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PENGARUH GREEN LIFESTYLE, GREEN TRUST, DAN
GREEN WOM TERHADAP MINAT BELI PRODUK RAMAH
LINGKUNGAN

Sabiila Hoiroyanti

ABSTRAK

Meningkatnya kesadaran masyarakat terhadap isu lingkungan mendorong
berkembangnya produk ramah lingkungan, khususnya dalam industri kosmetik dan
perawatan tubuh. Namun, dalam keputusan pembelian produk ramah lingkungan,
konsumen masih mempertimbangkan kesesuaian gaya hidup, tingkat kepercayaan
terhadap klaim lingkungan, serta pengaruh rekomendasi dari lingkungan sosial.
Penelitian ini bertujuan untuk menganalisis pengaruh green lifestyle, green trust,
dan green word of mouth terhadap minat beli produk ramah lingkungan pada
konsumen The Body Shop di DKI Jakarta. Penelitian ini menggunakan pendekatan
kuantitatif dengan pengumpulan data melalui kuesioner kepada 150 responden
menggunakan teknik purposive sampling. Metode analisis data yang digunakan
adalah Partial Least Square (PLS) dengan bantuan software SmartPLS. Hasil
penelitian menunjukkan bahwa green lifestyle, green trust, dan green word of
mouth berpengaruh positif dan signifikan terhadap minat beli produk ramah
lingkungan. Temuan ini diharapkan dapat menjadi dasar bagi perusahaan dalam
merancang strategi pemasaran berkelanjutan untuk meningkatkan minat beli
konsumen.

Kata Kunci: Green Lifestyle, Green Trust, Green Word of Mouth, Minat Beli,
Produk Ramah Lingkungan.
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THE INFLUENCE OF GREEN LIFESTYLE, GREEN TRUST,
AND GREEN WOM ON INTEREST IN BUYING
ENVIRONMENTALLY FRIENDLY PRODUCTS

Sabiila Hoiroyanti

ABSTRACT

Increasing public awareness of environmental issues has driven the development of
environmentally friendly products, particularly in the cosmetics and personal care
industry. However, in purchasing environmentally friendly products, consumers still
consider lifestyle suitability, the level of trust in environmental claims, and the
influence of recommendations from the social environment. This study aims to
analyze the influence of green lifestyle, green trust, and green word of mouth on the
purchase intention of environmentally friendly products among The Body Shop
consumers in DKI Jakarta. This study uses a quantitative approach by collecting
data through questionnaires to 150 respondents using a purposive sampling
technique. The data analysis method used is Partial Least Square (PLS) with the
help of SmartPLS software. The results show that green lifestyle, green trust, and
green word of mouth have a positive and significant effect on the purchase intention
of environmentally friendly products. These findings are expected to be a basis for
companies in designing sustainable marketing strategies to increase consumer
purchasing interest.

Keywords: Green Lifestyle, Green Trust, Green Word of Mouth, Purchase
Intention, Environmentally Friendly Products
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