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PERANCANGAN IDENTITAS MEREK BAKSO CONDONG RAOS
Harish Hidayatul Fitri
42322010023

ABSTRAK

Bakso Condong Raos merupakan usaha kuliner legendaris di Kota Depok
yang telah berdiri sejak tahun 1987. Meskipun telah dikenal oleh
masyarakat dan mempertahankan kualitas produknya, usaha ini belum
memiliki identitas merek yang mampu merepresentasikan karakter usaha
secara konsisten sehingga belum memiliki pembeda visual yang kuat di
tengah persaingan usaha kuliner. Perancangan ini bertujuan menghasilkan
identitas merek yang mampu memperkuat citra Bakso Condong Raos pada
target audiens berusia 19-30 tahun. Metode yang digunakan dalam
perancangan ini adalah Design Thinking yang meliputi tahapan Empathize,
Define, |deate, Prototype, dan Test. Proses perancangan didukung oleh
pengumpulan data melalui observasi, wawancara, dokumentasi, studi
pustaka, dan penyebaran kuesioner untuk memahami karakter usaha serta
kebutuhan target audiens. Hasil perancangan berupa sistem identitas
merek yang meliputi logo, Graphic Standard Manual (GSM), sistem warna,
tipografi, supergrafis, serta penerapan identitas visual pada berbagai
media, seperti kemasan, papan nama, menu, apron, sign system, dan
media promosi. Konsep visual menggunakan pendekatan Swiss
International Style yang menekankan kesederhanaan, keterbacaan, dan
konsistensi, dengan mengangkat nilai legendaris, autentik, dan tepercaya
sebagai karakter utama Bakso Condong Raos. Melalui perancangan
identitas merek ini diharapkan Bakso Condong Raos memiliki identitas
visual yang lebih kuat, konsisten, mudah dikenali, serta mampu
meningkatkan daya saing di tengah perkembangan industri kuliner.

Kata Kunci: Identitas Merek, Logo, Branding, Desain Thinking, UMKM.
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PERANCANGAN IDENTITAS MEREK BAKSO CONDONG RAOS
Harish Hidayatul Fitri
42322010023

ABSTRACT

Bakso Condong Raos is a legendary culinary business in Depok City that
has been operating since 1987. Although it is well known by the local
community and has consistently maintained the quality of its products, the
business has not yet established a brand identity that consistently
represents its character, resulting in a lack of strong visual differentiation
amid the increasingly competitive culinary industry. This brand identity
design project aims to develop a brand identity that strengthens the brand
image of Bakso Condong Raos for its target audience aged 19-30 years.

The design process applies the Design Thinking method, which consists of
five stages: Empathize, Define, Ideate, Prototype, and Test. The process is
supported by data collection through observation, interviews,
documentation, literature review, and questionnaires to understand the
characteristics of the business and the needs of its target audience. The
final outcome is a comprehensive brand identity system consisting of a logo,
Graphic Standard Manual (GSM), color system, typography, supergraphics,
and the application of the visual identity across various media, including
packaging, signage, menus, aprons, wayfinding systems, and promotional
materials. The visual concept adopts the Swiss International Style,
emphasizing simplicity, readability, and consistency while reflecting the
brand values of being legendary, authentic, and trustworthy as the core
characteristics of Bakso Condong Raos. Through this brand identity design,
Bakso Condong Raos is expected to establish a stronger, more consistent,
and easily recognizable visual identity, while enhancing its competitiveness
in the growing culinary industry.

