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ANALISIS SEMIOTIKA ROLAND BARTHES PADA KEMASAN PESAN
PUBLIC RELATIONS DALAM IKLAN AQUA “BEST CORPORATE IMAGE
AWARDS 2025”

REFI ARFIAH WULANDARI

ABSTRAK

Perkembangan komunikasi digital mendorong perusahaan untuk memanfaatkan media
sosial sebagai sarana membangun citra dan reputasi korporat. Salah satu bentuk
komunikasi tersebut dilakukan melalui iklan korporat yang tidak hanya menyampaikan
informasi, tetapi juga mengonstruksi makna tertentu mengenai identitas perusahaan.
Penelitian ini dilatarbelakangi oleh penggunaan iklan AQUA “Best Corporate Image
Awards 2025 sebagai strategi Public Relations dalam mengomunikasikan pencapaian
perusahaan dan membangun corporate image di tengah dinamika kepercayaan publik
terhadap perusahaan. Fokus penelitian ini adalah menganalisis bagaimana kemasan
pesan Public Relations dalam iklan AQUA membentuk makna melalui tanda visual
dan verbal berdasarkan perspektif semiotika Roland Barthes. Penelitian ini
menggunakan paradigma konstruktivisme dengan pendekatan kualitatif deskriptif.
Metode penelitian yang digunakan adalah analisis semiotika Roland Barthes melalui
konsep Two Orders of Signification, yaitu denotasi, konotasi, dan mitos. Data
penelitian berupa empat scene dalam iklan Instagram Reels AQUA “Best Corporate
Image Awards 2025 yang dianalisis berdasarkan elemen visual dan verbal, seperti
simbol penghargaan, warna, tipografi, angka pencapaian, grafik, dan slogan. Hasil
penelitian menunjukkan bahwa pada tingkat denotasi, iklan AQUA menyampaikan
informasi mengenai penghargaan dan pencapaian perusahaan. Pada tingkat konotasi,
tanda-tanda tersebut membangun makna mengenai kredibilitas, konsistensi, kualitas,
dan kepercayaan. Pada tingkat mitos, iklan mengonstruksikan AQUA sebagai
perusahaan AMDK (Air Minum Dalama Kemasan) yang memiliki reputasi unggul dan
dipercaya publik. Penelitian ini menunjukkan bahwa kemasan pesan Public Relations
berperan dalam mengubah fakta korporat menjadi simbol reputasi melalui strategi

komunikasi visual dan verbal.

Kata kunci: Semiotika Roland Barthes, Public Relations, Corporate Image, Iklan
Korporat, AQUA
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ROLAND BARTHES’ SEMIOTIC ANALYSIS OF PUBLIC RELATIONS
MESSAGE CONSTRUCTION IN AQUA’S “BEST CORPORATE IMAGE
AWARDS 2025” ADVERTISEMENT

REFI ARFIAH WULANDARI

ABSTRACT

The development of digital communication encourages companies to utilize social
media as a medium for building corporate image and reputation. One form of
communication is corporate advertising, which not only delivers information but
also constructs certain meanings regarding corporate identity. This research is
motivated by the use of AQUA “Best Corporate Image Awards 2025”
advertisement as a Public Relations strategy to communicate corporate
achievements and build corporate image amid public trust dynamics toward the
company. This study focuses on analyzing how Public Relations message
packaging in AQUA’s advertisement constructs meaning through visual and verbal
signs based on Roland Barthes’ semiotic perspective. This research uses a
constructivist paradigm with a descriptive qualitative approach. The research
method applies Roland Barthes’ semiotic analysis through the concept of Two
Orders of Signification, consisting of denotation, connotation, and myth. The
research data consists of four scenes from AQUA ’s Instagram Reels advertisement
“Best Corporate Image Awards 2025”, analyzed through visual and verbal
elements, including award symbols, colors, typography, achievement figures,
graphics, and slogans. The results show that at the denotative level, AQUA’s
advertisement presents information about corporate awards and achievements. At
the connotative level, these signs construct meanings related to credibility,
consistency, quality, and trust. At the myth level, the advertisement constructs
AQUA as a bottled drinking water company with superior reputation and public
trust. This research demonstrates that Public Relations message packaging plays a
role in transforming corporate facts into reputation symbols through visual and

verbal communication strategies.

Keywords: Roland Barthes Semiotics, Public Relations, Corporate Image,
Corporate Advertising, AQUA
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