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PENGARUH CELEBRITY ENDORSEMENT PEVITA PEARCE
TERHADAP MINAT BELI VOUCHER ZAP PADA PEREMPUAN DI

JAKARTA BARAT

DEVI SUHARNI BERUTU

ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menjelaskan pengaruh celebrity
endorsement Pevita Pearce terhadap minat beli voucher ZAP pada perempuan
di Jakarta Barat. Celebrity endorsement merupakan strategi komunikasi
pemasaran yang menggunakan figur publik untuk menyampaikan pesan
promosi dengan memanfaatkan popularitas, kredibilitas, daya tarik dan
kekuatan pengaruh yang dimilikinya. Sementara itu, minat beli merupakan
kecenderungan konsumen untuk memberikan perhatian, menunjukkan
ketertarikan, memiliki keinginan serta melakukan tindakan pembelian terhadap
suatu produk atau jasa. Penelitian ini menggunakan paradigma positivistik
dengan pendekatan kuantitatif dan metode survei. Sampel penelitian berjumlah
100 responden perempuan berusia 20–29 tahun yang berdomisili di Jakarta
Barat, mengetahui ZAP Clinic, serta pernah melihat iklan ZAP yang
menampilkan Pevita Pearce sebagai celebrity endorser. Teknik pengambilan
sampel menggunakan purposive sampling, sedangkan pengumpulan data
dilakukan melalui penyebaran kuesioner menggunakan Google Forms. Data
dianalisis dengan bantuan SPSS 25 melalui uji validitas, reliabilitas, normalitas,
korelasi Pearson, koefisien determinasi, regresi linear sederhana, uji F dan uji T.
Hasil penelitian menunjukkan nilai korelasi sebesar 0,403 yang menandakan
hubungan positif dengan kategori sedang. Nilai koefisien determinasi sebesar
0,162 menunjukkan bahwa celebrity endorsement memberikan kontribusi
sebesar 16,2% terhadap minat beli, sedangkan 83,8% dipengaruhi oleh faktor
lain di luar penelitian. Hasil uji T memperoleh nilai T hitung sebesar 4,358,
lebih besar daripada T tabel sebesar 1,661, dengan nilai signifikansi 0,000 <
0,05. Hasil tersebut menunjukkan bahwa semakin positif penilaian konsumen
terhadap Pevita Pearce sebagai celebrity endorser, semakin tinggi
kecenderungan minat beli. Dengan demikian, celebrity endorsement Pevita
Pearce berpengaruh positif dan signifikan terhadap minat beli voucher ZAP
pada perempuan di Jakarta Barat.

Kata Kunci: Celebrity Endorsement, Minat Beli, ZAP Clinic, Marketing

Public Relations.
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THE EFFECT OF PEVITA PEARCE CELEBRITY ENDORSEMENT ON

THE PURCHASE INTENTION OF ZAP VOUCHERS AMONG WOMEN IN

WEST JAKARTA

DEVI SUHARNI BERUTU

ABSTRACT

This study aims to identify and explain the effect of Pevita Pearce’s celebrity
endorsement on the purchase intention of ZAP vouchers among women in West
Jakarta. Celebrity endorsement is a marketing communication strategy that
uses public figures to convey promotional messages by leveraging their
popularity, credibility, appeal, and influence. Meanwhile, purchase intention
refers to a consumer’s tendency to pay attention to, show interest in, desire,
and take action to purchase a product or service. This study employs a
positivist paradigm with a quantitative approach and a survey method. The
research sample consisted of 100 female respondents aged 20–29 who reside in
West Jakarta, are familiar with ZAP Clinic, and have seen ZAP advertisements
featuring Pevita Pearce as the celebrity endorser. The sampling technique used
was purposive sampling, while data collection was conducted through the
distribution of questionnaires via Google Forms. The data were analyzed using
SPSS 25 through validity, reliability, and normality tests, Pearson’s correlation,
the coefficient of determination, simple linear regression, the F-test, and the t-
test. The results showed a correlation coefficient of 0.403, indicating a
moderate positive relationship. The coefficient of determination of 0.162
indicates that celebrity endorsement contributes 16.2% to purchase intent,
while 83.8% is influenced by other factors outside the scope of this study. The
T-test yielded a calculated T-value of 4.358, which is greater than the critical
T-value of 1.661, with a significance level of 0.000 < 0.05. These results
indicate that the more positive consumers’ evaluations of Pevita Pearce as a
celebrity endorser, the higher the tendency for purchase intent. Thus, Pevita
Pearce’s celebrity endorsement has a positive and significant effect on
purchase intent for ZAP vouchers among women in West Jakarta.