Keywords: Brand Identity, Logo, Branding, Desain Thinking, UMKM.

viii
http://lib.mercubuana.ac.id
Menteng



DAFTAR ISI

HALAMAN SAMPUL.........oootiiiiiiiiiiiiiiiiii e 0
HALAMAN JUDUL ........ooiiiiiiiiiiiiiiiiiiiiiiiiieieiieeeeeeseeeseeesaaesnsssnsnssssssssnsnnnnnnnes i
HALAMAN PERNYATAAN KARYA SENDIRI ............cccccccviiiiiiiiiiiiiiiiinnnn, ii
PERNYATAAN SIMILARITY CHECK ............ouviiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiines iii
HALAMAN PENGESAHAN.........outtiiiiiiiiiiiiiiiiiiiiiiiiieii e iv
KATA PENGANTAR .......oootiiiiiiiiiiiiiiiiiiiiiiie e eeeeeeaneesaeenannssnsssnnesnnnnnes '
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR
DI REPOSITORI UMB .........oouiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiieieeeeeeineeennnneeenneennnnee Vi
ABSTRAK ... vii
LY = Ao £ Y oo viii
()N 7N & 3 S iX
(DNl N 2 2 = 1 = Xi
DAFTAR GAMBAR ......ooottiiiiiiiiiiiiiiiiiiiiiiibeiee bbb aeeseennnnes Xii
DAFTAR LAMPIRAN........oottitiiiiiiiiiiiiiiiiiieeeaaeee e ennnnnsnnnnennnnennne Xvii
BAB | PENDAHULUAN .........oootiiiiiiiiiiiiiieiiiieii e eeeeennnnnnnnnnnnnnes 1
T.1 Latar Belakang .......cooovviiiiiii e 1
1.2 Rumusan Masalah ... 3
1.3 TUJUBIN. . 3
1A MaNfa@t ... 3
BAB Il METODE PERANCANGAN..........oouutiiiiiiiiiiiiiiiiiiiiiiiiiieneeineeeeeennees 5
2.1 0riSIiNAlItAS.....ccoeiiiiiiie 5
2.1.1Bakso sigendut ........cooouuiiiiiiiiiii 5
2.1.2 Sibakso Mi€ Ayam ..........ccovviiiiiiiiiiiiiiiiiiieeeeee e 11
21.3BaksOMM 73.....ooooiiieeeeeeeeeeeeeeeeeeeeeeeeee e 15
2.1.4 Bakso Mooball ............cooiiiiiiiii 19
2.1.5 Bakso Lapangan Tembak Senayan .........ccccccccvvvvviiiiiiininnnnnnnn. 23

2.2 Target Perancangan .........ccccccvviiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeee 27
2.3 Relevansi Dan Konsekuensi Studi ...........ccccevviiiiiiiieieciicceeeeee, 28
2.3 Branding .....ooooeooiiiiiiii e 29
2.3.2 Strategi Branding ........ccoovviiiiiiiiiiii 29
2.3.3 Elemen Identitas Merek .............ceeiiiiiiiiiiiiiiicie e 30

ix

http://lib.mercubuana.ac.id
Menteng



2.4 SKkema Proses DeSaiN ........oenveeee e 39

241 EMPhatize......coooeeiiiiiiie s 39
242 DEfiNE. cooooeiiiiiieiieeeeee 42
243 1dEate. ..o 43
2.4.4 ProtOlyPe .oovvii i 44
245 TS oo 47
BAB lll DATA DAN ANALISA PERANCANGAN .........cccccvvvvimiiiiiiiiinnnnns 48
3.1 POSIHIONING ...cceiiiiiiiiiiiiiii 48
3.1.1 KONSep DeSaIN ....cvuviiiiiiiiiiiieeie e 48

3.2 Strategi Pesan...........oovviiiiii 49
3.3 Strategi Visual ... 53
3.3.1 Eksplorasi dan Pengembangan Konsep Visual ....................... 53
3.3.2 Gaya DeSaiN ......ccooviiiiiii i 57
3.3.3 Gaya Bahasa Visual ............ccooovviiiiiiii e, 58

3.4 Strategi Distribusi Karya..........ccccccooiiie 58
BAB IV HASIL KARYA DESAIN KOMUNIKASI VISUAL ..............c..e..e. 61
4.1 DeskripSi Karya .......coooiiiiiiiiiiii e 61
4.1.1Visual Karya........cooooiiiiiiiiiii e 64
4.1.2 Hasil relevansi karya dengan masalah perancangan ............. 117

