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”Pendapat Followers terhadap Kreativitas Konten Instagram @byoncombat

pada BYON Combat Showbiz Vol. 4”
Rubin Yehuda Yacobus Mahulette

ABSTRAK

Perkembangan media sosial telah mengubah cara industri olahraga
membangun komunikasi dan keterlibatan dengan khalayak. Instagram tidak
hanya berfungsi sebagai media penyampaian informasi, tetapi juga menjadi
ruang bagi penyelenggara olahraga untuk mengemas pertandingan melalui
konten visual yang kreatif dan interaktif. BYON Combat melalui akun
Instagram @byoncombat memanfaatkan berbagai bentuk konten untuk
membangun antusiasme terhadap BYON Combat Showbiz Vol. 4 yang
memadukan unsur combat sport, hiburan, figur publik, dan komunikasi digital.
Penelitian ini bertujuan untuk mengetahui pendapat followers terhadap
kreativitas konten Instagram @byoncombat pada BYON Combat Showbiz
Vol. 4. Penelitian menggunakan pendekatan kualitatif dengan paradigma
konstruktivis dan metode deskriptif kualitatif. Informan dipilih secara
purposive berdasarkan keterlibatan dan pengalaman mereka dalam mengikuti
akun serta mengonsumsi konten BYON Combat Showbiz Vol. 4. Data
diperoleh melalui wawancara mendalam, observasi terhadap konten Instagram,
dan  dokumentasi, kemudian dianalisis dengan  mengidentifikasi,
mengelompokkan, dan mendeskripsikan pola pendapat informan. Hasil
penelitian menunjukkan bahwa followers memberikan penilaian positif
terhadap kreativitas konten @byoncombat, terutama pada kualitas visual,
teknik penyuntingan, video pendek, highlight pertandingan, face-off, trash talk,
promosi fighter, dan penyajian konten melalui Reels. Konten tersebut dinilai
mampu membangun rasa penasaran, antusiasme, dan ketertarikan terhadap
pertandingan sekaligus memberikan informasi dan hiburan kepada audiens.
Pemanfaatan Feed, Story, Reels, Highlight, Live Instagram, caption, dan fitur
interaksi juga mendukung keterlibatan followers serta memperkuat eksistensi
dan personal branding fighter. Meskipun demikian, informan mengharapkan
pengembangan konten yang lebih variatif dan dapat menjangkau khalayak
yang lebih luas. Dengan demikian, kreativitas konten Instagram @byoncombat
dipahami followers tidak hanya berdasarkan daya tarik visual, tetapi juga
berdasarkan relevansi, variasi penyajian, kemampuan membangun emosi, dan
pengalaman interaksi yang tercipta melalui konten.

Kata Kunci: Pendapat Followers, Kreativitas Konten, Instagram, Media
Sosial, Combat Sport, BYON Combat.
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”Pendapat Followers terhadap Kreativitas Konten Instagram @byoncombat

pada BYON Combat Showbiz Vol. 4”

Rubin Yehuda Yacobus Mahulette

ABSTRACT

The development of social media has transformed the way the sports industry
communicates and engages with its audiences. Instagram functions not only as
a platform for disseminating information but also as a space for sports
organizers to present sporting events through creative, visual, and interactive
content. Through its Instagram account @byoncombat, BYON Combat utilizes
various forms of digital content to generate audience enthusiasm for BYON
Combat Showbiz Vol. 4, which combines combat sports, entertainment, public
figures, and digital communication. This study aims to examine followers’
opinions regarding the creativity of content published on the @byoncombat
Instagram account during BYON Combat Showbiz Vol. 4. This study employs
a qualitative approach within a constructivist paradigm using a descriptive
qualitative method. Informants were selected purposively based on their
involvement and experience in following the account and consuming content
related to BYON Combat Showbiz Vol. 4. Data were collected through in-depth
interviews, observation of Instagram content, and documentation, and were
subsequently analyzed by identifying, categorizing, and describing patterns
emerging from the informants’ opinions. The findings indicate that followers
generally hold positive opinions regarding the creativity of @byoncombat
content, particularly in terms of visual quality, editing techniques, short-form
videos, match highlights, face-offs, trash talk, fighter promotion, and the use
of Instagram Reels. These forms of content were perceived as effective in
generating curiosity, enthusiasm, and interest in the matches while
simultaneously providing information and entertainment. The use of Instagram
Feed, Stories, Reels, Highlights, Live, captions, and interactive features also
contributed to follower engagement and strengthened the visibility and
personal branding of the fighters. Nevertheless, informants expressed
expectations for more varied content capable of reaching a broader audience.
Therefore, followers perceive the creativity of @byoncombat Instagram
content not merely through its visual appeal, but also through its relevance,
variety of presentation, ability to evoke emotions, and the interactive
experiences created through the content.

Keywords: Followers’ Opinions, Content Creativity, Instagram, Social Media,
Combat Sports, BYON Combat.
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