Keywords: Celebrity Endorsement, Purchase Intent, ZAP Clinic, Marketing and

Public Relations.

https://lib.mercubuana.ac.id



xi

DAFTAR ISI

HALAMAN SAMPUL..........................................................................................0

HALAMAN JUDUL.............................................................................................. i

HALAMAN PERNYATAAN KARYA SENDIRI............................................ ii

PERNYATAAN SIMILITARY CHECK............................................................ iii

HALAMAN PENGESAHAN..............................................................................iv

KATA PENGANTAR ........................................................................................... v
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS
AKHIR DI REPOSITORY UMB ..................................................................... viii

ABSTRAK .............................................................................................................ix

ABSTRACT .............................................................................................................x

DAFTAR ISI ......................................................................................................... xi

DAFTAR TABEL ...............................................................................................xiv
DAFTAR GAMBAR .......................................................................................... xvi

DAFTAR LAMPIRAN ..................................................................................... xvii

BAB I ...................................................................................................................... 1
PENDAHULUAN ................................................................................................. 1

1.1 Latar Belakang..........................................................................................1

1.2 Perumusan Masalah ...............................................................................14

1.3 Tujuan Penelitian ...................................................................................14
1.4 Manfaat Penelitian .................................................................................14

1.4.1 Manfaat Akademis .............................................................................14

1.4.2 Manfaat Praktis ..................................................................................14

BAB II ...................................................................................................................15
TINJAUAN PUSTAKA ...................................................................................... 15

2.1 Penelitian Terdahulu .................................................................................... 15

2.2 Kajian Teoritis ............................................................................................. 23

2.2.1 Marketing Public Relation .................................................................... 23

2.2.2 Corporate Identity .................................................................................25
2.2.3 Celebrity Endorsement ..........................................................................26

2.2.4 Minat Beli ..............................................................................................27

2.2.5 Teori S-O-R (Stimulus–Organism–Response) ...................................... 29

https://lib.mercubuana.ac.id



xii

2.3 Hipotesis Teori .............................................................................................31

BAB III .................................................................................................................32

METODOLOGI PENELITIAN ........................................................................32

3.1 Paradigma Penelitian ................................................................................... 32

3.2 Metode Penelitian ........................................................................................ 33

3.3 Periode Peneltian ......................................................................................... 33
3.4 Populasi Dan Sampel ................................................................................... 34

3.4.1 Populasi ................................................................................................. 34

3.4.2 Sampel ...................................................................................................35

3.4.3 Teknik Penarikan Sampel ..................................................................... 37
3.5 Definisi Konsep Dan Operasionalisasi Konsep ........................................... 38

3.5.1 Definisi Konsep .....................................................................................38

3.5.2 Operasional Konsep .............................................................................. 39
3.6 Teknik Pengumpulan Data ...........................................................................43

3.6.1 Data Primer ........................................................................................... 43

3.6.2 Data Sekunder ....................................................................................... 43

3.6.3 Uji Validitas Dan Reliabilitas ............................................................... 44

3.6.3.1 Uji Validitas ....................................................................................... 44
3.6.3.2 Uji Reliabilitas ................................................................................... 48

3.7 Teknik Analisis Data ................................................................................... 49

3.7.1 Uji Koefisien Korelasi ...........................................................................50

3.7.2 Uji Koefisien Determinasi .....................................................................51

3.7.3 Uji Normalitas Data .............................................................................. 51
3.7.4 Uji Regresi Linear Sederhana ............................................................... 52

3.7.5 Uji Hipotesis (Uji F) ..............................................................................53

3.7.6 Uji Parsial (Uji T) ..................................................................................54

BAB IV .................................................................................................................56

HASIL PENELITIAN DAN PEMBAHASAN .................................................56

4.1 Gambaran Umum Objek Penelitian ............................................................. 56

4.1.1 Profil Pevita Pearce ............................................................................... 56
4.1.2 Zap Clinic ..............................................................................................57

4.1.3 Visi dan Misi Zap Clinic ....................................................................... 58

https://lib.mercubuana.ac.id



xiii

5.1

5.

4.1.4 Logo Zap Clinic .................................................................................... 58
4.2 Hasil Penelitian ............................................................................................ 58

4.2.1 Karakteristik Responden ....................................................................... 59

4.2.2 Tabulasi Data Frekuensi ........................................................................61

4.3 Hasil Uji Kualitas Data ................................................................................ 84

4.3.1 Analisis Koefisien Korelasi ...................................................................84
4.3.2 Koefisien Determinasi ...........................................................................85

4.3.3 Analisis Uji Normalitas .........................................................................86

4.3.4 Analisis Regresi Linear Sederhana ....................................................... 87

4.3.5 Analisis Hasil Uji Hipotesis Simultan (Uji F) .......................................89
4.3.6 Analisis Hasil Uji Hipotesis Parsial (Uji T) .......................................... 90

4.4 Pembahasan ................................................................................................. 90

BAB V ................................................................................................................. 97
KESIMPULAN DAN SARAN .......................................................................... 97

2

Kesimpulan ............................................................................................ 97 

Saran ......................................................................................................98

5.2.1 Saran Akademis .................................................................................98

5.2.2 Saran Praktis ......................................................................................99
DAFTAR PUSTAKA ........................................................................................ 101

