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PERANCANGAN IDENTITAS MEREK BAKSO CONDONG RAOS 

Harish Hidayatul Fitri  

42322010023 

ABSTRAK 

Bakso Condong Raos merupakan usaha kuliner legendaris di Kota Depok 
yang telah berdiri sejak tahun 1987. Meskipun telah dikenal oleh 
masyarakat dan mempertahankan kualitas produknya, usaha ini belum 
memiliki identitas merek yang mampu merepresentasikan karakter usaha 
secara konsisten sehingga belum memiliki pembeda visual yang kuat di 
tengah persaingan usaha kuliner. Perancangan ini bertujuan menghasilkan 
identitas merek yang mampu memperkuat citra Bakso Condong Raos pada 
target audiens berusia 19–30 tahun. Metode yang digunakan dalam 
perancangan ini adalah Design Thinking yang meliputi tahapan Empathize, 
Define, Ideate, Prototype, dan Test. Proses perancangan didukung oleh 
pengumpulan data melalui observasi, wawancara, dokumentasi, studi 
pustaka, dan penyebaran kuesioner untuk memahami karakter usaha serta 
kebutuhan target audiens. Hasil perancangan berupa sistem identitas 
merek yang meliputi logo, Graphic Standard Manual (GSM), sistem warna, 
tipografi, supergrafis, serta penerapan identitas visual pada berbagai 
media, seperti kemasan, papan nama, menu, apron, sign system, dan 
media promosi. Konsep visual menggunakan pendekatan Swiss 
International Style yang menekankan kesederhanaan, keterbacaan, dan 
konsistensi, dengan mengangkat nilai legendaris, autentik, dan tepercaya 
sebagai karakter utama Bakso Condong Raos. Melalui perancangan 
identitas merek ini diharapkan Bakso Condong Raos memiliki identitas 
visual yang lebih kuat, konsisten, mudah dikenali, serta mampu 
meningkatkan daya saing di tengah perkembangan industri kuliner.  

Kata Kunci: Identitas Merek, Logo,  Branding, Desain Thinking, UMKM. 
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PERANCANGAN IDENTITAS MEREK BAKSO CONDONG RAOS 

Harish Hidayatul Fitri  

42322010023 

ABSTRACT 

Bakso Condong Raos is a legendary culinary business in Depok City that 
has been operating since 1987. Although it is well known by the local 
community and has consistently maintained the quality of its products, the 
business has not yet established a brand identity that consistently 
represents its character, resulting in a lack of strong visual differentiation 
amid the increasingly competitive culinary industry. This brand identity 
design project aims to develop a brand identity that strengthens the brand 
image of Bakso Condong Raos for its target audience aged 19–30 years. 

The design process applies the Design Thinking method, which consists of 
five stages: Empathize, Define, Ideate, Prototype, and Test. The process is 
supported by data collection through observation, interviews, 
documentation, literature review, and questionnaires to understand the 
characteristics of the business and the needs of its target audience. The 
final outcome is a comprehensive brand identity system consisting of a logo, 
Graphic Standard Manual (GSM), color system, typography, supergraphics, 
and the application of the visual identity across various media, including 
packaging, signage, menus, aprons, wayfinding systems, and promotional 
materials. The visual concept adopts the Swiss International Style, 
emphasizing simplicity, readability, and consistency while reflecting the 
brand values of being legendary, authentic, and trustworthy as the core 
characteristics of Bakso Condong Raos. Through this brand identity design, 
Bakso Condong Raos is expected to establish a stronger, more consistent, 
and easily recognizable visual identity, while enhancing its competitiveness 
in the growing culinary industry. 

Keywords: Brand Identity, Logo, Branding, Desain Thinking, UMKM. 
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