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PERANCANGAN IDENTITAS VISUAL BRAND CICAYA 
UNTUK MEMPERLUAS TARGET PASAR 

 
NATALIA WIJAYA 

 
 

ABSTRAK 
 
Perancangan ini bertujuan untuk meredesign identitas visual pada brand Cicaya 
yang merupakan usaha es krim dengan fokus utama rasa buah. Redesign ini 
diperlukan karena Cicaya ingin memperluas wilayahnya ke seluruh daerah di 
Provinsi Lampung. Namun di samping itu, Cicaya yang sudah bergerak kurang 
lebih sepuluh tahun belum memiliki identitas visual yang kuat dan konsisten. Oleh 
karena itu, proses redesign logo dan perancangan identitas visual pendukung 
lainnya dilakukan sebagai bentuk untuk membangun identitas visual yang kuat 
untuk merepresentasikan karakter dan citra brand sebagai brand penjual es krim 
buah yang segar dan menganut konsep lucu, serta mampu mengenalkan Cicaya 
kepada masyarakat luas khususnya dewasa muda di Provinsi Lampung. 
Perancangan ini berhasil mengumpulkan 45 responden dari berbagai daerah 
meliputi Jakarta, Tangerang, Jambi, Depok, dan Sumedang. Walaupun tidak terdata 
responden yang berasal dari Lampung, namun beberapa dari mereka bertempat 
tinggal di Lampung namun telah memiliki KTP di Jakarta. Responden yang 
diperoleh tersebut didapat melalui kuesioner umpan balik karya saat pameran di 
Bagi Kopi Ciledug. Perancangan dibuat menggunakan metode design thinking dan 
pendekatan kualitatif yang meliputi observasi, dokumentasi, wawancara, dan 
kuesioner berbasis pertanyaan terbuka kepada target pasar Cicaya yaitu dewasa 
muda (19-44 tahun) di Provinsi Lampung. Melalui setiap proses yang telah 
dilakukan, menghasilkan logo Cicaya beserta identitas visual pendukung lainnya 
yang lebih modern, konsisten, dan mampu merepresentasikan karakteristik brand 
secara penuh. Dengan adanya perancangan ini, diharapkan desain logo Cicaya yang 
terbaru mampu memberikan kepercayaan pada target pasar baru di wilayah yang 
baru, memperkuat citra brand, dan meningkatkan daya tarik produk di tengah 
persaingan pasar yang sengit. 
 
Kata kunci : identitas visual, branding, es krim, Cicaya  
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VISUAL IDENTITY DESIGN FOR THE CICAYA BRAND 
TO EXPAND ITS TARGET MARKET  

 
NATALIA WIJAYA 

 
 

ABSTRACT 
 
This design project aims to redesign the visual identity of Cicaya, an ice cream 
brand that primarily focuses on fruit flavors. The redesign was carried out because 
Cicaya intends to expand its market reach throughout the Province of Lampung. In 
addition, despite having operated for approximately ten years, Cicaya has not yet 
established a strong and consistent visual identity. Therefore, the logo redesign 
process and the development of supporting visual identity elements were conducted 
to build a strong visual identity that represents the brand’s character and image as 
a fresh fruit ice cream brand with a cute and playful concept, while also introducing 
Cicaya to a wider audience, especially young adults in Lampung Province. This 
project successfully collected responses from 45 respondents from various regions, 
including Jakarta, Tangerang, Jambi, Depok, and Sumedang. Although no 
respondents were officially recorded as originating from Lampung, several of them 
currently reside in Lampung despite holding Jakarta identity cards (KTP). The 
respondents were obtained through a feedback questionnaire distributed during an 
exhibition held at Bagi Kopi Ciledug. The project was conducted using the design 
thinking method and a qualitative approach, which included observation, 
documentation, interviews, and open-ended questionnaires targeting Cicaya’s 
market segment, namely young adults aged 19–44 years in Lampung Province. 
Through the entire design process, the project resulted in a new Cicaya logo along 
with supporting visual identity elements that are more modern, consistent, and 
capable of fully representing the brand’s characteristics. With this redesign, the new 
Cicaya logo is expected to build trust among new target consumers in the new 
market area, strengthen the brand image, and increase product appeal amid intense 
market competition. 
 