4.2 Pameran Karya ..........ooeuuuiiiiiiiiiiiiiiiiiiieieeeeeeeeeeeeeeee ettt 119
4.3 Hasil Uji DESAIN .......ccceviiiiiiiiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeee e 121
4.4 Hasil Uji DeSAIN .......uoiiiiiiii e 126
BAB V KESIMPULAN & SARAN ...........couttiiiiiiiiiiiiiiiiiiiiiiiiiieiiiienennees 128
5.1 KeSIMPUIAN.....oiiiiii e 128
5.2 SArAN ... 128
DAFTAR PUSTAKA ...ttt eneeennannnnnnne 130
LI L 12 131
X

http://lib.mercubuana.ac.id
Menteng



DAFTAR TABEL

Tabel 3. 1 Tagline Responden Sumber: Penulis...........ccccoooviieiiiiiiiinnnnnnn.

Tabel 4. 1 Feedback Target Sumber Penulis

http://lib.mercubuana.ac.id
Menteng

Xi



DAFTAR GAMBAR

Gambar 2. 1 Logo Bakso si Gendut Sumber: @bakso_sigendut............... 6
Gambar 2. 2 e-Poster Bakso si gendut Sumber: @bakso-sigenduit.......... 8
Gambar 2. 3 Kemasan Bakso siGendut Sumber: @bakso_sigendut ........ 9
Gambar 2. 4 Logo Bakso si gendut Sumber: @sibakso.id........................ 11
Gambar 2. 5 e-Poster Sibakso Mie Ayam Sumber: @sibakso.id ............. 13
Gambar 2. 6 Kemasan Sibakso Mie ayam Sumber: @sibakso.id........... 14
Gambar 2. 7 Logo Bakso MM 73 Sumber: @bakso_mm73_official......... 15

Gambar 2. 8 e-Poster Bakso MM 73 Sumber: @bakso_mm73_official ... 17
Gambar 2. 9 Kemasan Bakso MM 73 Sumber:@bakso_mm73_official .. 18

Gambar 2. 10 Logo Bakso Mooball Sumber: @baksomooball ................ 19
Gambar 2. 11 Poster Bakso Mooball Sumber: @baksomooball .............. 20
Gambar 2. 12 Kemasan Bakso Mooball Sumber: @baksomooball ......... 22

Gambar 2. 13 Logo Bakso lapangan tembak Senayan Sumber:

@baksolapangantembak 1972 ... 23
Gambar 2. 14 e-Poster Bakso Lapangan tembak Senayan Sumber:
@baksolapangantembak 1972 .........ccoooiiiiiiiiiiii e 24
Gambar 2. 15 Kemasan Bakso Lapangan tembak Senayan Sumber:
@baksolapangantembak 1972 ..o 26
Gambar 2. 16 tahapan Proses desain Thinking Sumber Buku Design
Thinking dan Inovasi hIm 6 ..., 39
Gambar 2. 17 Mind Mapping Sumber: penulis............cccccooeiiiiiiiiiiiininnnnn. 43
Gambar 2. 18 Thumnail Logo Sumber: Penulis .........ccccccooevviiiiiiniiinnnnnnn. 44
Gambar 2. 19 Rough Sketch Sumber: Penulis ............cccccooiviiiiiiiiiiiinnnnnn. 44
Gambar 2. 20 Comprehensive Desain Logo Sumber: Penulis................. 45
Gambar 2. 21 Comprehensive Desain Kemasan Sumber: Penulis......... 45
Gambar 2. 22 Comprehensive Desain e-Poster Sumber: Penulis........... 46
Gambar 2. 23 Pameran Tugas Akhir Sumber: Penulis.............ccccccuvunnnee 47
Gambar 3. 1 Warna Merah Sumber: Penulis ..........cccccccceeeiiiiiiiiiieiiinn, 54
Gambar 3. 2 Warna Hijau Sumber: Penulis ............cccccovvieiiiiiiiiiiiiiiinnn, 55
Gambar 3. 3 Font Sumber: Penulis.............ooooiiiiiiiiieeeee 56

