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HUBUNGAN ANTARA SOCIAL CONNECTEDNESS DAN COMPASSION
DENGAN INTENSITAS PEMBERIAN GIFT PADA LIVE STREAMING

ONLINE BEGGING DI TIKTOK
RAMEL HANARDO

ABSTRAK

Penelitian ini bertujuan untuk mengetahui hubungan antara social connectedness
dan compassion dengan intensitas pemberian gift pada live streaming online
begging di TikTok. Intensitas merupakan suatu bentuk keterlibatan psikologis
individu yang tidak hanya mencakup frekuensi atau durasi penggunaan, tetapi juga
melibatkan aspek emosional dan perilaku. Social connectedness dipahami sebagai
atribut psikologis dari diri (self) yang merefleksikan kognisi individu mengenai
kedekatan interpersonal yang bersifat menetap dengan dunia sosial secara
keseluruhan. Compassion merupakan respons emosional seseorang ketika
menghadapi penderitaan orang lain yang ditandai dengan rasa peduli, kesadaran
terhadap penderitaan tersebut, serta dorongan untuk meringankan kesusahan yang
dialami orang lain. Penelitian ini menggunakan pendekatan kuantitatif dengan
desain korelasional. Sampel terdiri dari 225 responden yang berpartisipasi dalam
live streaming online begging di TikTok. Teknik pengambilan sampel
menggunakan metode accidental sampling dengan penyebaran kuesioner daring
melalui Google Form. Instrumen penelitian meliputi Multidimensional Facebook
Intensity Scale (MFIS), Social Connectedness Scale-Revised (SCS-R), dan
Compassion Scale (CS) yang telah dimodifikasi sesuai konteks penelitian. Analisis
data menggunakan korelasi Spearman dan analisis matriks korelasi antar dimensi.
Hasil penelitian menunjukkan adanya hubungan positif yang signifikan antara
social connectedness dengan intensitas pemberian gift, serta antara compassion
dengan intensitas pemberian gift. Analisis matriks antar dimensi menunjukkan
bahwa seluruh dimensi social connectedness menunjukan korelasi positif dengan
intensitas pemberian gift. Seluruh dimensi compassion juga menunjukkan korelasi
positif dengan intensitas pemberian gift. Dengan demikian, hasil penelitian ini
mendukung bahwa social connectedness dan compassion berhubungan positif
dengan intensitas pemberian gift pada individu yang berpartisipasi dalam live
streaming online begging di TikTok.

Kata Kunci: intensitas pemberian gift, social connectedness, compassion, online
begging, tiktok.

http://lib.mercubuana.ac.id 
Menteng



ix

THE RELATIONSHIP BETWEEN SOCIAL CONNECTEDNESS AND
COMPASSION AND THE INTENSITY OF GIFT-GIVING IN ONLINE

BEGGING LIVE STREAMS ON TIKTOK
RAMEL HANARDO

ABSTRACT
This study aims to examine the relationship between social connectedness and
compassion and the intensity of gift-giving in online begging live streams on
TikTok. Intensity is a form of psychological involvement that encompasses not only
the frequency or duration of use but also emotional and behavioral aspects. Social
connectedness is understood as a psychological attribute of the self that reflects an
individual's cognition regarding enduring interpersonal closeness with the social
world as a whole. Compassion refers to an individual's emotional response when
encountering the suffering of others, characterized by concern, awareness of such
suffering, and a genuine desire to alleviate the difficulties experienced by others.
This study employed a quantitative approach with a correlational design. The
sample consisted of 225 respondents who participated in online begging live
streams on TikTok. The sampling technique used was accidental sampling, with
data collected through an online questionnaire distributed via Google Forms. The
research instruments included the Multidimensional Facebook Intensity Scale
(MFIS), Social Connectedness Scale-Revised (SCS-R), and Compassion Scale
(CS), which were modified to fit the research context. Data were analyzed using
Spearman's correlation and interdimensional correlation matrix analysis. The
results showed a significant positive relationship between social connectedness
and the intensity of gift-giving, as well as between compassion and the intensity of
gift-giving. The interdimensional matrix analysis showed that all dimensions of
social connectedness were positively correlated with the intensity of gift-giving.
Similarly, all dimensions of compassion showed positive correlations with the
intensity of gift-giving. Thus, the findings support the conclusion that social
connectedness and compassion are positively associated with the intensity of gift-
giving among individuals participating in online begging live streams on TikTok.

Keywords: gift-giving intensity, social connectedness, compassion, online begging,
tiktok
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