... 9 

BAB II TINJAUAN PUSTAKA ............................................................................. 10 

2.1  Penelitian Terdahulu .......................................................................................... 10 

2.2  Kajian Teori ....................................................................................................... 35 

2.2.1 Komunikasi Politik .................................................................................... 36 

2.2.2 Pencitraan Politik ....................................................................................... 39 

2.2.3 Teori Encoding-Decoding (Stuart Hall) .................................................... 41 

2.2.4 Kampanye .................................................................................................. 45 

2.25 Teori Kepemimpinan .................................................................................. 49 

2.3 Kerangka Pemikiran ............................................................................................. 56 

BAB II METODOLOGI PENELITIAN ............................................................... 59 

3.1 Paradigma Penelitian ........................................................................................... 59 

3.2 Metode Penelitian ................................................................................................ 60 

3.2 Subjek Penelitian ................................................................................................. 63 

3.4 Teknik Pengumpulan Data .................................................................................. 65 

3.4.1 Data Primer ............................................................................................... 65 

3.4.2 Data Sekunder .......................................................................................... 56 

3.5 Teknik Analisis Data ........................................................................................... 67 

3.6 Teknik Keabsahan Data ...................................................................................... 68 

 

BAB IV HASIL PENELITAN DAN PEMBAHASAN ........................................ 69 

4.1 Gambaran Umbum Objek Penelitian .................................................................. 69 

https://lib.mercubuana.ac.id



 

xi 
 

4.1.1 Profil Presiden Prabowo Subianto ............................................................ 69 

4.1.2 Visi dan Misi Prabowo Subianto 2024 ..................................................... 71 

4.1.3 Fenomena Konten “ Prabowo Gemoy” .................................................... 72 

4.1.4 Fenomena Konten Kepemimpinan Presiden Prabowo Subianto .............. 77 

4.1.5 Gambaran Umum Kota Administrasi Kota Jakarta Selatan ..................... 80 

4.2 Hasil Penelitian ................................................................................................... 81 

       4.2.1 Reseps Generasi Z di Jakarta Selatan terhadap Konten Kampanye “Prabowo 

Gemoy” pada Masa Kampamye ................................................................................ 83 

      4.2.3 Resepsi Generasi Z di Jakarta Selatan terhadap Kepemimpinan Presiden 

Prabowo Subianto  .................................................................................................. 106 

     4.2.3 Perubahan dan Konsistensi Posisi Resepsi Generasi Z antara Konten 

“Prabowo Gemoy” dan Kepemimpinan Presiden Prabowo Subianto ..................... 122 

4.3 Pembahasan ....................................................................................................... 125 

    4.3.1 Teori Komunikasi Politik dalam Pemaknaan Generasi Z terhadap Konten 

“Prabowo Gemoy” dan Kepemimpinan Presiden Prabowo Subianto ..................... 125 

    4.3.2 Pencitraan Politik dalam Pemebntukan Representasi “Prabowo Gemoy” . 127 

    4.3.3 Encoding/Decoding Stuart hall dalam Resepsi Generasi Z ........................ 129 

BAB V KESIMPULAN DAN SARAN ................................................................ 131 

5.1 Kesimpulan ....................................................................................................... 131 

5.2 Saran .................................................................................................................. 132 

     5.2.1 Saran Praktis .............................................................................................. 132 

     5.2.2 Saran Akademis......................................................................................... 133 

DAFTAR PUSTAKA ............................................................................................ 134 

LAMPIRAN ........................................................................................................... 140 

  

https://lib.mercubuana.ac.id



 

xii 
 

DAFTAR TABEL 

Tabel 1 Penelitian Terdahulu ............................................................................................ 22 

Tabel 2 Profil Informan Penelitian Resepsi Pemilih Generasi Z terhadap Konten “Prabowo 

Gemoy” ........................................................................................................................... 104 

Tabel 3 Profil Informan Resepsi Generasi Z Terhadap Kepemimpinan Presiden Prabowo 

Subianto .......................................................................................................................... 120 

Tabel 4 Perbandingan Posisi Resepsi.............................................................................. 122 

  

https://lib.mercubuana.ac.id



 

xiii 
 

DAFTAR GAMBAR 

Gambar 1 Hasil Rekapitulasi Perolehan Suara Pemilihan Presiden dan Wakil Presiden 

Tahun 2024 di Kota Jakarta Selatan ................................................................................... 4 

Gambar 2 Konten “Prabowo Gemoy” pada Platform TikTok .......................................... 74 

Gambar 3 Konten “Prabowo Gemoy” pada Platform Instagram ...................................... 75 

Gambar 4 Konten “Prabowo Gemoy” pada Platform X dan Facebook ............................ 76 

Gambar 5 Konten dan Informasi Mengenai Kepemimpinan Presiden Prabowo Subianto di 

Media Sosial...................................................................................................................... 78 

 

  

https://lib.mercubuana.ac.id



 

xiv 
 

DAFTAR LAMPIRAN 

Lampiran 1. Transkrip Wawancara Mendalam 

Lampiran 2. Daftar Riwayat Hidup 

https://lib.mercubuana.ac.id