Xii
http://lib.mercubuana.ac.id
Menteng



Gambar 3. 4 e-Poster Bakso Keju Condong Raos Sumber: Pribadi........ 60

Gambar 4. 1 Logo Bakso Condong Raos Sumber: Penulis ..................... 65
Gambar 4. 2 Cover GSM Sumber: penulis ...........cccvveviviiiiiiieeieeceiiiin, 66
Gambar 4. 3 Introduction GSM Sumber: Penulis...........ccccoovviiiiiiiiiinnnnnnn. 66
Gambar 4. 4 GSM Sumber : PenuliS..............uuuuuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiennns 67
Gambar 4. 5 Table Of Content Sumber: Penulis ............ccccccvviiiiiiiiinnnnns 67
Gambar 4. 6 Our Brand Sumber: Penulis ............ccccvvviiiiiiiiiieeicceeeiiin, 68
Gambar 4. 7 Company Profile Sumber: Penulis ............ccccoovviiiiiiiiiiinnnnnn. 68
Gambar 4. 8 Brand Positioning Sumber: Penulis..............cccooooeiiiviiinnnnnnn. 69
Gambar 4. 9 Brand Personality Sumber: Penulis.............cccooooeeieiviiinnnnnnn. 69
Gambar 4. 10 Target Audience Sumber: Penulis ..........cccccoovviiivviiiiinnnnnnn. 70
Gambar 4. 11 Our Logo & ldentity Sumber Penulis ..............ccccccviininnnnes 70
Gambar 4. 12 Meaning Of Logo Sumber : Penulis ...........ccccocoevvriiiinnnnnnn. 71
Gambar 4. 13 Logo Component Sumber: Penulis ............cccocooeeviviiinnnnnnn. 71
Gambar 4. 14 Logo Variations Sumber: Penulis ...........ccccoovviiiiiiiiniinnnnnnn. 72
Gambar 4. 15 Full Color Sumber: Penulis ...........ccccoviiiiiiiiiiiiieeiin, 72
Gambar 4. 16 Light Background Sumber:: Penulis..............cccooovvriinnnnnnnn. 73
Gambar 4. 17 Mono Sumber: Penulis..............cccccoviiiiiiiiiiiiiiiiiiiiiiinenns 73
Gambar 4. 18 Grid Contruction Sumber: Penulis.............ccccccciiiiininnnnns 74
Gambar 4. 19 Logo Grid Sumber: Penulis ............ccccccciiiiiiiiiiiiiiiiiiiiine 74
Gambar 4. 20 Color Contruction Sumber: Penulis...........cccoooeeevviiiiinnnnnnn. 75
Gambar 4. 21 Clear Space Sumber: Penulis ............cccccocvvieiiiiiinieeeiiinn, 75
Gambar 4. 22 Minimum Logo Size Sumber: Penulis ..............ccooevviinnnnnnn. 76

Gambar 4. 23 Pengaplikasian Minimum Logo Size Print Sumber: Penulis

................................................................................................................. 76
Gambar 4. 24 Minimum Logo Size Web&Mobile Sumber: Penulis .......... 77
Gambar 4. 25 Pengaplikasian Minimum Logo Size Web&Mobile Sumber:
PeNUIIS ... e 77
Gambar 4. 26 Incorrect Logo Sumber: penulis ...........ccccccvviiiiiiiiiiinnnnnnns 78

Gambar 4. 27 Pengaplikasian Logo Lock Up With Clear Space Sumber:
PENUIIS ... 78

Xiii
http://lib.mercubuana.ac.id
Menteng



Gambar 4.

Penulis......

Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

28 Pengaplikasian Logo Lock Up With Clear Space Sumber:

................................................................................................ 79
29 Layout Proportions Sumber: Penulis............cccccooviiiiiinnnnn. 79
30 Color Primer Sumber: Penulis...........ccccooooiiiiiiiiiiiiiinen, 80
31 Filosofi Color Primer Sumber : Penulis ..........cccccccvvvnnnnn. 80
32 Color Secondary Sumber: Penulis .............cccevvviviiinnnnnn. 81
33 Filosofi Color Secondary Sumber: Penulis............cccc........ 81
34 Font Type Sumber: Penulis..........cccccccoviiiiiiii 82
35 Typography Sumber: Penulis ............cccooviiieiiiiiiiiiiiineeeee, 82
36 Size Typography Sumber: Penulis .............cccccevviiiinennnnn. 83
37 Tracking Sumber: Penulis ...........ccccccooiiii 83
38 Leading Sumber: Penulis ...........ccccccoviiiiiiiiii 84
39 Type System Sumber: Penulis ...........cccooooeeiiiiiiiiiiiinnnee, 84
40 Tyface Usage Sumber: Penulis............cccccvvviieiiiiieeecennnn, 85
41 Primary Tyface Sumber: Penulis.............cccccuvviiiiiiiiinnnnnns 85
42 Secondary Typeface Sumber: Penulis ..........cccccooeeeeeneene. 86
43 Visual Sistem Component Sumber: Penulis...................... 86
44 Pattern Sumber: Penulis ..............uvvuiiiiiiiiiiiiiiiiiiiiiiiiiiiennns 87
45 Pattern Aplication Sumber: Penulis...........ccccccceoeiiiiiinnn. 87
46 Pengaplikasian Pattern Sumber: Penulis .......................... 88
47 Pattern Transition Sumber: Penulis...........ccccccoeeiiiiiinnnnnnn. 88
48 Pengaplikasian Transisi Pattern Sumber: Penulis............. 89
49 Color Consideration For Pattern Sumber: Penulis ............ 89
50 SuperGraphic Sumber: Penulis..........cccccoooovviiiiiiiiiiinnenn, 90
51 SuperGraphic Filosofi Sumber: Penulis ...............ccccccc.. 90
52 SuperGraphic Resize Sumber: Penulis...........ccccccceeee. 91
53 Pengaplikasian SuperGraphic Sumber: Penulis ............... 91
54 Copywriting Sumber: Penulis ..........cccccccciiiiiiiiinn. 92
55 Copywiring usage Sumber: Penulis ...........cccccevvvviienenennn. 92
56 Our Tone Of Voice Sumber: Penulis..........c.ccccooiiiiiineenen. 93
57 Writing Tips For Promos Sumber: Penulis ........................ 93
58 Pengaplikasian Promo Sumber: Penulis..............cccccooe.... 94

Xiv

http://lib.mercubuana.ac.id

Menteng



Gambar 4. 59 Copywriting Concept For Medium Sumber: Penulis.......... 94

Gambar 4. 60 Pengaplikasian Copywriting Sumber : Penulis.................. 95
Gambar 4. 61 Copywiring Concept Sumber: Penulis..............ccceevevnnnnnnn. 95
Gambar 4. 62 Pengaplikasian Copywriting Concept Sumber: Penulis..... 96
Gambar 4. 63 CO Branding Sumber: penulis ..........ccccevvieeiiiieeeeeeeeiiinnn, 96
Gambar 4. 64 Panduan Penerapan Co Branding Sumber: Penulis ......... 97
Gambar 4. 65 When Bakso Condong Raos Is the Lead Brand Sumber:
PENUIIS .. 97
Gambar 4. 66 Pengaplikasian Lead Brand CO Branding Sumber: Penulis
................................................................................................................. 98

Gambar 4. 68 Pengaplikasian Equal CO Branding Sumber: Penulis....... 99

Gambar 4. 69 When Partner Is The Lead Brand Sumber: Penulis .......... 99
Gambar 4. 70 Pengaplikasian Partner Is The Lead Brand Sumber: Penulis
............................................................................................................... 100
Gambar 4. 71 Partner Logo Place On Sumber: Penulis ........................ 100

