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ABSTRAK 
 

Studi kuantitatif ini mengevaluasi dampak Attitude, Subjective Norm, 
Perceived Behavioral Control, serta Perceived Consumer Effectiveness 
terhadap minat beli (Purchase Intention) pada barang fesyen berkelanjutan 
(sustainable fashion). Dengan menerapkan teknik purposive sampling (non-
probabilitas), terkumpul 201 responden dari wilayah DKI Jakarta yang paham 
serta berminat pada produk ramah lingkungan. Instrumen kuesioner 
disebarkan via Google Forms, sementara pengujian hipotesis dijalankan 
melalui teknik Structural Equation Modeling (SEM) berbasis Partial Least 
Square (PLS) menggunakan SmartPLS 4.0. Temuan studi mengonfirmasi 
bahwa Attitude, Subjective Norm, dan Perceived Behavioral Control 
memberikan pengaruh positif serta signifikan terhadap minat beli, sedangkan 
Perceived Consumer Effectiveness mencatatkan pengaruh positif namun tidak 
signifikan. 

 

Kata Kunci: Attitude, Subjective Norm, Perceived Behavioral Control, 
Perceived Consumer Effectiveness, Purchase Intention 
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ABSTRACT 
 

This quantitative study evaluates the impact of Attitude, Subjective Norm, 
Perceived Behavioral Control, and Perceived Consumer Effectiveness on Purchase 
Intention for sustainable fashion. By applying a purposive sampling technique 
(non-probability), 201 respondents from the DKI Jakarta area who are aware of 
and interested in environmentally friendly products were collected. The 
questionnaire instrument was distributed via Google Forms, while hypothesis 
testing was carried out using the Partial Least Square (PLS)-based Structural 
Equation Modeling (SEM) technique using SmartPLS 4.0. The study findings 
confirm that Attitude, Subjective Norm, and Perceived Behavioral Control have a 
positive and significant influence on purchase intention, while Perceived Consumer 
Effectiveness recorded a positive but insignificant influence.  

 

Keywords: Attitude, Subjective Norm, Perceived Behavioral Control, 
Perceived Consumer Effectiveness, Purchase Intention 
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