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ABSTRAK 

 

Penelitian ini menganalisis pengaruh kinerja pengiriman, kesesuaian pesanan, dan 
kualitas produk terhadap daya saing harga melalui strategi korporat sebagai 
variabel mediasi pada perusahaan distribusi alat kesehatan di Indonesia. Penelitian 
dilatarbelakangi oleh meningkatnya persaingan harga di industri alat kesehatan 
akibat implementasi e-Catalog pemerintah, kebijakan Tingkat Komponen Dalam 
Negeri (TKDN), dan pertumbuhan distributor baru. Penelitian ini didasarkan pada 
teori Resource-Based View (RBV) dan kerangka VRIO Barney & Hesterly (2019). 
Pendekatan kuantitatif dengan desain asosiatif kausalitas digunakan dalam 
penelitian ini. Data dikumpulkan melalui kuesioner skala Likert dari responden 
yang bekerja di bagian Farmasi dan Purchasing pada delapan rumah sakit di 
wilayah Jakarta Utara. Data dianalisis menggunakan Structural Equation 
Modeling berbasis Partial Least Squares (SEM-PLS) dengan SmartPLS 4.1. Hasil 
penelitian menunjukkan bahwa kinerja pengiriman, kesesuaian pesanan, dan 
kualitas produk masing-masing berpengaruh positif dan signifikan terhadap daya 
saing harga. Ketiga variabel tersebut juga berpengaruh positif dan signifikan 
terhadap strategi korporat. Strategi korporat merupakan variabel yang 
memberikan pengaruh terbesar terhadap daya saing harga sekaligus terbukti 
memediasi pengaruh ketiga variabel independen terhadap daya saing harga. 
Seluruh hipotesis yang diajukan dalam penelitian ini diterima. Penelitian ini 
memperkuat teori RBV dengan membuktikan bahwa kapabilitas operasional perlu 
diintegrasikan melalui strategi korporat untuk menciptakan daya saing harga yang 
berkelanjutan pada perusahaan distribusi alat kesehatan di Indonesia. 

 

Kata Kunci: Kinerja Pengiriman, Kesesuaian Pesanan, Kualitas Produk, Daya 

Saing Harga, Strategi Korporat, Distribusi Alat Kesehatan, SEM-PLS. 
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ABSTRACT 

 

This study examines the effect of delivery performance, order accuracy, and 
product quality on price competitiveness through corporate strategy as a 
mediating variable in medical device distribution companies in Indonesia. The 
research addresses intensifying price competition in the medical device industry 
driven by government e-Catalog implementation, Local Content Level (TKDN) 
policy, and the growth of new distributors. This study is grounded in Resource-
Based View (RBV) theory and the VRIO framework of Barney & Hesterly (2019). 
A quantitative approach with an associative causal design was applied. Data 
were collected through a Likert-scale questionnaire from respondents working in 
Pharmacy and Purchasing departments at eight hospitals in North Jakarta. Data 
were analyzed using Partial Least Squares Structural Equation Modeling (PLS-
SEM) with SmartPLS 4.1. The results show that delivery performance, order 
accuracy, and product quality each have a significant positive effect on price 
competitiveness. The three variables also significantly influence corporate 
strategy. Corporate strategy exerts the strongest effect on price competitiveness 
and significantly mediates the effect of the three independent variables on price 
competitiveness. All hypotheses proposed in this study are supported. This study 
advances RBV theory by demonstrating that operational capabilities must be 
integrated through effective corporate strategy to achieve sustained price 
competitiveness in Indonesia's medical device distribution sector. 
 

Keywords: Delivery Performance, Order Accuracy, Product Quality, Price 

Competitiveness, Corporate Strategy, Medical Device Distribution, PLS-SEM. 
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