Gambar 4. 72 Pengaplikasian Partner Logo Place On Sumber: Penulis 101

Gambar 4. 73 Partner Logo Placement On Online Banners Summber:

PENUIIS . 101
Gambar 4. 74 Pengaplikasian Partner Logo Placement On Online Banners
SUMDET: PENUIIS. .....uuiiiiiiiiiiiiiiiiii e 102
Gambar 4. 75 Media Distribution Sumber: Penulis ..............ccccccvvinnnnne 102
Gambar 4. 76 Banner Sumber: Penulis ...........cccoovieiiiiiiiiiiiiiiiiie e 103
Gambar 4. 77 Poster Menu Sumber: Penulis ...........cccccvviiiiiiiieninnnns 103
Gambar 4. 78 Sign System Sumber: Penulis..............cccovvviiiiiiiieniinnnn, 104
Gambar 4. 79 Sign System Kasir Sumber: Penulis..............c.c.coooeeiiene 104
Gambar 4. 80 Sign System Tempat Sampah Sumber: Penulis.............. 105
Gambar 4. 81 Sign System take Away Sumber: Penulis ....................... 105
Gambar 4. 82 Sign System Scan QR Sumber: Penulis ......................... 106
Gambar 4. 83 Sign System Parkir Motor Sumber: Penulis .................... 106
Gambar 4. 84 Sign System Parkir Mobil Sumber: Penulis..................... 107

XV

http://lib.mercubuana.ac.id
Menteng



Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

85 Sign System Toilet Sumber: penulis...........cccccvvveenn. 107
86 Sign System Order Sumber: Penulis............ccccccceeeeeennn. 108
87 No table Sumber: Penulis ............cooiiiiiiiiiiiiiiiiee, 108
88 No Table Mockup 1 Sumber: Penulis ...............ccoevveee. 109
89 No Table Mockup 2 Sumber: Penulis ..........cccccceeennnnn. 109
90 No Table Mockup 3 Sumber: Penulis ...........ccccvvvieinenennn. 110
91 Keychain Sumber: Penulis............cccccocviiiiiiiiiinn. 110
92 Pin Sumber: Penulis..........ccoooeeiiiiiiiiiiiiieeeeeeeei e 111
93 Tumbler Sumber: Penulis..........cccccceiviiiiiiiiiiiiiieee 111
94 Bowl Packaging Sumber: Penulis .............cccevvvviicinenn. 112
95 Mockup Bowl Packaging Sumber: Penulis....................... 112
96 Sign Board Sumber: Penulis ...........ccccccovviiiiiiiiiiiiiniinnnn. 113
97 Envelope Sumber: Penulis..........ccccocveiiiiiiiiiiiiiice e, 113
98 name Card Sumber: Penulis .........ccccccccvvviiiiiiiiiiiiiiiinnnn. 114
99 Polo Shirt Sumber: Penulis .............coeeiiiiiiiiiic 114
100 Pen Sumber: penuliS..........coouuuuiiiiiiieeiiieeiiiee e 115
101 Apron Sumber: Penulis ............ccccooeieiiiiiiiiiiiiii e, 115
102 Alamat Bakso Condong Raos Sumber: penulis ............. 116
103 Copyright Sumber: Penulis ..............cccoovvviiiiiiiiieeeeennn, 116
104 Foto Pameran Sumber: Penulis ..........ccccccceeeiiiiieninnnn, 120
105 Responden Sumber: Penulis ...........ccccovvviiiiiiiiceneeennns 126

Xvi

http://lib.mercubuana.ac.id

Menteng



DAFTAR LAMPIRAN

Lampiran 1 Kartu Bimbingan ... 131
Lampiran 2 Catatan Penguji .................uueuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiieee 132
XVii

http://lib.mercubuana.ac.id
Menteng