Keyword: visual identity, branding, ice cream, Cicaya  

https://lib.mercubuana.ac.id



x 
 

DAFTAR ISI 
 

HALAMAN SAMPUL  ......................................................................................   0 
HALAMAN JUDUL  ..........................................................................................    i 
HALAMAN PERNYATAAN KARYA SENDIRI  .............................................   ii 
HALAMAN SURAT KETERANGAN HASIL UJI TURNITIN  ......................  iii 
HALAMAN PENGESAHAN  ............................................................................  iv 
KATA PENGANTAR  .........................................................................................   v 
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI KARYA 
ILMIAH DI REPOSITORI UMB  ...................................................................... vii     
ABSTRAK  .........................................................................................................viii    
ABSTRACT  .........................................................................................................  ix 
DAFTAR ISI .......................................................................................................   x 
DAFTAR TABEL ................................................................................................  xi 
DAFTAR GAMBAR  ......................................................................................... xii 
DAFTAR LAMPIRAN  ......................................................................................xvi 
 
BAB I  PENDAHULUAN .................................................................................   1 

1.1 Latar Belakang ....................................................................................   2 
1.2 Rumusan Masalah ..............................................................................   3 
1.3 Tujuan Perancangan............................................................................   3 
1.4 Manfaat Perancangan .........................................................................   3 

 
BAB II  METODE PERANCANGAN  ...........................................................   5 

2.1 Orisinalitas ..........................................................................................   5 
2.2 Target Perancangan ............................................................................. 15 
2.3 Relevansi dan Konsekuensi Studi ...................................................... 15 
2.4 Skema Proses Desain .......................................................................... 25 

 
BAB III  DATA DAN ANALISA PERANCANGAN  ..................................... 40 

3.1 Positioning dan Konsep Desain .......................................................... 40 
3.2 Strategi Pesan ..................................................................................... 41 
3.3 Strategi Visual ..................................................................................... 44 
3.4 Strategi Distribusi Karya .................................................................... 47 
 

BAB IV  HASIL KARYA DKV  ....................................................................... 49  
4.1 Visual Karya ....................................................................................... 49 
4.2 Hasil Relevansi Karya dengan Masalah Perancangan ........................ 58 
4.3 Pameran Karya ................................................................................... 71 
4.4 Hasil Uji Desain ................................................................................. 75 
4.5 Evaluasi Perancangan Karya .............................................................. 89 

 
BAB V  KESIMPULAN DAN SARAN  ..........................................................90 

5.1 Kesimpulan .........................................................................................90 
5.2 Saran ...................................................................................................90 

 
DAFTAR PUSTAKA.........................................................................................92 
LAMPIRAN .......................................................................................................93 

https://lib.mercubuana.ac.id



xi 
 

DAFTAR TABEL 
 

Tabel 2.1 Referensi karya terdahulu ......................................................................   5 

Tabel 2.2 Target pengguna brand Cicaya .............................................................. 15 

Tabel 2.3 Dokumentasi brand Cicaya ................................................................... 26 

Tabel 2.4 Kompetitor brand Cicaya ...................................................................... 28 

Tabel 2.5 SWOT Cicaya........................................................................................ 31 

Tabel 2.6 Konsep visual ........................................................................................ 36 

Tabel 2.7 Tanggapan target terhadap alternatif logo Cicaya ................................. 39 

Tabel 3.8 AISAS .................................................................................................... 47 

Tabel 4.9 Uji coba 1  ............................................................................................. 77 

Tabel 4.10 Uji coba 2  ........................................................................................... 78 

Tabel 4.11 Saran audiens  ...................................................................................... 86 

  

https://lib.mercubuana.ac.id



xii 
 

DAFTAR GAMBAR 

 

Gambar 2.1 Identitas visual usaha mikro es puter Pak Kadir .............................  5 

Gambar 2.2 Identitas visual Gelatonesia .............................................................  7 

