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PENGARUH GREEN PRODUCT, GREEN TRUST, DAN 
GREEN PROMOTION TERHADAP KEPUTUSAN 

PEMBELIAN AIR GALON LE MINERALE 
DI JAKARTA BARAT 

MUHAMAD ALI NURDIN 

 

ABSTRAK 

 Penelitian ini bertujuan untuk menganalisis pengaruh green product, green 

promotion, dan green trust terhadap keputusan pembelian produk Air Galon Le 
Minerale di Jakarta Barat. Jenis penelitian ini adalah kuantitatif dan metode 
penelitian yang digunakan adalah metode analisis kausalitas. Sampel yang diambil 
dalam penelitian ini adalah 168 responden. Metode pengambilan sampel melalui 
purposive sampling. Metode pengumpulan data adalah metode survei, dengan 
instrumen penelitian adalah kuesioner. Metode analisis data dalam penelitian ini 
menggunakan metode Partial Least Square (PLS) versi 4.1. Hasil penelitian 
menunjukkan bahwa green product, green trust, dan green promotion berpengaruh 
positif dan signifikan terhadap keputusan pembelian. Karena itu ketiga varianel ini 
harus menjadi perhatian manajemen bisnis Air Galon Le Minerale. 
 
Kata Kunci : Green Product, Green Trust, Green Promotion, Keputusan 
Pembelian 
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THE INFLUENCE OF GREEN PRODUCT, GREEN TRUST, 
AND GREEN PROMOTION ON PURCHASING DECISIONS 

FOR LE MINERALE GALLON WATER  
IN WEST JAKARTA 

 
MUHAMAD ALI NURDIN 

 

ABSTRACT 

 This study aims to analyze the influence of green product, green promotion, 

and green trust on purchasing decisions for Le Minerale Gallon Water in West 

Jakarta. This type of research is quantitative and the research method used is the 

causality analysis method. The sample taken in this study was 168 respondents. The 

sampling method was through purposive sampling. The data collection method was 

a survey method, with the research instrument being a questionnaire. The data 

analysis method in this study used the Partial Least Square (PLS) version 4.1 

method. The results of the study indicate that green product, green trust, and green 

promotion have a positive and significant effect on purchasing decisions. 

Therefore, these three variables must be a concern for Le Minerale Gallon Water 

business management. 

 

Keywords: Green Product, Green Trust, Green Promotion, Purchasing Decisions 
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