LAMPIRAN ....................................................................................................... 1 07

https://lib.mercubuana.ac.id



xiv

DAFTAR TABEL

Tabel 1. 1 Data Platform Media Sosial (The Global Statistics 2025) ..................... 2

Tabel 2. 1 Penelitian Terdahulu .............................................................................19

Tabel 3. 1 Operasionalisasi Konsep ...................................................................... 41

Tabel 3. 2 Hasil Uji Validitas Celebrity Endorsement (X) ................................... 46

Tabel 3. 3 Hasil Uji Validitas Minat Beli (Y) ....................................................... 47

Tabel 3. 4 Hasil Uji Reliabilitas ............................................................................ 50

Tabel 4. 1 Frekuensi Responden Berdasarkan ...................................................... 61

Tabel 4. 2 Frekuensi Domisili Responden ............................................................ 62

Tabel 4. 3 Frekuensi Responden terhadap Zap Clinic ...........................................62

Tabel 4. 4 Frekuensi Responden terhadap Pevita Pearce ...................................... 63

Tabel 4. 5 Frekuensi Responden terhadap Pevita Pearce ...................................... 63

Tabel 4. 6 Pertanyaan Dimensi Visibility ..............................................................64

Tabel 4. 7 Pertanyaan Dimensi Visibility ..............................................................65

Tabel 4. 8 Pertanyaan Dimensi Credibility ........................................................... 66

Tabel 4. 9 Pertanyaan Dimensi Credibility ........................................................... 67

Tabel 4. 10 Pertanyaan Dimensi Credibility ......................................................... 67

Tabel 4. 11 Pertanyaan Dimensi Attraction .......................................................... 68

Tabel 4. 12 Pertanyaan Dimensi Attraction .......................................................... 69

Tabel 4. 13 Pertanyaan Dimensi Power ................................................................ 69

Tabel 4. 14 Hasil Tabulasi Variabel X (Celebrity Endorsement) ......................... 70

Tabel 4. 15 Pertanyaan Dimensi Attention ............................................................73

Tabel 4. 16 Pertanyaan Dimensi Attention ............................................................74

Tabel 4. 17 Pertanyaan Dimensi Attention ............................................................75

Tabel 4. 18 Pertanyaan Dimensi Interest ...............................................................76

Tabel 4. 19 Pertanyaan Dimensi Interest ...............................................................76

Tabel 4. 20 Pertanyaan Dimensi Interest ...............................................................77

Tabel 4. 21 Pertanyaan Dimensi Interest ...............................................................78

Tabel 4. 22 Pertanyaan Dimensi Desire ................................................................ 78

Tabel 4. 23 Pertanyaan Dimensi Desire ................................................................ 79

Tabel 4. 24 Pertanyaan Dimensi Desire ................................................................ 80

https://lib.mercubuana.ac.id



xv

Tabel 4. 25 Pertanyaan Dimensi Desire ................................................................ 81

Tabel 4. 26 Pertanyaan Dimensi Desire ................................................................ 81

Tabel 4. 27 Pertanyaan Dimensi Action ................................................................82

Tabel 4. 28 Pertanyaan Dimensi Action ................................................................83

Tabel 4. 29 Pertanyaan Dimensi Action ................................................................83

Tabel 4. 30 Pertanyaan Dimensi Action ................................................................84

Tabel 4. 31 Hasil Tabulasi Variabel Y (Minat Beli) ............................................. 85

Tabel 4. 32 Tabel Uji Korelasi .............................................................................. 88

Tabel 4. 33 Hasil Uji Korelasi ...............................................................................88

Tabel 4. 34 Hasil Koefisiensi Determinasi ............................................................90

Tabel 4. 35 Hasil Uji Normalitas ...........................................................................91

Tabel 4. 36 Hasil Uji Regresi Linear Sederhana ................................................... 92

Tabel 4. 37 Hasil Uji Hipotesis Simultan (Uji F) ..................................................93

Tabel 4. 38 Hasil Uji Hipotesis Parsial (Uji T) ..................................................... 94

https://lib.mercubuana.ac.id



xvi

DAFTAR GAMBAR

Gambar 1. 1 Profil Instagram dan Aktivitas Endorsement ....................................10

Gambar 3. 1 Jumlah Penduduk Jakarta Barat Menurut Umur dan Jenis Kelamin

Tahun 2024 ............................................................................................................36

Gambar 4. 1 Pevita ................................................................................................ 58

Gambar 4. 2 Pevita Pearce sebagai celebrity endorsement Zap Clinic ................. 59

Gambar 4. 3 Logo Zap Clinic ................................................................................60

https://lib.mercubuana.ac.id



xvii

DAFTAR LAMPIRAN

Lampiran 1 Kuesioner Penelitian ....................................................................... 113

Lampiran 2 Tabulasi Data Variabel X dan Y.....................................................118

Lampiran 3 Hasil Uji SPPS 25 ........................................................................... 128

Lampiran 4 Curriculum Vitae Peneliti ............................................................... 132

https://lib.mercubuana.ac.id


	KATA PENGANTAR



