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a) Abstrak dalam bahasa Inggris 

 
ABSTRACT 

 
Organic rice consumption in Indonesia is increasing alongside growing health and environmental 
awareness; however, purchase intention remains inconsistent because consumers continue to have 
concerns regarding price, quality, labeling credibility, and trust. This study aimed to examine the 
effects of environmental awareness, perceived quality, perceived price, and perceived organic 
labeling on organic rice purchase intention, as well as the moderating role of trust. A quantitative 
explanatory design with a cross-sectional survey was employed. Data were collected from 184 
organic rice consumers in Java through purposive sampling using a seven-point Likert-scale 
questionnaire. All analyzed using Partial Least Squares Structural Equation Modeling (PLS-SEM) 
with SmartPLS 4. The results showed that perceived organic labeling had a significant positive 
effect on purchase intention, while trust also had a significant direct effect. Environmental 
awareness, perceived quality, and perceived price had no significant effects on purchase intention. 
Moreover, trust did not significantly moderate any of the proposed relationships. The model 
explained 50.5% of the variance in purchase intention. These findings indicate that credibility, 
particularly through trustworthy organic certification and trust, is a primary factor shaping 
organic rice purchase intention in Indonesia. 

 
Keyword : organic rice; purchase intention; Trust; organic label; environmental awareness
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b) Abstrak dalam bahasa Indonesia 

 
ABSTRAK 

 
Konsumsi beras organik di Indonesia meningkat seiring dengan tumbuhnya kesadaran akan 
kesehatan dan lingkungan; namun, niat beli masih tidak konsisten karena konsumen terus memiliki 
kekhawatiran terkait harga, kualitas, kredibilitas pelabelan, dan Trust. Penelitian ini bertujuan 
untuk menguji pengaruh kesadaran lingkungan, persepsi kualitas, persepsi harga, dan persepsi 
label organik terhadap niat beli beras organik, serta peran moderasi dari Trust. Desain eksplanatori 
kuantitatif dengan survei cross-sectional digunakan dalam penelitian ini. Data dikumpulkan dari 
184 responden konsumen beras organik di Pulau Jawa melalui purposive sampling dengan 
kuesioner skala Likert tujuh poin. Seluruh analisis dengan metode Partial Least Squares Structural 
Equation Modeling (PLS-SEM) menggunakan SmartPLS 4. Hasil penelitian menunjukkan bahwa 
persepsi label organik memiliki pengaruh positif yang signifikan terhadap niat beli, sementara Trust 
juga memiliki pengaruh langsung yang signifikan. Kesadaran lingkungan, persepsi kualitas, dan 
persepsi harga tidak memiliki pengaruh yang signifikan terhadap niat beli. Selain itu, Trust tidak 
terbukti secara signifikan memoderasi hubungan-hubungan yang diajukan. Model penelitian ini 
mampu menjelaskan 50,5% varians pada niat beli. Temuan ini mengindikasikan bahwa 
kredibilitas, khususnya melalui sertifikasi organik yang terpercaya dan Trust, merupakan faktor 
utama yang membentuk niat beli beras organik di Indonesia. 

 
Kata Kunci: beras organik; niat beli; Trust; label organik; kesadaran lingkungan
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Lampiran 6 Hasil Uji Reliabilitas dan Average Variance Extracted 

Lampiran 7 Hasil Uji Validitas Diskriminan 

Lampiran 8 Hasil Uji Multikolinearitas 

Lampiran 9 Statistik Deskriptif Indikator dan Variabel Laten 

Lampiran 10 Hasil Evaluasi Model Struktural 

Lampiran 11 Pengaturan Algoritma dan Log Eksekusi SmartPLS 4 

Lampiran 12 Curriculum Vitae Peneliti 
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