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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Green Product, Green 

Price, dan Influencer Marketing terhadap keputusan pembelian produk skincare 

Avoskin. Populasi dalam penelitian ini adalah konsumen yang pernah membeli 

dan menggunakan produk Avoskin di wilayah DKI Jakarta. Teknik pengambilan 

sampel menggunakan purposive sampling dengan jumlah 185 responden yang 

memenuhi kriteria penelitian. Metode penelitian yang digunakan adalah 

pendekatan kuantitatif dengan desain kausalitas. Data dikumpulkan melalui 

penyebaran kuesioner dan dianalisis menggunakan Structural Equation 

Modeling (SEM) berbasis Partial Least Square (PLS) dengan bantuan software 

SmartPLS 4. Hasil penelitian menunjukkan bahwa Green Product dan 

Influencer Marketing berpengaruh positif terhadap keputusan pembelian, 

sedangkan Green Price tidak berpengaruh terhadap keputusan pembelian. 

Temuan ini menunjukkan bahwa konsumen skincare berbasis green beauty lebih 

mempertimbangkan atribut produk dan pengaruh promosi melalui influencer 

dibandingkan faktor harga dalam menentukan keputusan pembelian. 

Kata kunci: Green Product, Green Price, Influencer Marketing, Keputusan 

Pembelian, SEM-PLS. 
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ABSTRACT 

This study aims to analyze the influence of Green Product, Green Price, and 

Influencer Marketing on purchase decisions of Avoskin skincare products. The 

population of this study consists of consumers who have purchased and used 

Avoskin products in DKI Jakarta. The sampling technique used was purposive 

sampling, involving 185 respondents who met the research criteria. This 

research employed a quantitative approach with a causal research design. Data 

were collected through questionnaires and analyzed using Structural Equation 

Modeling (SEM) based on Partial Least Square (PLS) with SmartPLS 4 

software. The results indicate that Green Product and Influencer Marketing 

have a positive influence on purchase decisions, while Green Price has no 

significant effect on purchase decisions. These findings suggest that consumers 

of green beauty skincare products tend to prioritize product attributes and 

influencer recommendations rather than price when making purchasing 

decisions. 

Keywords: Green Product, Green Price, Influencer Marketing, Purchase 

Decision, SEM-PLS. 
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