Gambar 2.3 Identitas visual Verenice ..................................................................  9 

Gambar 2.4 Identitas visual es krim Ubibu ......................................................... 11 
Gambar 2.5 Identitas visual es krim Tjanang ......................................................13 

Gambar 2.6 Lingkaran warna dan harmoni warna ..............................................19 

Gambar 2.7 Tipografi sans serif ..........................................................................20 

Gambar 2.8 Tipografi serif ..................................................................................20 

Gambar 2.9 Tipografi script ................................................................................21  

Gambar 2.10 Tipografi dekoratif.........................................................................21 

Gambar 2.11 Design Thinking ............................................................................25 

Gambar 2.12 Logo Cicaya ..................................................................................26 

Gambar 2.13 Kemasan es krim Cicaya ...............................................................26 

Gambar 2.14 Kemasan distribusi es krim Cicaya ...............................................26 

Gambar 2.15 Sosial media Cicaya ......................................................................27 

Gambar 2.16 Konten Instagram Cicaya ..............................................................27 

Gambar 2.17 Baju karyawan Cicaya ...................................................................27 

Gambar 2.18 Google maps Cicaya .....................................................................27 

Gambar 2.19 Kartu nama Cicaya ........................................................................27 

Gambar 2.20 Banner Cicaya ...............................................................................27  

Gambar 2.21 Kompetitor pertama.......................................................................28 

Gambar 2.22 Kompetitor kedua ..........................................................................29 

Gambar 2.23 Kompetitor ketiga ..........................................................................30 

Gambar 2.24 Emphaty map Cicaya .....................................................................32 

Gambar 2.25 Mind mapping Cicaya ...................................................................34 

Gambar 2.26 Martriks morfologi Cicaya ............................................................34 

Gambar 2.27 Moodboard ....................................................................................35 

Gambar 2.28 Sketsa logo Cicaya ........................................................................37 

Gambar 2.29 Alternatif logo Cicaya ...................................................................37 

Gambar 3.30 Color palete Cicaya .......................................................................44 

https://lib.mercubuana.ac.id



xiii 
 

Gambar 3.31 Tipografi ........................................................................................45 

Gambar 3.32 Ilustrasi Cicaya ..............................................................................45 

Gambar 3.33 Gaya desain Cicaya .......................................................................46 

Gambar 4.34 Logo Cicaya terpilih ......................................................................49 

Gambar 4.35 Bentuk logo Cicaya .......................................................................49 

Gambar 4.36 Color palete Cicaya .......................................................................51 

Gambar 4.37 Penerapan tipografi pada poster ....................................................51 

Gambar 4.38 Struktur logo Cicaya .....................................................................52 

Gambar 4.39 Grid system Cicaya........................................................................53 

Gambar 4.40 Clear space logo Cicaya ...............................................................53 

Gambar 4.41 Ukuran logo Cicaya .......................................................................54 

Gambar 4.42 Orientasi logo Cicaya ....................................................................55 

Gambar 4.43 Konfigurasi logo Cicaya................................................................55 

Gambar 4.44 Variasi logo Cicaya ........................................................................56 

Gambar 4.45 Penggunaan yang salah pada logo Cicaya.....................................56 

Gambar 4.46 Supergraphic Cicaya .....................................................................57 

Gambar 4.47 Penerapan supergraphic  Cicaya ...................................................58 

Gambar 4.48 Penerapan visual Cicaya di berbagai media ..................................59 

Gambar 4.49 Poster Cicaya .................................................................................60 

Gambar 4.50 Banner Cicaya ...............................................................................60 

Gambar 4.51 Akun Instagram Cicaya .................................................................61 

Gambar 4.52 Feed interaktif Instagram Cicaya  ................................................62 

Gambar 4.53 Feed  informasi Instagram Cicaya ................................................62 

Gambar 4.54 Story dan reels Instagram Cicaya ..................................................63 

Gambar 4.55 Highlihgts story, Instagram Cicaya ...............................................64 

Gambar 4.56 Kartu nama Cicaya ........................................................................64 

Gambar 4.57 Menu Cicaya .................................................................................64 

