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PERANCANGAN VISUAL KAMPANYE “JAGA ANTIBIOTIK” UNTUK
GENERASI Z MELALUI INSTAGRAM APOTEK K-24 RAWAMANGUN

LIANA HIDAYATI

ABSTRAK

Rendahnya pemahaman Generasi Z mengenai penggunaan antibiotik secara bijak
masih menjadi salah satu faktor terhadap meningkatnya risiko resistensi antibiotik.
Kesalahan penggunaan antibiotik, seperti mengonsumsi antibiotik tanpa resep
dokter, menggunakan antibiotik untuk infeksi virus, serta menghentikan konsumsi
obat sebelum terapi selesai, menunjukkan perlunya media edukasi yang sesuai
dengan karakteristik Generasi Z. Perancangan ini bertujuan merancang visual
kampanye “Jaga Antibiotik” melalui media Instagram Apotek K-24 Rawamangun
sebagai media edukasi kesehatan yang persuasif, komunikatif, dan interaktif untuk
meningkatkan kesadaran mengenai penggunaan antibiotik secara bijak. Penelitian
menggunakan metode Design Thinking yang meliputi tahapan empathize, define,
ideate, prototype, dan ftest. Pengumpulan data dilakukan melalui observasi, studi
pustaka, wawancara, dan penyebaran kuesioner kepada responden dengan rentang
usia 14-29 tahun. Hasil perancangan berupa media utama Instagram yang terdiri
atas konten infografis, carousel, dan stories, didukung media cetak, merchandise,
serta kegiatan pameran dan talkshow. Hasil evaluasi menunjukkan bahwa media
kampanye memperoleh tanggapan positif, dengan mayoritas responden
menyatakan visual kampanye menarik perhatian, informasi mudah dipahami, serta
mampu meningkatkan pemahaman mengenai penggunaan antibiotik dengan bijak
dan bahaya resistensi antibiotik. Berdasarkan hasil tersebut, dapat disimpulkan
bahwa perancangan visual kampanye “Jaga Antibiotik” berhasil menghasilkan
media komunikasi visual yang efektif, sesuai dengan karakteristik Generasi Z, serta
berpotensi meningkatkan kesadaran masyarakat dalam menggunakan antibiotik
secara bijak sebagai upaya pencegahan resistensi antibiotik.

Kata Kunci: Kampanye, Resistensi Antibiotik, Instagram, Generasi Z, Infografis.
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DESIGNING THE VISUAL CAMPAIGN “JAGA ANTIBIOTIK” FOR
GENERATION Z THROUGH THE INSTAGRAM ACCOUNT OF K-24
RAWAMANGUN PHARMACY

LIANA HIDAYATI

ABSTRACT

The low level of Generation Z's awareness regarding the appropriate use of
antibiotics remains one of the contributing factors to the increasing risk of
antibiotic resistance. Misuse of antibiotics, such as taking antibiotics without a
doctor's prescription, using antibiotics to treat viral infections, and discontinuing
antibiotic treatment before completing the prescribed course, highlights the need
for educational media tailored to the characteristics of Generation Z. This project
aimed to design a visual campaign entitled "Jaga Antibiotik" through the Instagram
account of K-24 Rawamangun Pharmacy as a persuasive, communicative, and
interactive health education medium to promote awareness of the rational use of
antibiotics. The study employed the Design Thinking method, which consists of five
stages: empathize, define, ideate, prototype, and test. Data were collected through
observation, literature review, interviews, and questionnaire distribution to
respondents aged 14-29 years. The campaign produced Instagram-based visual
content as the primary medium, including infographics, carousel posts, and
Instagram Stories, supported by printed promotional materials, merchandise,
exhibitions, and talkshow activities. The evaluation results indicated that the
campaign received positive responses from participants. The majority of
respondents stated that the campaign's visual design successfully attracted their
attention, the information was easy to understand, and the campaign effectively
enhanced their understanding of the appropriate use of antibiotics and the dangers
of antibiotic resistance. Based on these findings, it can be concluded that the "Jaga
Antibiotik"” visual campaign successfully produced an effective visual
communication medium that aligns with the characteristics of Generation Z and
has the potential to increase public awareness of responsible antibiotic use as an
effort to prevent antibiotic resistance.

Keywords: Campaign, Antibiotic Resistance, Instagram, Generation Z,
Infographics.
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