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ABSTRAK

Kesadaran masyarakat terhadap isu lingkungan dan keberlanjutan
semakin mendorong untuk memilih product yang tidak hanya
berkualitas, tetapi juga ramah lingkungan. Penelitian ini bertujuan untuk
menganalisis pengaruh Social Media Marketing, Green Packaging, dan
Brand Awareness terhadap Sustainability Purchase Decision pada
produk susu lokal, Susu Mbok Darmi. Pendekatan penelitian yang
dilakukan adalah kuantitatif dengan jenis penelitian asosiatif kausal.
Pengumpulan data dilakukan melalui metode survei menggunakan
instrumen kuesioner kepada konsumen Susu Mbok Darmi. Jumlah
responden ditentukan berdasarkan jumlah indikator penelitian yaitu
sebanyak 195 responden. Namun pada tahap pengujian data, jumlah
responden yang dianalisis bertambah menjadi 230 responden untuk
meningkatkan kekuatan analisis penelitian. Analisis data dilakukan
menggunakan metode Partial Least Square (PLS). Hasil penelitian
menunjukkan bahwa Social Media Marketing tidak berpengaruh
signifikan terhadap Sustainability Purchase Decision, Green Packaging,
berpengaruh positif dan signifikan serta menjadi faktor yang paling
dominan dalam mempengaruhi keputusan pembelian berkelanjutan,
sedangkan Brand Awareness menunjukkan pengaruh yang sangat lemah
dan tidak signifikan terhadap Sustainability Purchase Decision. Temuan
ini  menunjukkan bahwa aspek produk seperti kemasan ramah
lingkungan, memiliiki pengaruh yang lebih kuat dibandingkan aktivitas
pemasaran digital maupun tingkat kesadaran merek dalam mendorong
keputusan pembelian berkelanjutan konsumen.

Kata Kunci: Social Media Marketing, Green Packaging, Brand
Awareness, Sustainability Purchase Decision.
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ABSTRACT

Public awareness of environmental and sustainability issues is
increasingly encouraging people to choose products that are not only
high quality but also environmentally friendly. This study aims to analyze
the influence of Social Media Marketing, Green Packaging, and Brand
Awareness on Sustainability Purchase Decisions for a local dairy
product, Susu Mbok Darmi. The research approach used is quantitative
with a causal associative research type. Data collection was carried out
through a survey method using a questionnaire instrument to consumers
of Susu Mbok Darmi. The number of respondents was determined based
on the number of research indicators, which was 195 respondents.
However, during the data testing stage, the number of respondents
analyzed was increased to 230 respondents to increase the strength of
the research analysis. Data analysis was carried out using the Partial
Least Square (PLS) method. The results showed that Social Media
Marketing had no significant effect on Sustainability Purchase
Decisions, Green Packaging had a positive and significant effect and was
the most dominant factor in influencing sustainable purchasing
decisions, while Brand Awareness showed a very weak and insignificant
effect on Sustainability Purchase Decisions. These findings indicate that
product aspects such as environmentally friendly packaging have a
stronger influence than digital marketing activities or Brand Awareness
levels in driving consumers' sustainable purchasing decisions.

Keywords: Social Media Marketing, Green Packaging, Brand Awareness,
Sustainability Purchase Decision.
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