Gambar 4.58 Baju karyawan Cicaya ...................................................................64 

Gambar 4.59 Kemasan kecil Cicaya ...................................................................65 

Gambar 4.60 Kemasan besar Cicaya ..................................................................65 

Gambar 4.61 Sendok Cicaya ...............................................................................66 

Gambar 4.62 Kemasan liter Cicaya ....................................................................66 

https://lib.mercubuana.ac.id



xiv 
 

Gambar 4.63 Kupon distribusi Cicaya ................................................................66 

Gambar 4.64 Paperbag Cicaya ...........................................................................66 

Gambar 4.65 Baju karyawan Cicaya ...................................................................66 

Gambar 4.66 Booth Cicaya .................................................................................66 

Gambar 4.67 Signage Cicaya ..............................................................................67 

Gambar 4.68 Kupon Cicaya ................................................................................67 

Gambar 4.69 Gantungan kunci Cicaya ...............................................................68 

Gambar 4.70 Stiker Cicaya .................................................................................68 

Gambar 4.71 Mini bag Cicaya ............................................................................68 

Gambar 4.72 Kaos Cicaya...................................................................................68 

Gambar 4.73 Tumbler Cicaya .............................................................................68 

Gambar 4.74 Topi Cicaya ....................................................................................68 

Gambar 4.75 Properti foto Cicaya ......................................................................69 

Gambar 4.76 Konten pertanyaan Cicaya ............................................................69 

Gambar 4.77 Lanyard dan ide card Cicaya ........................................................69 

Gambar 4.78 Apron Cicaya .................................................................................69 

Gambar 4.79 Kop surat Cicaya ...........................................................................70 

Gambar 4.80 Buku nota Cicaya ..........................................................................70 

Gambar 4.81 Stand maskot Cicaya .....................................................................70 

Gambar 4.82 Tisu Cicaya ....................................................................................70 

Gambar 4.83 Kipas lipat Cicaya .........................................................................70 

Gambar 4.84 Proses display karya ......................................................................71 

Gambar 4.85 Display karya.................................................................................72 

Gambar 4.86 Pembukaan acara ...........................................................................73 

Gambar 4.87 Interaksi pameris dengan audiens .................................................74 

Gambar 4.88 Penutupan dan keseruan pameran .................................................74 

Gambar 4.89 Rata-rata usia pada umpan baik ....................................................76 

Gambar 4.90 Rata-rata tempat tinggal pada umpan balik ...................................77 

Gambar 4.91 Kesesuaian karakteristik brand .....................................................79 

Gambar 4.92 Ketertarikan target terhadap keseluruhan aspek logo ...................80 

Gambar 4.93 Pendapatan target mengenai warna ...............................................80 

Gambar 4.94 Ketertarikan terhadap penerapan logo...........................................81 

https://lib.mercubuana.ac.id



xv 
 

Gambar 4.95 Daya ingat target terhadap logo ....................................................82 

Gambar 4.96 Ketertarikan untuk membeli produk .............................................82 

Gambar 4.97 Kejelasan penyampaian informasi ................................................83 

Gambar 4.98 Kemungkinan mempromosikan brand ..........................................84 

Gambar 4.99 Hal paling menarik pada brand .....................................................84 

 

  

https://lib.mercubuana.ac.id



xvi 
 

DAFTAR LAMPIRAN 

 

Lampiran 1. Bukti Bimbingan/Asistensi Dosen Pembimbing Tugas Akhir .......  93 

Lampiran 2. Catatan Komentar Perbaikan Sidang Tugas Akhir .........................  94  

Lampiran 3. Lembar Pernyataan Similarity Check  ............................................  95 

Lampiran 4. Dokumentasi Pameran ....................................................................  96 

Lampiran 5. Verbatim Wawancara Pemilik dan Kuesioner Pengguna ................  97 

Lampiran 6. Hasil Kuesioner Umpan Balik Pengguna .......................................105 

Lampiran 7. Surat Kesediaan Kerja sama Mitra .................................................110 

Lampiran 8. Curriculum Vitae ............................................................................111

https://lib.mercubuana.ac.id




